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OBA1I,|A BUDOET TAXES RICI|EST

TO llELP PAY FOR llEALTll CARE

Ft0s r{t16fi ilt:
TfltBtsIotu
ls..lilYTfirI
cljncil.oRrts

{'{EEEUt t
Nervs is the first rough

draft oJ history.
Phlllp Grahan'

Washington Post publtsnlt

News ls (tnytlting thlt
ilnkes a reader say
"Gee whiz."
lfllllan Raldolph Eearsl'

Ameri(an newspdper tv(oon

Nervs is what somebody

somewlrcre wonts to

suppress. All the rest is

advertisittg.
Lord l{orlhcllllo'

Britrsh newspaper ty(oon

Nervs is dnythitry thtt
*,ill nnke people tnlk.

Gharler Dala,
New Yotk Sun edio(

News ls anything you
can lind out today that
you didn't know before.

Tnner Galledge,
New York fimes edilot

When a dog bites a
man, that is not netvs.

But when n man bites

a dog, that IS news.

Gharler Dana'
New York Sun edilor

THIS JUST IlI:
lilAl{ BITES D0G!

When 0lavi Velkanmaa

was attacked by a wolf,
he bit back.

Velkanmaa,33, was

opening a workshop
last week in a small

Finnish town north of
Helsinki when he came

upon a large male wolf.
As the beast lunged at
his throat, Velkanmaa
grabbed its head. Ihey
wrestled for about l0
minutes.

"l was fighting for my
life," Velkanmaa said. "l
saw its throat and went
for it with my teeth, but
the wolf's paw got in the
way and I bit it instead."

The wolf took off,
leaving Velkanmaa with
cuts, minor bites - and
the taste of warm wolf
blood in his mouth.

- fhe Associdted Press

What is news?
Editors, reporters and readers have asked that question for centuries.

In every newsroom, journalists constantly apply what's called news judgment: the ability to determine

lvhich stories are most interesting and important to readers.

But which readers? To a I3-year-old boy, the day's biggest story might be the city's nerv skate-

boarding ban. To a 70-year-old woman, it might be a new Social Securiry proposal. The teenager

doesn't care about Social Securiry; the retiree

rvon't read about skateboarding. Whose news

interests should prevail?
Take the page at left, for instance. How did

those stories get there? Who decided that
thosewere the topics most worthy of front-
page prominence? Denis Finley, editor of The
Virginian-Pilot, explains the paper's choices:

(D We use ihe top ot the page to drive single-copy sales.

Normally, sports doesn't cut it, but when Iiger Woods comes back

after erght months, well. . . .

l@ tfre lead story. Right now, there's nothing more important
than the financial state of the natr0n. obama's budget represents

a huqe philosophical shift for the country and seeks to deliver 0n

promises he made in his campaign. Our duty is to break it down

so it's easy to understand how the budget affects each person.

(O "Unsolved" is a tatker. Readers ask most often for thesethree
thrngs: Teach me something; give me something to talk about;

watch out for my interests. This mystery st0ry about an unsoived

murder gives the reader a ljttle break from the hard news.

€) Survey after survey indicates that health stories are in our

readers'top five. This storV is a seeminqly obvious, but rmportant,
finding that tells people how to lose weight and falls tnto the
"teach me something" category.

€D Everybody likes to see justice brought against wrongdoers,

especially when the wrongdoer is a slimy swindler. And this story

has all the elements: vanity, skullduggery, and ultimately, failure.

@ Coning Sunrlatz. We push the Sunday paper whenever
possible and often save our best work for that day.

So here you see one of the basic facts of life
for newspaper reporters: They do the research

and they write the stories, but it's their editors
who ultimately decide how successfli they are

- and where their stories run.

.IIEWS 
BY TEE ITUMBENS I

Percentage of Americans who sav they prefer news about serious issues
and major events: 63

Who say they prefer crime and celebrity news: 24

Percentage who think the media are out of touch with average Americans:48
Percentage of stories in a typical newspaper about government or politics: 25

Percentage of Americans under l0 who have little or no interest in p0lrtics:4t

Percentage of journalists who say they often avoid running stories readers
think are important, but dull: 77

Who say they sometimes ignore stories because readers might find them
too compex: 52

Percentage of Americans who find [he news depressing: 8rt
Who find the news negative: 77 Who find the news sensationdl: 58

- See page 128 lar sourrcs

ilEWS BY TIIE TUI}IBERS II
"rVcrvs Aritlurretic," .liom a 1932 edititry textltook by

George C. Basrian and Lelatul D. Cose:

I ordinary man + I ordinary life = 0
1 ordinary man + I extraordinary adventure = l{EWS

I ordinary husband + I ordinary wife = 0
lhusband*3wives=NEWS

I bank cashier + I wife + 7 childlen = 0
1 bank cashier -$100,000 = ItEWS

1 chorus girl + I bank president - $100,000 = tIEWS

I man + I auto + I qun + I six-pack = l{EWS
1 man + I wife + I fight + 1 lawsuit = NEWS

I ordinary man + I ordinary life of 79 years = g

1 ordinary man + I ordinary life of 100 years = l{CWS



HOW NEWSI{OOMS WORK l9

IS IT IUEWS? TIIAT VAilES NEWSROOIil TO IVEWSNOODI
The New York Times runs
"All the News That's Fit to
Print," but what fits there

might not fit quite right
hne.Here's how tiree
mythical Mudflap news
outlets might decide which
ofthese stories to run:

ST0Ril UfARillllc: Danqerous winds and heavy rain are forecast here tonight. Glllt
C0UlllY tAlt: Pigsl Pies! Polka! Ihe Mudflap (ounty Fair starts this weekend. T
lUllloil HI[t: Mudflap College will raise classroom fees l0 percent next year. I E4
V0tlEYBAlt 8ll.t: Congress passes a bill making Friday National Volleyball Day. ! Yls, nuil lI

tlU Sll0lS: Flu season is coming. Vaccinations now available for senior citizens. {;
B0l.lYlA 8US CRASII:30 children are killed as a bus plunges off a cliff in La Paz. rioo*r
Glnt SCOUI C00IlES: A I'ludflap girl breaks the state's cookie sales record. ; 6t
l0IIEnY WttlllER: A t''ludflap grad student wins $50,000 in the state drawing. ' __i _

JAY-Z SEX ftAllGt: A celebrity-gossip Web site claims the rapper had surgeri. i-:::':l:

TEE 5 O'CLOGK T9I{EWSGf,gT
We try to coyer a wide range of topics, with a heavy emphasis on local news,

sports and weather. Here's how our nnvs director would usually vote:

slonil wARiltilG

coultTY tArn

lutilolt Hil(t

vottEYBA| t Bltt
ft u sHols

BOIIYIA BUS (RASH

GtRL scouI c0oruts

1OTTENY WIIII{ER

JAY.Z SEX CHAIIGE

,/

Readers teally eat up scary weather stories.

Kids + cows + carnival rides = great video.

lf time is tight, may only merit a brief mention.

Meaningless ceremonial baloney.

Good images; strong appeal lor older viewers.

No. Let the network newscast deal with this.

Sure. Viewers find this stuff irresistible.

Jackpot's not big or juicy enough to be a story.

Untrustworthy. Unsavory. No local connection.

"88ifr+i\lTiiliu

sIoRt{ tIAnillil6

COUIIIY TAIN

IUmolr Hlxt

You.EYBAl.r. Brlr

tlu sHols

SOI.IYIA BUS CNA5H

GtRl. scou cootfiEs

I.OIIERY WIIIIIER

JAY.Z SEX CHAHGT

TEE SDIAI.I. GOITIDTUITTITT WEEKLY
We have limited resources and a tight regional focus - Iocal people, Iocal sports,
issua that afect our rammunity. Here's how our editors would usually vote:

We'll wait and see if there's any local damage.

Let's go whole hog. Lots of extra photos, too.

Other media will cover it; do older readers care?

Cheesy public-relations stunt.

Good consumer story; possible Page 0ne.

Sorry, we don't run international news.

This will make an adorable story, with photos.

People win bigger jackpots all the time,

None of us have ever heard of this guy.

WEAT MAITES
A STONY
IIUTERESTIIUG
TO NEEDENS?

Everybody's different -and what's fascinating to you
might be boooringto me.
Still, for a story to qualifo as
"news," it usually contains
at least one ofthese vaiues:

O ll,lPACI: Does the story
nwtter to readers? Will it
have an effect on their lives
or their pocketbooks? The
bigger the consequences, the
bigger the story becomes.

I llll,lEDlACY: Has this story
just happened? Is it about
to happen? Timeliness is
crucial, especially when
you're competing against
other news outlets.

o PR0Xll'llTY: Hor,r'close is

this story? Nearby events
will matter more to readers
than events in other cities,
states or countries . . . . . .

usually.

a PR0}IINENCE: Does this
story involve a well-knorvn
public figure or celebrity? If
so, readers are bound to be
more concerned or curious.

o llOYE|.IY: Is something
nerv, odd or surprising going
on? (Did a man bite a dog?)
Readers enjoy news ihat's
intriguing and unexpected.

r (0tltLlCT: Is there a clash
of por+'er? A political battle?
A sports rivalry,? Reporters
and readers both enjoy
dramatic storytelling.
a El'l0Tl0ilS: Does this story
make us sad? Happy? Angry'?
We all respond emotionally
to human-interest stories
that are poignant, comical
or inspiring.

,/

TEE OI{LINE CAIIPUS I{EWSPf,PEN
Our Web site focuses accluively on campus life, student sports and acaileffits,
with a linle local news tossed in. Here's how our editors wouW usually vote:

slonil lYAniltilG

c0ultIY fArn

rulil0lr [!rt
Y0u.EYBAu.Bil.I

rtu sHols

BOIIVIA BUS CNASfl

6tRl scour c00r(lEs

1OITERY WIl{IIER

JAY.Z SEX CHAI{GE

We'll wait and see if there's any local damage.

No thanks, unless ag sludents are involved.

Strong student interest. Give this story big play.

Nobody cares, not even volleyball players.

How soon until shots are available to students?

Not even jui(y enough for our "World Briefs."

Ugh. P/ease. This is S0 not interesting.

Appealing campus human-interest feature.

Won't run it, but we'll e-mail it to all our friends.

WANT TO TRY A 5I|tlIIAR NiWS JUDGI'1iNT EXERTISE? IESI YOURSTI.I>34



20 HOW NEWSROOMS WORK

What readers read
Delivering nq/vs and information ffictively k part art, part science.

Everyone consumes the news in a different way. Different news media even give consumers

different names: TY vis,vers.Radio listeners. Newspaper readers. And Web sites, which are

used for viewing, listening and reading, call their users . . . . . . users.

Since this is a book on newsrvriting, we'll focus primarily on readers. And as journalists

have done for centuries, we'll relentlessly ask What do readers want? Serious issues or
light gossip?.Long narratives or short summaries? Words or pictures? Meat or fluffr

Smart journalists tailor their material to the reading habits and news appetites of their
audience. And as new media transform the news media, it's essential to monitor how
effectively you're communicating. What good is a story if nobody actually reads it?

so How Do wE Kltow
WHTT NEADENS NEf,D?

. WE f,ITK THEIII.

. WE WATGH THEIII.

EOGUS GROUPS: Readers convene in small
groups to critique a publication or react to new
prototypes. A moderator guides the discussion while
editors eavesdrop via camera or one-way mirror.

Advantages: 0rdinary folks offer unfiltered opinions
about what you're doing right and wrong; it's a
good way to test new ideas and revise strategies.

Disadvantages: A handful of people may not
accurately reflect the majority view. Worse, one or
two loudmouths (an sway everyone else's opinions.

PEOI|E, TITIL AND WEB
SURUEIS: Researchers compile

a series of questions (How often
do you read this publication?

Which topics are most impor-
tant to you?), then distribute
questionnaires or conduct phone

interviews with respondents who
have been selected and screened

to ensure the survey's accuracy.

Advantages: Surveys provide

detailed data; the more questions

are asked, the more compre-
hensive the findings. Results are
generally reliable and accurate.

Disadvantages: Respondents I ie
("Yes, I always read editorials").
And editors often don't know
what to do with statistical results.

Suppose 33 percent of your read-
ers want more crime coverage.
ls that a mandate? 0r a minority?

IIOTITONTI|G DEUIGES:
(ameras embedded in computer

screens track users'eye movements
as they read Web pages (above).

[ameras can monitor readers' eyes

as they scan newspaper pages, too.

Advantaget: Ihe eyes don't lie. We

can see where people actually /ook

Disadvantages: Iesting occurs in
unnatural conditions, pressuring

readers to read differently than they
might if they were outside the lab.

, OTEENWf,YgTOGf,UGE
NEf,DEN RESPOI{SE:
O tthnography. Acting much like

I anthropologists,researchersstudy
' the habits and rituals of media

consumers (often observing them
, in the field) to learn what, where,

when and especially whyreaders
read what they read,

t Sales/Web Ylews. lt's simple
math: Irack which papers sell

more than others, or which Web
pages generate more traffic. '

a neader response. Monitor
phone calls, e-mails and letters
to the editor in response to topics
and stories (both pro and con).

a Ane(dotal teedback. lt's not
always trustworthy, but reporters
rely on word of mouth to gauge

which stories strike a chord with
sources, friends and colleagues.

If you produce a print publication oi Web site, it's essential to understand: Who are our readers?
What topics attract them? How much tlo they read? Wttt more do they need? The best way to get'
reliable answers is to conduct market research, which means surveying your audience, analyzing
the statistics and drawing conclusions based on facts - not assumptions or speculations. Media
companies often hire consultants (or employ their own research staffs) to monitor readers through:

EEf Recruit a dozen volunteers.
(The more people you enlist, the
more reliable your survey will be.)
Aim for a representative mix of
readers by age, gender, lifestyle, etc.

HOW TO GOilDUGT
a QUrcK, GrrEf,P,
SEI}II-SCIEIYTITIC
NEEDEN SUNVTT

E[[ Ask your volunteers to read the next issue of your paper as they
tlpically do - but tell them to circle everything they read with a dark
felt-tip pen as they go through the paper. That may mean just a headline,
a photo caption or the first two paragraphs of a story. (By "reading,"
we mean processittg words in a meaningfiil way, not just glanchg.)

Eff,! Ask your recruits to do this lor several issues of the paper. If
you're a daily, ask them to read for a week; ifyou're a rveekly, have them
read two or three issues. Collect the papers from them rvhen they're done.

Epll Mark each pile so you knorv who's rvho (i.e., "25-year-old male
grad student"). Then ask: What did they consistently read? What didn't
they read? What topics or story treatments had the most (or least) success?
Identify patterns and problems. Nlake changes, then try another survey.

A revealing page from a reader syrugy at an Onraha paper, showing hovt
people often skip over text to view reader-ft'iendly bullet items instead.

Wardrobe on

*?, o+.-' *. -..s r.-*.. t $H i*.:.t 15 ii,l'i'*"
d.@ t'j.Ea-arJ{-sj _ff& F r. E B r- *. @ Luihlsd.h {,.urr,lfirldd- .Ehd,f -l..dirEahr j.h.

lldddt*.f dl+ rrHnrr- r:o-r.ia*x.l.d.r E !r ra . * [i -dd r- -krjilirqLdffi sD.F& lAar*r ta.dh.a*Jutk
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READERS ARE
II{ A HURRY

In the past, people devoted a big
block of time - say, half an hour -to reading a newspaper or viewing
a newscast. But in today's sped-up,
plugged-in world, rve often absorb
news in chunks throughout the day,
in a steady series of upgrades rather
than one big download.

"Readers use a wide variety of
media, and there is a finite amount
of time in their day," says Mary
Nesbitt, managing director of
the Readership Institute, a media
research center at Northwestern
University. "There is no dearth of
news and information, but there is
a dearth of time.

"You are competing for their
attention, so stories need to be

clear, focused and to the point."

Zl nrnorns HAvE sHoRTI lrrrxroil sPAlrs
"Nine times out of 10, readers

prefer shoft stories to long stories,"
Nesbitt says.

WhyS They're impatient. They're
swamped by a sea of information,
much of it meaningless. They're
distracted, too; According to a 2003
study, 74 percent of Americans
regularly watch TV and read the
newspaper at the same time.

It's frustrating to admit it, but
many readers just can't seem to
process long, complicated stories.
So what's a reporter to do?

"Start with the idea that the story
will be short, then think about
whether something longer is need-
ed," says Michele Mclellan, director
of Tomorrow's WorKorce, a news-
room training center. "fournalists
often get this backward."

Bruce Friedmar[ who blogs about
the use of romputers in medicine, has

described how the lnternet has altered

his mental habits. "l now have almost

totally lost the ability to read and

absorb a longish arlide on the Web or
in print," he wrote.'l can't read War

and Peace anymore. Even a blog post

of more than three or four paragraphs

is too much to absorb. I skim it."

_ _How NEWSBQ_QMS !y_oR{ 2l

TTEItrIET}
"People don't actually read

newspapers - thq,get hto
tlrcm ewry' 1611ring like a
hot batlt"'

Hanhall tcl.rhen,
media theorist

"Real journalists don't want
to write - thq, ven ',t ,o

be read. Without readers,

what's the poittt?"
Ghrkllne Urbal,

newspaper research (onsultant

'Waws ,s newsier the closer

it is to the reacler."
Erant Dellon,

former editor, Wisconsin State Journal

"People want conplete nev's

coverage, but they don't want
to have to spend too nruch
time with the paper. They

want in-depth stories, but
they want jumps avoided

at all costs. They want the

important news, but it has to

he personally relevant. They
w ant sub st antial new sp aper s,

but they don't want bulky
newspapers that pile up
unread'" Brb DlcGrerh,

nenspaper resear(her,

on (ontradi(torv reader preferences

"This business of giving
people what they want is

a dope pusher's argumenL

News is something people

don't knou, they're interested

in until they hear about it.
The job of a jountalist is to

take what's important and
make it interesting."

Benven frelk,
former president of NB( News

"We thinkpeople want
sr.ruous, and thq,do, but thq'
only want about 3 inches of
serious on most thiflgs, USA

Today got it wrong. . . they

dirln't go far eiough. I'm
getting more and more

convinced people want a

smattering of everything but
just a smaftering, and you'd
better tell thenr the nut gaf
quick, I call it "drive+hrough
journalism": flling and fast.
And ilon't forget to give thenr

a side of fries or an apple pie
alons with it."'- Daro Drculor,
executiv€ editor, Anarillo Globe-News

' "lnnovate or die."
Rlchard Gurllr'

managing editor, USA Today

.tq.*,,T.9:.fi

lll READERS wAilT sToRtEs l'l nrnorns wAilT sToRtEs
Y THAI PERSONATTY COIIIIECT t' IOID II{ A COI.IPEIIING WAY

"Readers want to see themselves
in the newspaper," Mclellan says.

Unfortunately, though, "newspapers
focus heavily on the power structure
and that means middle-aged, white,
male, official perspectives dominate."

That's why successful reporters
craft stories that focus on you, the
reader, instead of them, those politi-
cians and strangers over there.

"lnstitutional stories - stories
about the actions of city council, the
planning commission or the school
board, for instance - are ignored,"
Nesbitt says, "unless the reporter
makes it clear why it really matters.

"People like to feel smarter
about things that matter to them.
Understand what people really care
about, then in your work help them
to smarten up."

lS G00GLE An excqrPt from

ilrxrnc us'::li'!r!;!::li"
STO0P|D? inrheAtlantic:

I For ror. than a decade now, I've
, been spending a lot of Ume online....

, And what th€ Net seems to be doins
: is fiipping away my capacity for

concentration and contemplation.

fty mind now expects to take in infor-: mation the way the Net distributes it:

. in a swiftly moving stream of particles.

0nce I was a scuba diver in the sea

: of words. Now I zip along the surface
: fike a guy on a Jet Ski.

Dry, detailed summaries of news
events are a staple ofjournalism,
but ifthat's all you give readers - an
endless parade offacts, paragraph
after paragraph after paragraph -you'll sap their stamina.

Given a choice, readers generally
prefer stories: real narrative dramas
starring real people. Research shows
that feature-style writing - with
more personality, more why should
I care attitude - often has more
appeal than standard, "inverted
pyramid"-style newswriting. V

Readers will always want solid,
accessible facts. If you're smart,
though, you'll develop a versatile
repertoire of reporting approaches.

"Readers respond to a variety of
story forms," Nesbitt says. "lf a story
can be more effectively told with a

bulleted list, a series of photos, a Q-
and-A format or a graphic, so be it,"

A THERE's r,roRE THAx JUsT
EJ orr TYPE oF READER

Some readers are hard-core news
junkies. Others are casual browsers.
Some love long, in-depth profiles.
Others hate them. Some read the
paper simply out of fear that they'll
miss something and feel left out
of conversations. (Researchers call
them "anxiety-driven" readers. )

Can you satisfr everyone? No.
But keep your ideas fresh. Keep
your topics diverse. Stay out ofruts.

And remember, readers who call
or write to say your story offended
or enthralled them do not necessarily

speak for the majority. Don't iet
random criticism intimidate you, but
don't let flattering fan mail steer you
into a safe, predictable rut, either.

MORI ON VYRIIII{G FOR THE WTB > 164 MORI ON THT IIIVIRITD PYRAMID > 10 MORE ON ITATURE AIID TIARRATIVT IVRITING > I2Z



2A HOW NEWSROOMS WORK

What it's called
Want to sound like a reporter? Talk the talk.

When you start writing for a publication, it might be a

daily (printed every morning), a weekly (printed, say, every

Wednesday) or a newsletter published once a month.
It might be a mainstream broadsheet (The New York

Times), an alternative tabloid (The Village Voice) or some

specialry publication (Fur & Feather Magazine).
If youie a reporter, your stories will be spiked or killed if

they're unpublishable. If they're too long - if you've written
a thumbsucker or a goat-choker - an editor may cut or trim
a few grafs (paragraphs). If a sloppy editor ruins your story,
you can moan that it's been butchered; if it runs way back on
page 17, you can groan that it's been buried.

Here's a roundup of other, less grisly terms you'll find in
the world of print. Later in this book, we'll learn the lingo
used by radio, TV and online journalists. v

THE PENTS Of f, STONY
Not all publications use the same jargon, but there's agreement on most terms. Here are some common elements found in a typical story.

tu,b6 4'*4*,. -..-.*' .e''+tan*"@;-'t'@,fu@&v;

I

,n.,.oou.,l,Y*r,Ll I f reeway closed as ornery oinker hogs traffic.....,'.. l':tt'rt'il:ry,ttl9l
;{ by copy editors, that3ll:,.l:!:1:tlI{apignamedMamafalls.;.il;J;;tnestory.credentials. Many papers

,.iijrli.injiiir"rili. .. I onto the freeway, causing
aceftainlength_.|.....hoursofcommuterchaosffi:ffis.ffi'-fl....;...PHoIo.'-?:'ilff.'jxlil;t...BysUsANPAYsEt!".iy*::::.lT::nj

stoftrrpirii-- U E , bvstaffphotographers

DATEtlNE...t........PoRTLAND-WestboundI-,fl:T:::|?::1f.'^'Iciu.,tr'.-rl...iii.,i.Jlt.uir"onini..'t,iu-aa-*;.&tsfl,*.idrc1.at191alwir9serv1ce;
'";i;ilililru|tacteaunfornearlyfive-milesffiEy:jl::5|T^.j?.i:'..'"'
,riinilmhi i iH#rlqi,{frryH:' il,fflilfili{fj.....slaughter,fellfromthebackl-.l,jdi::;;:-;jffil'uIitrmoreexpensive;online,

,,Sj i ,j"lit.,y: ryatin* hours, l 
most photos are in coror'

',.:'J:i''ff#:li3:l i "tgtft;'.i,:",'ii1","". l, ffii:llWffi-.-'I pHoT'(REDrr

lilltllf lilll!9j , that he was taking six sows and Hishw.y work6., ur. r roador to rirt Manr, . 6d:";'fi$.ijifflf ]|ffi|i""""' R iine starins tne
cOndenseslhekeylacts ' a boar from his farm in Lyle, M;ndriorlntontatls{.Thophfellftomthetruckonthoway'todrughtor. photographer'sname

of the event into the Wash., to a slaughterhouse in (often adding the paper
first paragraph. , Carlton when lVlama escaped. police, Mick'elson began mull-

i -........r heard the tailgate f;u off, ing over nis optiofi"wiiilir ,,That pig really honked he or she works for')

someone,s.*u,lflollrt I 3ilx1ff1"',1::i:f.Tf,i.il,l""i llll11'r',,i",11fla 
veterinarian ogatot6|coi::r:::,.:........... lFr'ur ouorE

,tr;iiy;;k;;i;th; i said rvith a sigh. "l thought: About 10 a.m., a crew or 
--]1lllll3ii,l,l; (atsocaled apurtquote).

,aplritL, OrrirS a, i 'Oh, no. We've got some real highway workers arrived and ores(

interview. I troublenow.,,, deiidedtouseafront-endroad- 

- 

Aquotationfromthe

i t[ama was ,,preuy lively er to pick up the sow- and toad thetic to the pis,s plisht. ;t:tJn]:Xt;#::,!.*tt't'I and loud" when she hit the herbackintothetru(
ATIRtBUTtolt | ... s.ouna, Mickerson said, rum- "rhat pis was in nI'nu""v to ,*]H:*-"1:ll*::,:-,'.*Si

A phrase that telts readers ....f "' berinc between cars and caus- move," said Wally Benson, the fi#;;'r^,'#:'"ru;ffif". IAGgllE
thesourceof aquote- | inghavoconafoggydav. highway crew chief. "I think .ffii;;;to,..ti,go.; Contactinformationfor

0Rthesourceof. I There were no accidents, sheknewwhereshey_"rL:'"q -;;;;;;;;;-Jorn,to6r,ona 
thereporter,enabling- ....r... .. police said. taken, and she was in no hurry o"iliriiiiiilLiirs in orcso.n and readers to provideinformation t

,,.0 i,'il,.',ii" I ,"r^ll,'"'f,;"|fl?i"#'ifl? 
t" 

i',I#iii 0.,,* were sympa. :,*;:;::"'*l::,n 
be rei;ched at i..ln.,r

l****** on*..r!+.*,'*,.'.. , ..
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HOW NEWSI{OOMSWORK

THE PARTS Of A PAGE 
aor n.dp Anrr at mosr n€. e important than Page one, which

l,r* rari., together and you create a full nervspaper page' Andat most newspapers' no paSe ls mor

showcases the most compelling stories and i.og.i. g'.r!', u look at the components you might find on a tipical fiont page:

29

I

i,......rsmrn
I (also called a Promo or

: skYbox).Ihis is designed

to grab readers' attention

so thev'll buY the PdPer

and read this storY in the

sports section.

,iiilil i L iiii

h0iltf, ttu ltnilh

^Anl 
,E o1

FLAG

Ihis is the one

front-Paqe element

that never changes:

the name of the PdPer'

set in sPecial tt/Pe

10 (Nil REFER

Dairy papers.ilfnn 
""" '; 

s,.c,,,ffi,'''Jtk,@A, Teen drug use rising dangerously' panel warns lffi';:ili11'fi'l'j,
:i:i::'*'"' Eileisirss;st't )il't,,,,t\t.t nt,'it
.l\1 'v*'

ll?,';;" ,r I r I I
rllFoGRAPHlC """' :;,J:.AT'

ffiw

AsUbheadIine,WIitten,|:,",:')|)i|'iii,i..'|i'',)i:,usuallyrunsmall-just

:::,i.:::,:'.,"[',|ii,i,.!i,,i,!|,i,,,',|i!l,1fllolAcloseuDPtroto.of
DEcK..'...',:':.':,,.;,:,,,':::',:.,i:'',;,j;,.,,',''''':',:'.,,;,|J:,,;;',','',,,:,:.l|--4someone,5face..The5e

bycopyeditors,ttreMd.l**\.t-.#t'dl''l|aninchortwowide
that supplements .,:J .',^
information in the

CENTERPIECE

Editors decided that tnls

)rmatl0nlntne.'.....".1.-reW;u'.ii.:i':..]i'j..::.i.i$i,fr#gre'
main headline. ..lrl j

.i .:.,,''

rExr rr:i:i::r';"i:": ffi f ar' 
''-., 

',.'- ;;i;.";ilil;iri;
trreactual sfrv.,......1,.,...,;,.':r ' i.': ils , ; ,i r,..j,,,t .:i i.;:"1,. Jav-eitlrerbecauseof

Whentexttssetinto 'i '. ",,, i r fr J , ;..: j :.' ,j":.:""" newsworthinessorreadel

colu,nnsof type,it's ':':':'""::^:''":i' f d , .'....., ., .. 1,.: ;:.: ::.i appeal -soitgetsthe
measured in inches.

,il[,'jilHiliJ3: ':,',,,;,;:, t " ffif ,, u l ,, :.,qr',, .'i |l:ifllHii,R"1.1li'r;1neforeitjumps.,'l,.r'..'..ffWWffi-;;.i;......r':iil:,Jili1l,liiiil;,''
..:" .. r.alledatollow-uP

JUI'IP uilE
When d long storv is

ContinuedOnan0ther"...,'':,.1:-.'...,i?'tr.h::;;'''.:';.,.'.:]i,',.'-l:IHDEx:1:-'" firffiH# r:.page,editorSrUnthis.l'.^.'''.l:;,1ffiHiHp0neofthelaStpage

@he ffiugte-ffiamon

Iheseinformationat ,;e,"1:#n ryTF l.:.': l.', -.,;:: ''..'. '11; - ,

t:'::,.- "
qraphics disPlaY keY

facts Irom the storY ln a
another publication or a

\.h.il t1ttr t,,,tth'' f--;;A-] natlonal news service,
visual way. At big PaPers,theV,le(reatedbVartist5;l31t.:,::l.':,,:::,,:,i|:i':;!ii:,il;|jIi:ill,:.bllml',,,l.y;i:i:iT}J:
atsmallerpapers,they,realtcrscnlng,i'|::,i,|,,i,',!,:,,i,':j'i,iiii,,),,,,,,

producedbyeditorsor29yearson*-hrl,|*tyl'tttirythl|lr
reporters.DeathRorvllrlf*tn*tt.tlhul'l]l:':"t'.,..l'lUGsHoI

..''il::::;l;#'JlIlospitaldefcndsmatcrnitywardsaInngp0licy@;:;:1,,'''fi.paperofl''---d ' :eiluiltg urtfrf+.@ i-':'r: r: i:"1 : r"1 '-;, H" i :fll ii , .." t0 the Dress.:. . " ' ".1r:. n"#- i; !G.i'"(ta.Ftl!5!{ *ii: ii Ht.lIsora|led:,:;i;,;ffii.;;'8ru.,;.'.'.,'.*:.,-iiln;.::l1f3,,o..'.',,designed
nformation about tlre Iph0t0i50ftenC0lIectedv.ffi,'j"::...'''.-,,.';,:'.:.;,,,::"':-!i.)i;^ii:.ia?2.l9titIe(oftenwithart)used

or reporters. " " "' -:n7;#';*'"'-"'*-.--

NEWS WEB PA6E5 use many of these same terms but add a few of their own For a closer look > 159
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Campus vegetarians will hold a puke-in at
Turkle Hall Friday to protest the dormitory's
unhealthy food policies. All students are
encouraged to atiend. @

'"lhe menu in that dorm is just meat, meat,

mcat," said Ben Dover, the highly respected $
president of Vegetarians Opposed to llleat in i
Turkel (VOMIT). "That's why so many Turkle 

,

residents have been getting sick this year." (}
According to Dover.'lurkle's 200 residents

were fed more than 160,000 hamburgers last :

year rvhile eating just 1,000 pounds of carrots.
In other ivords, a typical student ate just one

carrot for every ltiO burgers.
Dover said the protest was sparked after a

student worker in Turkel's cafeteria spotted a
crate of beef labeled "Grade D: Fit for Human.ra
Consumption." I\lany colleges try to save Y
money by buying Grade D meat products,

which include brains, skin and testicles.
Research has shown that a cliet heavy

in meat is bad for you. In Japan, where rice '.

is a staple in people's diets. there is a much
lower incidence of cancer. Ily own health has
improved dramatically since I stopped eating
mcat last year. Q

Even spiritual masters like Gandhi and the .

Buddha proved that a vegetarian lifestyle
brings you closer to God.

"Our puke-in has received letters 0f support
from famous vegetarians like Opra Winfrey ,

and Drvight Yokum," Dover added.@ ',

The event begins at noon Friday, June 31, :

outside the Turkle Hall cafeteria.

Q) Encouraged to attend? BY

whom? lhis smacks of Partisan
cheerleading.

(O Highlv respected? ln whose

opinion? 0bjective newswriting

should avoid vague, biased

generalizations like this.

C) Says who? Accordins to

what statistic? lt's inesponsible

to quote an allegation like that

without adding facts to support

it (or a counterargument to

refute it). ln fact, because this

story relies entirely on just one

source - Dover - it's far too

unbalanced to be trustworthY,

6 There is no such thing as

"Grade D" meat. ln fact, this

entire paragraph is an ulban

legend: lolklore populadY

believed to be true. A good

reporter would have checked

out this story and discovered

that it's a fabrication.

@ Never inject yourelf into a

new5 story. "My" opinions and

anecdotes about "me" are

irrelevant and unprofessional.

J?ii By 61s0.','ng 0ptah and

Yoakan, lhe reporter under-

mines the credibility of this

entire story. (Note, too, how

manY times the reporter has

flubbed the spelling ot Turkel.)

i TIEItrIIET''
"Credibiliry - more tlnn
news itself - is our stock in
trade. An informative story

is itnportant, A dranraic story

is desirable. An lrcnest story is

inperntive." Davld Shaw,
Los Angeles I/neJ media wliter

"lVhat matters to me most is

thc truth. That's the only thing
tlnt matters in journalinn.
The fitndamental reason

you' re reading journalivn is

because it's truthful. Ofcourse,

eteryone believes their own

version of the truth. If 1'ou
believe it, it's tue. So truth is

in the snme place it will'always
be: the hazy middle."

llfernyl llekcr,
(hief of resear(h dt US Weekly

"Facts are stupid things."
Bonald Beagel,

misquoting John Adams, who said
"Fa(ts are Jlurrom things"

"Everyone is entitled to their
own opinion, but not tlrcir
own facts."

Dadel Patrlcl lloFlhal,
scholar and U.S. senator

"\le are recorders and
rcporters of the facts -
not judges of the behavior '
we desuibe."

Illrcd G. Bllren
[ounder, lnstitute for Sex Resear(h

"Every fact has the same

weight. If you screw up on

something small, trivial, then
you cast doubt on the whole
piece. We trudge through every

inch of it because once yotive
lost your credibility, that's it."

Sara Llppbcoll,
editor and fa(t-(he(ker, fhe New Yotker

"For one'Talk of the Town'
piece, I had to determine tlrc
nunrber of Ritz crackers in a

huge Nrw Jersey supermarket.

I called the general nnnager
of the store, who tlrcn shouted
to an assistant over their PA

system. The assistant went
to colutt the number of Ritz
boxes on the foor while the

manager and I tied to

estimate the number of
crackers in a box We then

went through tlrc sanrc process

with hot dog packages"
Petcr Galb7,

fa(t-(he(ker bt fhe New Yotket

fust the facts
When you write a story, you must try to be objective. Truthful. Fair.
you can't just pull material from your memory, or quote your friends, or make Pronouncements

about the way ihings ought to be. You must be factual- which means basing your stories on the

best facts you can find'
Good reporters respect the integrity of facts. When you select them carefully and arrange them

skillfully, you can communicate without
inserting your own opinions. For instance,

this fact by itself seems trivial: Percentage

of Americans who can name two freedoms
granted by the First Amendment:28.

But now add this fact: Percentage of
Arnericans who can nctme two members

of "The Sirnpsons" cartoon family:52'
Together, those tlvo facts lead to an unspoken conclusion - that Americans pay more

attention to TV characters than to government. True? Arguably. But it's a good example of how
journalism should work The /acts tell the story, and readers draw their own conclusions.

f,NI} TOw' POSSIBLY TEE TVONST STONY EUEN WNITrEN
How many difamt kinds
of enors iloes it talee to soew
up a news story? Here's a

frightming (but fiaional)
aomple:

O Unhealthy? Says who?

Ihat's an unsupported opinion.

Reporters shouldn't take sides

on controversial issues.

€l Bad math alert! The dorm

is open 40 weeks per Vear;

that means each resident ate

20 burgers a week. Likely? No.

And one carrot does not weigh
one pound; so this second sta-
tistic is bogus and misleading.

Q) This is pseudoscience.

What specific "research' has
proven that meat is bad? Which

cancer rates are lower in Japan?

Aren't other factors (stress,

lifestyle, environment) also

responsible for causing cancer?

6t lnserting religious opinion
into any news story is a sure

way to offend readers. Believe

whatever you want, politically

or religiously, but never try to
pass it off as news.

@ June only has l0 days. A

mistake as simple (and dumb)
as this can cast doubt on every
other fact in the story.
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EEItrETP 
'

SO WHENE I'O OPINIOIVS BELONG IN 
'OURNAI.ISM?Idcally, iournirlism provide's a rnlxit.t.tut.tt of infirrrra- Rcp611g15 clebate these clucstiorrs entilessly. ,\nd

tion ivith a nrinirnunt olopinion. IJut isn't it sonrctimcs thc itnstvers areu't alrvays sirnplc. \lost journalistic

.rppropriatc to add enrotion .lnd .rttitudc to nervsrvrit- rvriting can be placed on a continuum thlt ritngcs

inq? Docsn't complete oblectivity slrck the lifc out of
stories? \\rhere do you clrarv the line?

f rom rigidly,objective (brcaking n*vs) to rabidly
opinionatcd (nrovie reviervs). FIerc's rvhat rve rnean:

Ihls news story is straightforward, factual and

unemotional - even though this event resulted

in deaths and iniuries. The reporter makes no

attempt t0 0verdramatize the situati0n or t0
philosophize about the human tragedy.

ln news analysls stolles like this one, reporters

must be (areful not to inject their own political

views. lt's 0K to use colorful verbs if they're
accurate ("battered," "slicing," "crippling"),

but opinions should be expressed only by
people quoted in the story.

Sportr storles often add flavor and attitude to

the reporting. Like a play-by-play announ(er,

this reporter blends fact ("335 yards") with
interpretation ("uncannily accurate as usual").

Sports fans - unlike readers of hard news -
accept s0me colorful spin on their stories.

Oplnion columns must be truthful, but they
can be partisan and passionate, too, like this
excerpt from a column critical of George Bush's

handling of the lraq war. Readers understand
that this is commentary, not news.

Thls moyle revlew doesn't pull any punches.

And that's what readers expect from critics,

whether they're reviewing music, food, drama

or video games. Reviewers, like columnists, are

expected to mouth off in provocative ways.

"lvlrlty t good rrc*'spnper

-ifrrrJ, lrn-i bert ruinal lty
ovt'nrri.ticatiort."

lames Gordon Eernolt,
l9th-(ertury new\p,lper edrtor

"Jotrrttali:rtt i-i rtl;tltit trart:tttil-
t i r rg it t.f tnrntio n tl nt i(te 5t t' t
irIrr' il/irlI ) du IItit*. li1'L-rrfirt.q

clr,r//crrgc.,, L'o l uttu nnnls 0r
rL'itrrl,iii:,:i cit,rl,/i./r,i/ 1,.y'it1..

/ltpoltirrt b t' gi r t s .li o m t I rc

prr',,ri..r' t I nt t ll tt'rt' rrrt' l/rirrq.i

Ir't'lrtrt/ ftr krtrrtr' LutLl utnltr-
:t,trd, cvctt i/ tlc-se t/lilt-s
lr(lkrl lr-i u nt' o r t tfo r t nb l c. "

Chris Eedges,
forrner forergn (orrespondent.

[he Nety York ltn]es

"l lnyc n bililt-ht ltids asuinst
rcportffs 't'ln ltove nscs ttt

griul. I thit* tlrcrc trc
reportus wln nllon' tlwir
()n,il f in-i to rtrirodch ott tln'ir
jounnlittn, aul tl:l:'t's n crinrc
agninst jou'nnIistn."

Don Eewlll,
exe(uliv€ produ(er, 60 l4tnutes

"' Bnlnrctd' mtd' ohjective'
ncws rryortiilg ltns icyolycd
ittto collL'cting tluotes fi'ont
the right nrtd quotes.liom tlrc
left, leuvittg renders to dccide

nlro's tclling tlrc trutlt'l'he
desires Jbr .ftirness, bnltuic
and objectivity are wortlry
goals irr netvstvriting. Ilut rrLtt

*,lrcrr tluy lcul to news rcports
thcre tnilr is'ltnlattced' *'itlr
/it'-s,.lhcts'bnlatrccd' with spin.

The old nile: You nurst
prcsent all sides ol a storS,,

bcirrg fnir to cach.

The nav rule: Repttrt the
truth nnd d$wrk tlu: lie:."

nobert lYlles,
d grtal journaIst and Web desrqner

"'l'ht problenr is ttot tltnt
forrrrrrrli..r.s cill'r 5lct t I ttir .l att s
.,trir.q/rt: [|rc1'nn nnd ttswilly
r/0. Nor i.s it rlnt tlr .litcts nrc
ol;.tcrrrc: Olien, thc ntost

L's:cntial .fttcts ue olso tlrc ntost
t;|,lr'irrrr-s rurg.s. 

'l'lt problnt is

tlrat journulists huve a diliiculr
ti t r te dist i rtgui sl tir.q .iiqirilr-crrrrt

.lirct s -.litct s rvrl/r corrsc4rrcrrct's

- .liotrt it tsigt t i.ficat tt otrt s.
'l hnt cortres.lront not thittkitt{
t'L'r), lunl nltottt .ittst t4ticlt
.\I()ri.'.i 11,L' ttt0sI |'()|Ih tt'i/irrg. "

Bret Slephens,
lYJll slr.et Jcurnrl

NO
0Prilt0il

SIRON6
0PtNt0]t

r\n t'aLtltrlurtkc tncitsttring 7.1 on the Ilichtct'
scalc shook \\'cstcnr,lupan on Srrntiay, folcing
hunrlrerls to 0\'acuut0 as quake-gr:nelrrted
tsunanli \vilves itl)pfoilcltotl. (llrrirersr

[]attered bl the lecession and the decpcst i
lnrigt,t rlelicits irr rlecatlcs. ir liu'gt' nrilj(u'it] of 

;
statcs itt'c slit'ittg into tltcil srx iirl slli'lv lr('ti - ,

ollcn t't'illllling I)r'ri\'('l)titc r:lli)r'ts I hill ollicills say l

::: "::., "':':' :l'::' 1':.*::."'i: :,:''.: ..-i

'fom ll ltcll' rvas ttncannily aceurate as rrsrral, :

throrving fbl liSJ yards and threc touchckru rrs, i

but that u'ouldn't have been t:nough if not fi)r i
tu'o big plays bv a dcfense that had becn pushed i
rtrottnd all nigltt. t i7r',.lssu iur,rl,1)r, irr 

;

'fhe lraq fiasco niasks the magnitude of thc
dcstmction this presitlcncy has visitcd both on the
coulitry in genclal and thc G.O.P. in pal ticular.
ll'rrrak llitlt in llhe I'i,u, )irrA '.l lrnrst

Shanrclessly devoid ot intelligence, intclesting
characters, scarcs or go|e, "i\lie'n vs. I)rctlator" is
a concept that fails to dclivcr on any of u'hat made
the original filnts so g|cat. (lt tlt.rr?rfur [trA]

OBIEGTMIY l)istorting thc novs rvith yor.rr opinions is as danraging - ancl unprofc.ssion.rl -
VS. OpINION _ :,:.i:fi.i".g 

r l-)lrotograph. Still need convincing? Ilcad the tblkxving excerpt from

Erow ro crvE l:;.:ilt',"::"?::li::,1'ff:"1;ilff;.il::11..',::i"::li..:l,l:'F"':,':l.;i,:i"'#il
LINCOLN IIELL fiee the slaves. Ilere's ivlut rcsr-rlts rvhcn rcportcrs clispense rvith fircts:

6

uNc0Lil's FtEltDtsH pR0crAllATt0lt

Srnre the trme our first parents were expelled
fro n Paradrse, and

"Ihey hand in hand, with ,vandering steps
and slow,

through Eden took their solftary way,"
il,cre has not fleen as mu(h loV in Pandem0njuir
,t! at this time. The Arch-Fiend in the regrons of
r/,re "qrjns horribly a qhastly smile," for he and his
trlri5iarjes upon edrth - the extretne aboiitionists
- it,rve sLrcceeded in prevailing up0n "0ld Aite" to
li',rte a prorlamati0n of etnancipdti0n u/hi(h rvill send
r lt'flil oF horror through,ril civilized natjons. . ..

[-]ef ore he c0mmitted lhis act of atrocity. in reply t0
t''t'iornnrittee sent lly a rneeting of the "(hristians (l)
r;i .1ii jpn961',.r1'ons" of Chicago, wh0 were, dt

perpetrate it, he said that "he had been considering it
night and day for some time . . . ."

In a word, the devil trrumphed, and Lincoln issued

his pro(lamation, whrch has "crowned the pvramid

of lris infamies with an atrocity abhorred of men,
and at which even demons miqht shudder."

After the (ommittee of abolitionists from
(hi(ago had retired, and when he w,rs in some
perplexitt7 as t0 the c0urse he should adopt,5atan,

his p0tentjal ally, "squat lrke,r t0,rcj at hts ear,"
addressed him, as l"lilton represents Death as

addressinq Sin lvithin the gates

ofHell....

Think you (an write a

better lead? Try the
exercise on page 66.

;.,:{
i'.*;,

rlstriJ(rti0n of Satdn. urqinq trpon hrm to '8. j:,
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The five W's
Fncts usually fall into these main groups.

And your success as a journalist depends upon your

ability to keep your facts straight. In the early 1900s,

signs were posted in the newsroom of Joseph

Pulitzer's New York World that shouted:

ACCURACY! AC(URACY! AC(URACY!

WHO? WIIAT? WHERE? WHE}I? HOW?

THE FACTS - IHE COTOR - THE FACIS!

Now, you can argue about the number of W's here.

(Are there four? Or five? Does how count as a W?)

But you can't argue that good journalism combines

facts and color, as Pulitzer observed. By "color," he

meant description and flavor. But in the example at

right, we'll take "color" even more literally:

WIrcffiT
WHEIU

EXAl'lPLES 0t THE FIVE W's in a typical
story, with facts color-coded to mtttch the

words in the headline at left:

Swimming was prohibited in Cooper lake

Monday after a dangerous amount of algae

was found in the water last week.

Polk County health officials declared the

lake oft-limits because of blue-green algae

blooms. lngesting the water can

make people ill and kill small pets.

Restrictions include windsurfing

and sailboarding but not boating.
"We hope it won't last longer than

two or three weeks," said Robin Fox, the

county's director of envilonmental health.

No, we're not talking about that legendary 1960s rock
band, The Who - although we couldbe, if we were

writing a story about classic rockers. And that story might
be popular, too, because readers love stories that focus on

peopie: Celebrities. Movers and shakers.

TIIE- - 
rne.ictr and powerful. The weird and

WHO *t$"n.^ 
generally love writing

"people profiles," too, because it's so fun to interview
fascinating folks. Journalism provides a perfect excuse

for letting you ask intimate questions of total strangers.
When you start assembling facts for even the hardest

hard-news story, always focus on the "who" elements:
Who's involved? Who's affected? Who's going to benefit?
Who's getting screwed? No matter how abstract the topic,
it's the "who" angle that keeps it real.

< lHlS OEIIUARY from the San lose Mercttry News explains who
Pope lohn Paul II wa5 who's rtrourning hk death around the world
and who might replace him as the next pope.

EtlPHAS|ZlllG Tl{E "Wll0" Al{GLE:

This lead from the MedJbrd (Ore.) Mail Tribune
nnkes it instantly clear what the story's about:

A self-described miser who drank outdated milk, lived

in an unheated house and held up his second-hand
pants with a bungee cord has left a $9 million legacy

that will benefit Southern 0regon social service agencies.

This feature story centers on a number of"whos" -filn critics, film characters and film actors:

The 0nline Film Critics Society, an international
association of lnternet-based cinema journalists, is

sharing its love with the character we're supposed to ,

hate.
The society has announced its new list celebrating

the Top 100 Villains of All Time.

The greatest screen villain, according to the 132

members, is Darth Vader, played by David Prowse and

voiced by James Earl Jones in the original "star Wars"

triloqy.

IilHIIT

What's "what"? It's the stuff that news is dbo{rt - events
and ideas, projects and problems, dollars and disasters.
And it's your job, as a journalist, to monitor and explain
the stuffthat matters most to your readers, rvhether you

TEIE
hear it at a news conference,
uncover it on the police beat or
watch it on a football field.

Now, here's a factor you may not
have realized before: The "what" gives news its substance,
while the "who" gives news its humanity and personality.

Why does that rnatter? Because news stories become
dry and dull rvhen they focus too much on, say, meetings
and money (the "rvhat") and forget to connect them to
real people (the "who"). That's one reason why business
reports and scientific papers are so boring: They're all
"rvhat" and no "who."

< IHIS CAn REVIEW /ronr Lt \toz is unconcenrcd with wlrc, wl:,l'n

or where. It's nll about what thc car looks like, whnt its lbatures ore,

*,lutt works, whttt doesn't - snd wlnt ever|,thing costs.

E_!LP_U!!aUEI-LE_*wtlAT"AIGLE:__

Notice how this USA Today business story begins
with a list of famous "whats":

The Empire State Building. The SUV. The lncredible
Hulk. Ihe Boeing 747.

When it comes to big, no place does it better than

the USA. But after a 34-year run, one of these icons is

starting to see its popularity fade.

lhe747 - synonymous with "huge" as the world's
largest commercial jetliner - is increasinglv being
pushed out of airline f leets worldwide for being t00
expensive to operate and too hard to fill. . ..

Here's a Toronto Star story about a pop-cuhure trentl:

Plastic surgery reallty shows are setting a frighten-
ing example, bringing the practice of cosmetic surgery

into disrepute, doctors say.
"lt is barbaric, the whole premise of changing the

way they look completely," savs Dr. Frank Lista. "lt's

turned plastic surgery into a freak show.". . .



Sor.ne novs stolies happened in tlre past (flrc Beivers

Iost Friday rr(lt'-s grrrne). Some rvill happelt in the tirtLrre

('the Ileavcrs Pla|, 11,, IVrrrtlrtr.g,s tle\t rvr'c[-). Ancl some

go on and ()n, thr0ush the past, present ancl futttre'

-" 
''--- 

- a 20-gnne lositrg strcak. \VInt n'ili it

WH E N''i: 
i:.1',',','i,: ll:'ll;lf ;:llf '

story. In this nreclia-saturatecl, 24-hotrr cable-netrvork-
ancl-onlinc-delivery culturc rve live in, youl atrclicncc

wints ne\\rs that's fiesh and immediate. 'fhey \\'ant to
knorv ly'lerr evcuts hnppcned, l'he n cvents rr'il/ happen

and horv long they'll last.

Ileing a reporter, then, mcans constantll'keeping yotrr
c'),es on the cltlck, tor trvo reasons:

1) so you can include the "rvhen" in every story, and
2) so you can finish every story befbre deadline.

< IHIS SPE(lAL SECTl0l{ liolr tlu }lottrgotrtcr1'('\la.) Advertist'r,
pullishtd tnr tlu' 50rh :rrnivtrsor|, o.l-tlr ilIotttgontt'ry Bus Boyctttt,

crrrrrirrL'.s li.lt in thc 1950s, n kcy ptrittd in cit'il rig/rts /ri.stor1'.

NhwlwRI'flNG tsASICS

El'tPHASIZtilG IHE "WHEN" ANG[E:

'I'ltis story li'on tltc /-rls l/Ll(rt-s l?e,"iet'-Jtturtnil is nll

tltttut I tttl i d't1,s,.tr, it,,3irt.,:
(lark (ounty public school students d0n't q0 to (lass

on Labor Day, Nevada Day, Veterans DaV, Ihanksgiving,
(hristmas, Martin Luther Kinq Jr. Day, Presidents Day or

l"lemorial Ddy.

ln the past, thev've had t0 g0 to s(h001 on the Jewtsh

holy day of Yom Kippur, when it fell on a school day.

This year, the distrtct's 258,000 students will have

Monday off because aciministrators deliberately sched-

uled the first of four teather training days to cojncide

with Yorn Kippur. . . .

Iitrt's /knv a Br'tish ncn,spttPtr stdrts d stttr|'l]|i1d-
lincl, " |fu trli/igfif arrgc/s n'lttt tonrc ott aJ-tcr lnurs":

While most of us are just settling down for a night

in front of the IV at seven o'tlock in the evettinq, for

a special team of Plymouth nurses work is only just

beqinning....
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WHERE

1'he bigger the news organization, the broader its

coverage area. USA Totlay, for exanrple, calls itself
"'fhe Nation's Nervspaper" and covers the entire rvorld.

But most American nervspapers are snall dailies and
rveeklies that fbcus exclusively
<-rn their cities, cor.rnties or
school carmpuses. Which
rureans the "where" of every

EMPHASIZIIIG THE'WHERE" AI{G[E:

'l'his stlry,Ji'()il the Wnshington Post inmwdittely
trdilspt)rts )'ott to a drsntqtic destittotion:

Fishermen call it the "Hell Hole," this place of

whistling winds and smashing waves in the north

Atlantic Ocean. Above a chasm in the Northeast

Channel, which runs between the submerged Georges

and Browns banks off Nova Scotia, fishermen catch

cod, haddock and other fish with hooks at the ends of

long lines, and by dragqing nets along the sea floor.
"lt takes guts to fish 'Hell Hole,"' said 5anford

Atwood, a 54-year-old fisherman who has braved Hell

Hole's elements aboard his boat, the 0cean Legend. . . .

Antl lrcre's n clever "rvltcre" ltad b1' Bob Bttz:

When it comes t0 advertisrng the location of rts
monthly meetings, the GIobal Positioning S\istem Users

Group is different than most groups.

They glather on the fourth Thursday of the month at

N4037 18W800250W....

,.-g\ stclry is crucial: the closer the event, the more relevant it
rvill be to readers.

But explaining the "rvhere" of a story isn't necessarily
sirnple. 'l'he rnore cornplex a topic is, the more you may
need to supplement your reporting rvith visuals such as

'a ntap (Where will they build tlre new uirport?), a diagram
(Where will they expnnd the shopping nmll?) or a photo
(\\rlrcre did police Jind the lxtdy?).

< IHIS TRAVEL ST0RY.liorrr 'fhe Oregorriatt .lbctt.,,r., ort a speci.fic

p/rrcc - 
(ir.itr1 ;1nrr, - 

rclyittg on nldps, plnnts nul dctdilcd
,/c.,cr?lion,s to pttiilt n Picture Jor t'ould-bt vi:itors.

t.
{

()ood journalism reports the
nervs; great journalism explirins it.
And explaining thc ucivs rctprires
.tsking, ovcr irnd ovcr, thc qucstion

"rvhy": iV/r.y,i-s

tlris rrcrv luv
rtcctssary? \\/lry
rvi// it co.st -so

uucli And most important of .rll:
l\tlrl,should fr cnr(?

\\ihcn nervs breaks suc'ldcnlt',
fincling thc expl.rn.rtior.ts firr
cvcnts ciln be dittlcult. llut firr
nr()st stories, r'cnrcnrber, the
"n'hv" is l'hlt makc's thc ngvs
rrcaninstirl.

< IHIS SPECIAt SECTI0N /r,rri

Good reporters are also good
ieachers. 'f l.rey knorv hon'to
cxplain things in a clcar, concise
rviry. .\ncl explaining the "horv"
()f .l story of ten

;iitm, How
plntt vttrki Horv lil tlrdt Pris(\tff
esttpc? IIow do I decttrate rnS' dog

.litr Hnllot'ettt?
For short stories .lnd uc\\'s

brict.s, thc "horv" is ofien onritted
to silve spitcL'. Ilut re'.rrlers ktve a

good "horv-to" story, especiirllv
in thr' tc.rturc scction.

> THIS TEATURE ST0RY /iorrr rhr'

t0t

WHY

hr l. - r*n|dt

.4 _r

ll , _ri'!'

l'$r

e**e, jilrllliiii.'.i,il,-..

TI,VO PEOPLES
ONh LAND -..'i;i:

trl t/r, /..r,r, /i-i ',rlt'-still,u; it;lllii t l', qj11y111 -r 1lrir/t lrr rltril{ f/tr' 1ritltr/tr
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The inverted plrramid
This nm,,swriting format summarizes the most important facts at the very start of the story.

It may seem like an obvious idea to us nowadays - geXing right to the point

rvhen you start a story - but it didn't occur to most reporters until midway

through the 19th century. For example, here's the lead from a Fourth of f uly

story in the Massachusetts Centinel in 1785:

Monday last, being the anniversary of the evet-memorable day, on which the

illustrious Congress declared the then Colonies of North-America to be Free, Sover-

eign and lndependent States, all ranks of citizens participated tn the celebration of

the happy event, and even Nature put on more than usual mildness, expressive of

herjoy on the occasion - Ere the Eastern ocean was yet bordered with the saffron

hue, the feathered choristers sang their early matin, and to usher in the auspicious

day, Aurora unbarred the ruddy gates of the morn, with sYmpathetic smiles.

Flowery enough for you? By 1898, however, the Chicago Tribune was

starting stories this way:

GUANIANAM0 BAY, Cuba - The first heavy fighting at close quarters between

the American marines and the Spaniards took place here today.

As usual, American pluck and discipline won. The little invading force showed

splendid courage and spirit. . . .

What changed? Sentences got shorter. Writing got tighter. And reporters

developed a formula for compressing the most newsworthy facts - the

who, what, when, where, why 
- 

into the opening paragraphs of a story.

That formula lives on today. It's known as the inverted pyramid'

wEr, IT DOES SOnT OF LOOK LIKE IIf UPSTDE-DOWN FmADrrD, DOESN'T rT?

THTS 15 THE LEAD, WHICH SUMMARIZES
T'!i'E sTORY"s MOST IMPORTANT FACTs.

THIS PAFI\GRAPH ,AD[)S MORE
DET AT L5 OFI BACKGROUND.

THIS PARAGRAPFf ADDS
EYEN MCIRE DETAILS,

TH.}S APD5
IVIORE rfETA.ILS.

MOFIE
PETAtrL5.qr-ffiry

MORE
DETA'LS.

ry
As the story goes on, the facts
beconre less essenial and the
text becomes more cuttable -which lets editors trint

the story to fit ott tlrc pnge.

According to newspaper folklore, the inverted
pyramid was developed during the Ciil War
by correspondents like these from the Nav'York
Herald. Reportus transmitteil their battlefeld
dispatcha ia telegraph, which was expensive

and unreliable. Stoies were often cut off in mid-
sentence, before the reporter had gottm around to

saying who'd won the battle. So frustrated editors

began urging writers to file fact-flled summaies
of their stoies nnsr, thm add the lengthia detaib.

Before long the invmed pyramid bemme the

standard stntaure for most news stoies,

The problem is this:
How do you structure
a news story so readers
quickly understand what's
going on - without having
to dig through a mile of text?

The solution: Summarize first.
Explain later.

Whenever you write a story, you
have to decide how to stack the facts. One
solution, used for centuries by storytellers, is

to stack facts chronologically: first one thing
happened, which caused another thing to hap-
pen, which caused something e/se to happen, and
then the princess married the prince. The End.

Sure, those types of stories are entertaining,
but only if you stick with them from start to finish

- which makes them a slow and inefficient way to
deliver breaking news. See for yourself:

IHE (HROIIOtO6I(At SIORY
0n 5ept. 20, Pete Moss bought some marijuana from Lynn C.

Doyle. Moss's dog bit Doyle in the leg during the transaction.

5o Doyle grabbed a shotgun and killed Moss's dog.

Moss was furious. He got in his car, chased Doyle into an alley
and crushed him against a Dumpster. Doyle died.

The next day, Moss confessed to police that he had run Doyle

over. He was arrested and charged with second-degree murder.
Yesterday, Moss pleaded guilty in court. The judge sentenced

him to l0 years in prison. 0n his way to Jackson State Prison, Moss

leaped from a police van and escaped. A search is under way.

To tell that same story
using the inverted pyramid,
you'd stack the facts in the
opposite order, putting the
final facts first:

IHE IIIVERIED PYRAT'||D SI0RY
A search is under way for a criminal who

leaped from a police van outside of Jackson

State Prison yesterday.

After pleading guilty to second-degree murder
in court, Pete Moss was on his way lo begin serving

a lo-year sentence when he escaped.

Moss had been arrested Sept. 21 after confessing to

killinq Lynn C. Doyle by running him over in an alley with
his car. Moss admitted he had been furious with Doyle for
shootinq Moss's dog during a marijuana deal.

See the difference? In chronological stories, things
get resolved at the end.ln the inverted pyramid,
things get summed up at the beginning. You start as

strongly as you can, summarizing what's newsiest -then you add additional facts in descending order of
importance.

The inverted pyramid helps readers scan news

stories quickly and efficiently. But it helps you write
news stories quickly and efficiently, too. Once you
train yourselfto organize facts this way, you can

apply this fbrmula to almost any breaking news

event - rvhich is rvhy the inverted pyramid has been
a cornerstone of newslvriting for the past century.
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HOW A TT'PICAI. NEWS STONY
USES THE INVERTEID PTNAI}Til'

As we've seen, the main advantages of the inverted pyramid are:

o It condenses information efficiently, so readers can grasp facts quickly.
a It allorvs editors to trim stories from the bottom, since the details in the text

become gradually less essential. Now, reporters certainly don'twant their stories
cut carelessly (or prematurely). But sometimes it's necessary. Take this wire story,
for instance. It could be cut after the second paragraph. Or the third. Or . . . .

Here's the main point of the
story, engagingly summarized.

Notice how the lead is crafted ....
to start u/ith the "v/ho" of the

story, a name you'll recognize:

Arnold Schwarzenegger.

The second paragraph

elaborates on the "birthday
gift" mentioned in the lead.

It also adds more details about
the "when" and "where."

Ihe third paragraph fills in the

rest of the "what" details, .......'
describing the stamp and the
series it's a part of.

This final paragraph supplies
relevint but less essential back-
ground information: a quick .....
recap of Schwarzeneggefs

stamp-worthy career and his

latest Austria connection. ls

there more to this story? We

don't need it. This is enoush.

SO SHOULID YOU USE THIS
FON}TAT TON TgERY STORY?

Not every journalist is a fan of the inverted pyramid.
Writing coach Don Fry called it "the worst form ever
invented by the human race for explaining anything in
words." And Bruce DeSilva of The Hartford Courant
once complained that "the inverted pyramid remains the
Dracula of journdism. It keeps rising from its coffin and
sneaking into the paper."

What's the problem? Why are some journalists so irked
by the inverted pyramid? Two reasons, usually:

a lt gets repetitive, And stale. And repetitive. Who wants
to read a paper where story after story iooks like this?

THE 1'IOST IMPORTAI{I TACTS

A LESS IMPORTANT FACT

AN EVEN DULLER FACT

A BORING FACT

t z7-227.-zzz
BLAH,TLAH,

a It iloesn't always organize story mateial logically
or engagingly,lf you're not careful, complex stories may
start with a bang but end with a whimper as facts stack up
and bog down in a "muddle in the middle."

The solution? Don't get lazy, Don't let your writing fall
into a rut. As we'll explain later, you have a wide range
of options for structuring stories and making complex
material reader-friendly. v (Take this book, for example.
Notice how it arranges topics into accessible chunks to
keep things interesting.)

Bottom line? The inverted pyramid is valuable for
arranging the facts in breaking news stories quickly and
efficiently. Will you use it on every story? No. But it's still
an essential tool in every reporter's toolbox.

; VIENNA, Austria - California Gov.

i.. Arnold Schwarzenegger is getting a birth-
day gift from his home country: a stamp in
his honor.

The Austrian post ofiice announced on

its Web site that the $1.25 stamp will be
... released on the actor-turned-politician's

birthdal', July 30. Schwarzenegger, who
will be 57, was born in the Austrian village

: of Thal near the southern city of Graz.
' The stamp - which shows Schwarzen-
I egger in a suit and tie, with the U.S. and

;.. Austrian flags in the background - is part
of a collectors series called "AustriansI living abroad," the post office said.

, Schwarzenegger moved to the United
j States in 1968 to pursue a career as a body

; builder and movie star. He made his first
;.. visit to Austria as California governor last

weekend, when he represented the United
States at the state funeral of President
Thomas Klestil.

- The Associated Press

WHY WNITING
f, GOOD LEEID
f,GTUAI.LY
M.ArfENS
TO NEil'ENS

No reporter would ever deliberately try to bore or confirse readers. But sometimes it happens: A story takes too long
to get going. Readers struggle to make sense of it. They get impatient. They bail.

That's why it's crucial for you to reaiize how important your lead is. If you take too long to make sense, your readers

will flee like rats from a sinking ship. Take the story below, lifted from the front page of a Colorado newspaper. Try
making sense of it by reading just the text, By the time the story jumps to page Z you'll be moaning, What's the point?
Fortunately for most readers, the headiine tells what the story's about long before the writer does.

I

i Drew Carey, improvgroup

some improvisational comcdl'.
And this is where Kinney fit in
perfectly.

Kinney, along with another
cast member, Ryan Stiles, made
thcir living on improvisational

to headline at UCCC
It was iust a trip to blow off some

stcam from thc constant prcssures of
filming "l'he Drew
Carey Show," but
Kathy Kinney is glad
her cast members
made the trip.

Kinney, who plays
the mascara-encrusted
Mimi on the long-run-
ning sitcom that will
finally end this srunmer,

attended a comedy improvisational act
in Cleveland, and they called for
Drew Carey to do the show. Carey
didn't feel like it, but he did do

sEE uccc, PAGE A7

MORE ON SIORY STRU(IURI > 50
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lTriting basic news leads
It's the essence of journalism: the key facts summarized in a concise way.

Some journalism teachers insist that a story's lead (or "lede") must be just one paragraph.

And that paragraph must use just one sentence. And that sentence must be 30 words or less.

And if you violate this formula, readers will be alarmed by your incompetence.

wt
Ilor,

Fortunately - or unfortunately - it's
not that simple. As we'll see in the pages

ahead, you have firilrrf, many options for
writing smart, engaging leads.

Let's begin by focusing on the most
fundamental option: the basic news lead

for inverted-pyramid stories. It's the

style of newswriting that comes closest

to using a dependable formula. And here's

the good news: If you can master the

process of writing leads - identifring
key facts and expressing them concisely -you'll have a solid command of the craft
of journalism.

Still, learning to write even the simplest

leads takes time and practice. For many
writers, just startingthe story is the most
agonizing, time-consuming part of the
job. But that's why they pay reporters the

big bucks. So start honing your speed

and skill now.

i*A

UH.OH. HENE'S WIIAT IIEPPEIUS IF YOU ,,BUNY TIIE LEf,D''
Every so often, a surly editor may tell you to actually ran in a New ]ersey paper a half-century

rework a story becaus e you buried the lead. Which ago. The editors had recruited secretaries from local
means, basically: You blew it. You thought that thing organizations to report on their groups' activities.
rvas the most important part of the story, but it's But because these women lveren't trained reporters,
actually this thing - the news you buried dolvn in they didn't know how to write news stories - or
the twelfth paragraph. So fix it, you knucklehead. more importantly, how to rvrite news leads. So they

Here's a memorable example of a buried lead that ended up with this:

The Parent-Teacher Asso-
ciation of Cornelis Banta School
held its regular monthly meeting
Tuesday evening in the school
cafeteria, for the election of offi-
cers for the coming year, with
ilIrs. Noah ten Floed, president,
in the chair. The nominating
committee proposed lvlrs. Dourve
Taleran for president, Mrs. David
Demarest for vice president, and
trIrs. Laurens van Boschkerken
for secretary-treasurer. It was
moved and seconded that the

nominations be closed.
NIrs. Gianello Venutoleri

arose and said that she rvanted
to nominate NIrs. Nuovo Citta-
dino, NIrs. Giuseppe Sofhate, and
NIrs. Salvatore dal Vapore. Mrs.
ten Floed ruled NIrs. Venutoleri
out of order. LIrs. Venutoleri
appealed to the parliamentarian,
Miss Sarah Kierstad, rvho sus-
tained the chair.

NIrs. Venutoleri took a small
automatic pistol from her hand-
bag and shot NIrs. ten Floed

between the eyes. Constable
Abraham Brinkerhoff came and
escorted Mrs. Venutoleri to the
county jail. The body of NIrs.

ten Floed rvas removed to Van
Emburgh's Funeral Parlor.

There being no further busi-
ness, the meeting adjourned
for refreshments, which rvere
served by Ilrs. Adrian Blauvelt's
committee. The next meeting
will be held on Friday evening,
Sept. 10, for the installation of
officers.

EOW TO WnITE
f,IU EFTECTN'E
ITEWS IE,ND

c0u.Ecr
ATt YOUR
FACIS

This is essential, for two reasons;

r lf you don't know the whole story,
your lead can't accurately summarize

what's going on,

oThe more you know about the

story, the easier it will be for you to
sum it up and boil it down.

SUl'l lT UP,
BOII II ,

D0wlt.
lf you had just l0 seconds to shout

this story over a cell phone with
dying batteries, what would you say?

lf it helps you organize your thinking,
jot down the five W's in a list, like so:

WH0: Ihree Mudflap passengers

were injured.

WilAI: A private plane crashed.

WllEll: triday night, 912 p.m.

WHERE: The Mudflap River behind

Mudflap Airport.

WHY: A bolt of lightning struck the
plane, killinq the engine.

PRIORITIZE
THE FIVE
W's

The lead needs to contain the facts

that are most important - and

onv lnose facts that are most

important. So evaluate each of the
five W's. Ask yourself: Which facts

must be in the lead? Which can wait
a paragraph or two? And which of
the key facts deserves to start the

first sentence?

RETHIIIK,
REVtSE,
REWRIIE

Write a first draft, even if it's not
perfect, just to get things rolling.
Then ask yourself:

ls lt clcar? Are the key points easy

to grasp? ls the wording awkward
in any way?

h ll adlvc? Have you used a strong
subject-verb-object sentence
structure?

Ir lt wordy? Do readers trip over any
unnecessary adjectives or phrases?

lr lt compclllnl? Will it grab readers
and keep them interested?

l
{

Ltr

lirw rulh4

flu'

b

CharWhckers

;
i
I
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A PLENE GffiSHES. Witingleads k often a proces ofttial

*fffCff LEf,DS trnE yd..y:or. You try stackinsdifferent faas

nusr (on wonlTF'J,,i'I:;'#,#l; :,Tli:Hr' 
the most

Let's use that plane nash (from Tip #2 at left) as an example, You work for a

weekly paper near the airport. What's the bat lead for that navs story? Here are

nme of the solutions you might oeate as you emphasize each of the five Ws:

ln news stories about

accidents or disasters,

leads often begin by

stating the number of deaths oI injuries. lt may seem

morbid, but it helps readers gauge the seriousness of

the event. So let's try that:

C]ark Barr, 45, Leah Tard, 42, and
Eileen Dover, 17, of Hicksville, were
iniured when a bolt of lightning struck
their private plane, a Cessna 812, at 9:12

p.m. Friday. Barr suffered a fractured
leg, Tard cracked several of her ribs, and
Dover, who remains in intensive care at

Mudflap Hospital, broke both her wrists
and ankles after nearly drowning in the
river after the plane crashed.

ls this ovdrkill? Yes. There's way too much detail too

soon. Readers' eyes will glaze over as they try t0

digest all those facts. The lead should summarize, not

itemize; even the names of the victims should wait a

paragraph or two.One exception: a recognizable name
(an leap to the lead if that person is newsworthy -

Hicksville mayor Clark Barr and two
other passengers were injured Friday
night when their private plane crashed
into the river behind Mudflap Airport
after being struck by lightning.

- but ordinarily, nonrecognizable names don't belong

in the lead. Besides, that paragraph is still too wordy.

Gn it be trimmed even more? How about this:

Three people rvere injured Friday when
a plane crashed at Mudflap Airport.

It's shorter, yes. But now it's too short. There's just

not enough information. lt's vague. Dull. Undramatic.

We need a few more details - but not too many -
to tell the story and capture some of the drama:

Three passengers were injured Friday
when lightning struck their private plane,

plunging them into the river behind N{ud-

flap Airport.

Success! This lead gets the job done. lt emphasizes

the "who" (the three injured passengers) and conveys
just enough of the key facts without being too wordy.

Ihere are three

"whats" in this
story: the plane,

the crash, the lightning. Which "what" is most lead-

worthy? Let's begin with an obvious but Dad idea:

There was an accident at Mudflap
Airport Friday when p plane crashed
after being struck by lightning, resulting
in injuries to three passengers.

Dull? Yes. Why? Beginning a lead with a tired phrase

like "there was" or "it is" makes the sentence weak

and uninspired. lt's almost like we're backing into

the story. Better to use a more specific noun, like:

A private plane crashed at Mudflap
Airport Friday after being struck by
lightning. Three passengers were injured

Not bad. But "a private plane" isn't the most exciting
phrase to start the lead with. ('14 hot-air balloon

shaped like SpongeBob SquarePants" - now, there's
a phrase that would grab readers'attention.)

Notice, too, how that lead uses two sentences.

Ihat's acceptable. There's no rule that requires a lead

to be only one sentence. BUT if you can write a single

clear, compact sentence, d0 it. Let's try again:

A private plane was struck by lightning
and crashed at Mudflap Airport Friday,
injuring three passengers.

This lead has a new pront.t. (now the diflerence

between active and passive voice? Active voice uses

strong subject-verb-object phrasing: " li ghtni ng struck
a plane:' Passlve yoice uses weaker phrasing: '14

plane was struck by lightning." Good writers avoid

the passive voice, especially in leads, because it lacks

punch. Train yourself to recognize and avoid passive

phrasing, which means rewriting the lead like this:

A bolt of lightning struck a private
plane as it landed at I\{udflap Airport
Fridal', causing a crash that injured
three passengers.

Good. We're using the strongest "what" t0 start

the lead. We're using active voice. We're supplying

enough of the key facts v{ithout getting too wordy.

Ihe plane crashed

on a Friday, but
does that timing

have any real significance? No. The "when" is not a

crucial part of this story. (ln fact, do we even have to

specify it wastridav night ?). Thus, this lead -

On Friday night, three Passengers
were injured when their private plane

crashed at Mudflap Airport after being
struck by lightning.

- is a bit weak. Like that first "what" lead at left, it
backs into the story, which often happens when you

begin the lead rvith a prepositional phrase.

Now, suppose it had been a tragic week at Mudflap

Airport. You night,in that case, call attention to that

fact by crafting a "when" lead like this:

For the third time this week, a private
plane crashed at Mudflap Airport. On

Friday, three passengers were injured
after their plane was struck by lightning,

But that's not the case. So that's not our lead.

How important
is the "where"
of this story?

ls it more significant than the crash or the injuries?

At Itludflap Airport, three passengers

were injured Friday when their private
plane crashed into the river after being

struck by lightning.

No. The "where" is clu(ial, but it's just not tfle.iuiciest

fact. (Plus, we're assuming that Mudflap is nearby.

lf we lived farther away, we might also need to add

more geographic detail, like what sfafe Mudflap is in.)

What caused this crash?

Lightning hit the plane

and killed the engine.

| Our story will go into greater detail, but a lead like this

..* li'fi J::ff:i,:,:if i: l1l:','J#llil,'Jl yj;:'
t'
I S0 WHlctl LEAD lS BES[? Most reporters (and editors)

! would rhoose either that final "who" lead or that flnal
I "what" lead. Both are effective, Which do you prefer?

READYTO TRYWRITING sOME LTADS? TESTYOURSEI,I >61
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Beyond the basic news lead r ttEEEEltt
It's not mandatory that you begtn wery story with a summary of kqt fac*.

As we've explained, for most breaking news events, you need leads that are factual and concise.

You need leads that summarize the who-what-when-where-why. And being able to produce solid

news leads on deadline is one of the most valuable skills a reporter can Possess.

But not every story is a timely news event. Some stories explore social issues. Some profile

d uit

interesting people. Some provide previews of
coming attractions.

And for those, a basic news lead may be too
dull and dry. You may need something livelier,
snappier, more creative, a lead that doesn't just

summarize, but amuses. Astonishes. Intrigues.
Now, it's impossible to speciff whatl<tnd of

story reqi:ires whatV,tnd of lead. That's what
makes reporting so creative. When the right
story comes along, instead of writing this -

A Hicksville man has been sentenced to life in prison

for murdering his girlfriend.

- you might instead lead with this:

lincoln Mabry Jr. so loved Becky Kerr that he beat her
in the face with a pistol barrel and shot her to death.

Over the years, reporters have devised dozens

of oddball names for oftbeat leads:pssts, zingers,

sing-alongs, riddle-posers, god-only-knows.
Call them whatever you like; the fact is, all good

reporters spend countless hours searching for
the Perfect Lead. Now it's your turn.

aq

ii
2I

J
1
!!"i

"Every story must have a

beginning. A lead. Incubaing
the lead is a cause of great

agony. \{hy is no mystery.

Based on the lead, a reader

makes a citical decision:

'Shall I go on?' "
Bcnc CaDDon,

author of lhe /ssocidted Press

Guide to Newswtiting

"The best day is one when

I can write a lead that will
cause a reader at his breakfast

table next morning to spit up
his cffie, clutch at his heart
and shout,'My God! Martha,
did you read this?'"

Ddle Buchalal'
legendary poli(e reporter

"Always grab the reader

by the throat in the frst
paragraph, sink your thumbs

into his windpipe in the

second, and hold him against
the wall until the tagline."

Panl O'l{cll, writer

"If you don\ hit a newspapet
reader between the eyes with
yow firct sentence, there is no
need of writing a second one,"

f,rlhur Brbbano,
l9th-century vellow journalist

"I've always been a bCliever

that if I've got two lrcurs in
which to do something the

best inveshnent I can make is

to spend the first hour and 45
mirufies of it gexing a good
lead, because after that every-

thing will come easily."
Dol Wyclllt,
(hicago filbune

"I don't look at my leads as

a chance to show off my

flowery witing. Myleads
are there to get you in and to

keep you hooked to the story
so that you can't go away."

llllch llbonr
sports (olumnist, Detrcit Frce Press

"The nost important
sentence in any aricle is the

first one. If it doesn't induce
the reader to proceed to the
second sentence, your article
is tlead. And if the second

sentence doesn't induce him
to coninue to tlrc third,
it's equally dead."

lfllll.- Tlltrtot,
author, 0n Writinq Wel

{cr
\rt/

duh

4no
rt
ftgar Allan?oe

'ttL
ba.)

OIYE OF TgE
LONGEgT
(II{D r}rOET
lltEilonf,BLEl
LE.f,D3 E,TEN
WnITTET
After a surprisingly
warm March day in
1995, feature writer
Ken Fuson wrote this
piece in The Des Moines
Register. One sentence,
290 words. Gimmicky,
yes. But irresistible.

Here's how lowa celebrates a 70-degree day
in the middle of March: By washing the car and

scooping the loop and taking a walk; by day-
dreaming in school and playinq hooky at work
and shutting off the furnace at home; by skate-

boarding and flying kites and digging
through closets for baseball gloves;

by riding that new bike you got for
(hristmas and drawing hopscotch
boxes in chalk on the sidewalk and .

sun kiss your face; by wondering where you're
going to go on summer vacation and getting

reacquainted with neighbors on the front porch

and telling the boys that - yes! yes! - they can

run outside and play without a jacket; by hold-
ing hands with a lover and jogging in shorts

and picking up the extra branches in the
yard; by eating an ice cream (one out-
side and (if you're a farmer or gardeneo

feeling that first twinge that says it's
time to plant and (if you're a high school

senior) feeling that first twinge that savs
' it's time to leave; by wondering if in all of

history there has ever been a day so glorious

and concluding that there hasn't and being

afraid to even stop and take a breath (or begin

a new paragraph) for fear that winter would

return, leaving Wednesday in our memory as

nothing more than a sweet and too-short dream.

not caring if the kids lost their
mittens again; by looking for robins t4

and noticing swimsuits on department
store mannequins and shooting hoops in

the park; by sticking the ice scraper in the trunk
and the antifteeze in the garage and leaving the
car parked outside overnight; by cleaning the
barbecue and stuffing the parka in storage and
just standing outside and letting that friendly

,..ElrD
OTE O? TIIE
gEONTEST
LEAD' EI'EN
WnITIET

)ames Thurber was a popular humorist
and cartoonist in the mid-2Oth century.
He started out as a nervspaper reporter,
where an editor urged him to write short,
dramatic leads - rvhich prompted
Thurber to begin a murder story this rvay:

Dead.

Ihat's what the man was when they found
him with a knife in his back at 4 p.m. in front
of Riley's saloon at the corner of 52nd and l2th

5treets.
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TIIE CIry IN8Tf,I.Lg ITEW Pf,NKING IIIETENS.
WHrlT KITD OF LEf,D SHOULD TOU WNITE?

The city council met Tuesday to consider installing parking meters on Boinck Street,

a road bordoing the school cafipul where students have always parked for free.
Angry students argted against the plan. "It's just greedy," said Dan DeLyon. "It's slimy,"
said Isabelle Ringing. "It's a stab in the bacl<"" said May K. Fist.

"It's long overdue," the mayor insisted and the measure passed. Efeaive Jan. 1,

the meters will cost 50 cents an hour - and parking viohtions will resuh in a $50 ticket,
Suppose you're coveing this story for the campus newspaper. Wat kind of lead would

you write? A basic ntws lead, or something more provocaive? Here are a few options:

The city council met Tuesday to discuss.

Wait! Stop! This is boring. What's the nerys? Iry again:

A proposal to install parking meters on
Boinck Street was a topic of hot debate at
Tuesday's citl' council meeting.

Still too dull. Why? lt misses the point. The prnposal isn't
the story. Ihe neeting isn't the story. Tne impact on yout

readers is the story. Ihat's got to be the main emphasis.

Students uill pay to park on Boinck Street
starting Jan. 1, thanks to a measure passed

by the city council Tuesday.

Better. lt's a standard news lead, but it does a good job of
answering the question, "Whv should I care?" (although

some editors might challenge the use of the word thanks).

But must this story use a serious lead? 0r could we try:

There's no such thing as a free parking
space - not after Jan. l, anywa)', when
students will start paying 50 cents an hour
to park on Boinck Street.

Clever? 0r clich6? That lead has a little attitude, but is it
too much? And should it say "students will start paying"

- or "you will start paying"? lf you like the idea ot aiming
this storf at "you the student reader," then how about:

Starting Jan. f, it'll cost 1'ou $50 if your
parking meter expires on Boinck Street.

Happy Nerv Year.

ls it 0K to featurize the lead like that? lf so, why not show

how the parking plan would affect a typical student -

Dan Delyon's job at Stinky's Pizza barell'
pays him enough to gas up his '93 Camaro
everl'da,v. So starting Jan. 1, he'll be taking
the bus to school.

"They're sticking meters on Boinck Street,"
he said. "l can't pa1'20 bucks a week to park."

- and then segue into the details of the plan that passed

last night. ls that an engaging way to humanize the topic?

t
I
I

,_-J

Ugh. A dull quote makes a dull lead - and so do phrases

like "authorizing the instatlation." (Notice, too, how deeply
buried the phrase "parking meters" is.) Some editors say

it's lazY to start anlz lead with a quote. But how about:

"It's slimy," said Isabelle Ringing.
"lt's just greedy," said Dan Delyon.
"It's a stab in the back," said Ma1'K. Fist,
During an angry debate at Tuesday's city

council meeting, students voiced their anger
at a plan to install parking meters on tsoinck
Street. But the plan passed, so students will
start feeding meters Jan. 1.

These quotes are strong, but those student names are a bit
distracting (besides, the story isn't about ffem). What if
we edited the quotes for greater impact? Like this:

"Slimy."
"Greedy."
"A stab in the back."
Students voiced their anger at the city

council's plan to install parking meters on
Boinck Street on Tuesday. But the plan
passed, which means students will start
feeding meters Jan. 1.

Those opening quotes now have more punch. But:

a lt sounds like they'll install the parking meters fuesday.

That sentence needs rewriting to eliminate confusion.
a Many editors (and readers) may feel this lead is unfairly
biased. lt seems to side with lhe angry students. Agree?

The most effective lead, then, may be one that combines

the meters, the meeting and your money. How about:

The meters are coming.
Despite opposition from students, the city

council approved a new parking plan Tuesday

- which means that starting Jan. 1, you'll pay

50 cents an hour to park on Boinck Street.

As you can see, you've got lots of options, depending on your

.taste and news judgment. Which version would you (hoose?

a Be (on(lte, Streamline your

ideas, your words, your sentence

structure. I hink su bjec t - verb -o bj e ct.

The biggest problem with most

leads? They're too wordy. Remem-

ber, news leads are usually just one

sentence. Most use fewer than 30

words. That's not an ironclad rule -
just an observation based on

nillions of successful news stories.

a Be a(culale. Get your facts and

spelling right. 0ne mistake in the

lead can undermine the entire story.

a nemembel what day lt ls when
readers read your story. lf there's a

chance of confusion when you write
aboul tonorrow's concert or last
night's game, use the names of the

days to be safe.

And speaking of days: Be careful

to put the date in the right place.

Wrong: fhe panel will meet to
discuss drug use on Friday.

Right: lhe panel will meet on
Friday to discuss drug use.

a Don't name names. Don't say

John Smith was hit by a bus in your

lead, unless everyone knows who

John Smith is. (Don't just saV A man

was hit by a bus, either. Try to add a

touch of description, like An elderly
l4udflap nan was hit by a bus.)

a Use strong verbs. Which means

rewriting that sentence above to

make it active, not passive: ,4 ,u.s

struck and killed an elderly Hudtlap
nan luesday. . .

Beware of soft, mushy verbs like
"be," "try" and "plan" - or dull,

bureaucratic verbs like "(onsidered,"
"met" and "issued." Don't let your

leads bog down in meetingspeak.

And speaking of meetings:

a Ask "lvhy should I care?" Write

from the reader's point of view as

often as possible. Don't just report -
explarn. Explaininq why things
matter often makes the best lead.

r Sell the story. Find out what
makes lhrs story different or special,

and use that to punch ud the lead.

Who wants to read another ordinary

meeting/game/speech story?

. Don't get hung up by a problem

lead. Unsure of how to start the

story? Just jot something down and

move on. Finish the story, then loop

back around and revisit the lead.

a l,loYe atlrlbutlons to the end of
the renten(e, the reporting textbook

said, Not: fhe reporting textbook
said to move attributions to the end

of the sentence.Y

"lt's long overdue," said mayor Lilac A.Rugg, I
describing a new measure passed by the city I
council Tuesday authorizing the installation t
ofparking meters on Boinck Street. I

WANT TO TRY WRITIN6 50I,1E LEADS? ]ISI YOURSEI,T > 61 MORE ON ATIRIBUTIOTTS> 81, I8I
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Leads that succeed
A roundup of the most popular, commonly used options.

Writing is a creative process, so there's no way to list every conceivable category
of lead. (Many have tried; all have failed.) Instead, this collection of favorites is
just a beginning. Remember, there's no tFpe of lead that always workq just as

there's no tFpe of lead that always fails. The success of evdry lead depends on
how well you write it. And rewrite it. And rewrite it.

BASIC T{EWS TEADS

a The summary leadbegins the majoriry
of news stories by combining the most
significant of the five W's into one sentence;

The Pentagon has ordered 1,500 additional
troops to lraq to provide security in advance
of the upcoming election, miliiary officials
announced Wednesday. - rHE AssoolrEo pREss

o The delayeil identification leail is a rype
of news lead that withholds a significant
piece of information - usually a person's
name - until the second paragraph:

A Smallville man escaped injury Saturday after
plunging over Wohelo Falls in a kayak.

Lance Boyle, 27, was treated for cuts and
bruises at Mercy Hospital after what he called a
"wild, boneheaded ride."

Spreading the information through two short
paragraphs makes it easier to digest than if
you crammed it all into one iong paragraph.

By structuring that same information a bit
differently - still using a delayed-identifica-
tion lead - the story takes a different tone;

Lance Boyle will never forget the "wild, bone-
headed ride" he took Saturday.

Ihe Smallville man escaped injury after plung-
ing over Wohelo Falls in a kayak.

Nlost news stories won't name names in
the lead unless they belong to recognizable
public figures or celebrities. A lead that does
that, however, is called - rvhat else? - an
imme diate iden tifi c atio n I e ad:

Actress Scarlett Johansson was involved in a

minor (ar crash near Disneyland last week while
trying to elude photographers.

AI{ ECDOIAT/ IIARRATIVE I.EADS

Some stories unfold slowly, as the writer
eases into the topic with an engaging or
meaningful anecdote. This anecdotal lead
begins a story on adult skateboarders:

About five years ago, architect Mark Seder
was reading the morning paper and watching
his l0-year-old son riding at a local skate park.

As he kept looklng up from the paper t0 his son,

something dawned on him.
"l realized that I was getting out of shape and

I thouqht, 'Why in the world don't ljoin him?' "
Soon afterward, armed with a board, a helmet,

and knee and elbow pads, Seder took his first
tentative ride. He was 49 years old.

Today, Seder is 54 and still skating ... .

- SIEUEWLS0N, Portland htbune

Ideally, the anecdote *i[ h.u. a beginning,
middle and end; it will be a mini-story that
sheds some light on the bigger story you'rc
about to teli.

Some feature stories begin by dropping
you right into the action - action that often
continues throughout the entire story. These
are called nanatiye leads. If anecdotal leads

are like snapshots, narrative leads are movies:

"0h, Jesus," she moaned softly. She squeezed
my hand.

The vacuum machine purred steadily and the
fetus that was her unborn child was sucked through
d clear plastic hose and into a large glass bottle.

"0h," she said again, and scratched my forearm.
"We're almost done," the doctor said. "ljust

have to check and make sure you're all clean and
empty."

She squeezed my hand harder. . ..
- 808 6RttNt. lrom a (olumn (alled "Kathv's Ab0rlron"

SCEIIE.SETIER I.EADS

In 1941, Time magazine wrote a story
on America's reaction to the attack on Pearl
Harbor. It began with a description:

It was a Sunday morning, clear and sun-ny. Many a

citizen was idly listening to the radio when the flash
(ame that the Japanese had attacked Hawaii. . . .

Scene-setter leadslack the urgency ofhard-
news leads. They're a device borrowed from
liction ("1r was a dark and stormy night. . ."),
and they're usually reserved for long feature
stories, where descriptions ofsights, sounds
and smells transport you to another place:

The stink. That hits you first. Like a furnace blast.
Now notice the mirrors spackled with dried
mucous, sweat and spit, the faint arcs of blood
that speckle the walls behind the ring. The portrait

of Jesus as a boxer watching over the heavy bags.

The ring, with its ropes that sag like a sad smile.
It doesn't get any more authentic than an old

boxins sym. As real and as honest and as raw as

the paint peeling from the walls. . . .

- ltlARA YtRZEltllltKS, lhe 1rcsanian

DIRECT ADDRESS TEADS

Virtually all news stories are written in an
objective, third-person voice; stories refer to
him, her, thE, them. But feature stories often
use the second-person voice to speak directly
to you,the reader:

lf you've been waiting for a chance to (ollect

every episode of "The Simpsons" in one boxed
DVD set, you're finally in luck.

For a feature about "missed connection"
classified ads, a direct address lead maybe the
best rvay to explain the story's topic:

You're at a party when you spot a stranger
across the room. You feel a spark, a moment
when your eyes lock with his. But your friends
are tugging at your sleeve, ready to leave, so
you head out the door. Now you can't get Mr.

Fascinating Stranger out of your mind. Why
didn't you just go over and talk? What if he felt
the same connection?

Some people don't just wonder - they
advertise. . . .

- l(RISTI TURN0UIST, lhe orcsanEn
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BTIIID IEADS

These are more extreme versions of the
delayed identification leads mentioned earlier.
You deliberately tease readers by withholding
a key piece of information, then spring it on
them in a subsequent paragraph. Like this:

The most valuable consumers in the apparel

business right now are people who carry no cash,

have no credit cards and often spit up dinner on

their new clothes.
They're infants and toddlers - and at a time

when sales in many apparel categories are flat,
they're fueling a major boom in baby clothes.

- .,oHt{ REltlAil, Slar lrrrne (l'linneapolis)

Here's a terrific blind lead for a sports story:

First the pale pink nail polish. Ihen the gold stud
earrings and the monogrammed purse.

ls this any way for a football player to dress?

It is if she's a girl.

Meet Erin Shilk, 5-foot-3 and 108 pounds: lover
of the Aggies, boys, soccer, cooking and chemis-

try. She's a girl blazing a trail for the '90s. . . .

- Sotltllt GAllcfl,lloff, fhe Houston Post

THE SIARTTI ]IG STATEI'I EIII
One in four Americans will be infected with

a sexually trhnsmitted disease at some point in
their lives. Did that grab your attention?

That's the goal of the startling statement
(also called a"zinger" or a "Hey, Martha!").
It's used to begin this story from Romania.
We dare yov - try to stop reading:

Before Toma Petre's relatives pulled his body

from the grave, ripped out his heart, burned it
to ashes, mixed it with water and drank it, he

hadn't been in the news much.
That's often the way it is with yampires here

in Romania. 0uiet lives, active deaths.

Villagers here are outraged that the police are
involved in a simple vampire slaying. After all,
vampire slaying is an accepted, though hidden,
bit of national heritage, even if illegal.

"What did we do?" pleaded Flora Marinescu,

Petre's sister. "lf they're right, he was already
dead. lf we're right, we killed a vampire and
saved three lives. ls that so wrong?"

- IIATTHIVY S(HofltLD, Kniqht Ridder Newspap€rs

ROUilDUP I.EADS

Sometimes, instead of focusing on just one
person, place or thing in the lead, you want
to impress the reader with a longer list. Take
the roundup lead on this legislature story:

Gamblers get more choices. Smokers inhale
cheaper cigarettes. And tipplers can hoist a

round to 0regon lawmakers who kept state
alcohol taxes among the lowest in the nation.

Even gluttons came out 0K in the just-ended

legislative session, which rejected efforts to
require more nutritious school lunches and more
time in PE classes.

"5in had a fabulous session," summed up
Sen. Ginny Burdick, D-Portland.

- HARRY ISIEVE, lhe oregonian

This feature story uses a blind roundup lead:

Sherlock Holmes did it. So did Albert Einstein,
Hugh Hefner, Bing (rosby, Gen. Douglas MacArthur,

President Gerald Ford and Popeye the Sailor.
Yes, they all discovered the secret of looking

smooth, suave and utterly sophisticated:

Pipe-smoking.

WORDPI.AY TEADS

This catch-all category encompasses a wide
range of amusing Ieads, including bad puns:

For Germans trying to lose weight, the wurst
is yet to come.

Or this scene-setter with sound effects:

Kawhoooooooompl The Hell (andidates' twin
flame cannons torch off like the burners igniting
in a jet engine and flames spike 20 feet up into
the lights above the stage of the Paris Theatre.

- ,0Nt{ F0YSI0N, lhe qtegonian

Or this portrait painted with typography:
Most dogs have upper teeth shaped something

like this: VVVVVVVVVVV.

Buster Finkel, sad-faced pet of Max Finkel, has

upper teeth something like this: UUUUUUUUU.

Or witty wordplay like this, from a story
about a mother caught in the middle between
the police and the welfare system. Here's how
reporter Heather Svokos started that story:

Rock. Susan McOuaide. Hard place.

, .,.f,TD TENEE T.N'IT
IJEf,DS ?OU SEOULD
GENDNf,I.I.Y f,VOID

. o Topicleads. It's not enough to simply
state that a game was played -

Ihe Swamp Toads battled the 14udhogs

in a crucial conference playotf Saturday.

- or that a meeting was held:

The school board (onvened Tuesday night' to discuss complaints about the ofeteria.

Those are called topic leads. And they're
lazy. The news is northat a game was
played; what matters is the outcome of
the game. Who won? And yes, the school
board met. Big deal. What happened?

Topic leads are weak because they
! convey no actual news. Instead, they say

to readers: Maybe something happmed.
Or maybe not. We're not sare.

I Quation leads. Some editors loathe
sports stories that begin with questions -

Did the Swamp Toads finally figure out
how to reveEe the Mudhog curse Saturday?

- or meeting stories, too, for that matter:

hrhat has the school board de[ided to do

to reduce complaints about cafeteria food?

Get. To. The. Point.
Question leads are just weak, irritating

stalls - sometimes. But does that make
all question leads taboo? No. It's possible
to craft clwer, engaging guestions that
hook us into reading further. But beware;
you mayneed to convince grumpy editors
that a question lead is the best option.

a Quoteleads, Seldom is a quote so

terrific that it becomes the smartest,'
most engaging way to launch a story.
Instead, what usually happens is this:

'The (afeteria food is awful, and it costs

too much," said sophomore Anne Chovey at
the school board meeting luesday.

The problem? The quote doesn't tairly
summarize the story, It's an opinion, not
a fact. We don't immediately know who's
speaking. The sentence ends awkwardly,

That quote would work well in the sec-

ond paragraph - following a newsier lead.
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After the leadr'what nexl?
lust write another paragraph. Then add another. And another. . . .

Writers spend lots of time and energy crafting their leads. Which is good, especially when

it forces you to evaluate your material and prioritize your facts.

Yet writing a lead is just the beginning. A lead may hook readers into starting a story; it
may brilliantly distill crucial data. But you have to follow the lead with good material, too.

So how do you do that? How do you
decide what facts go where? And when?

And all those other W'si
It mostly depends on how long the story

will be. That's why it's essential to discuss

assignments with an editor before you start
writing. You may think a story has awesome

potential, but your editor may decide it's
only worth a 6-inch brief. Or conversely,

that innocent-looking little feature story
could blossom into a prize-winning epic.

Once you know a story's length, you can

estimate how tightly you'll need to condense

your material. Some things will fit; others

won't. Not a problem: Even the Book of
Genesis squeezes the creation of the universe
into just seven paragraphs.

And it's got a great lead.

BIIEFS AND BRITES: The best wav to get the hang of writing news stories is to start

ISEWS STO3IES IIU A small, wrth briefs. Abrief is any n€ws story that's - yell, ble[.

coNDErrrsED FonM i:fJ,l'fffi1:Ti#n';??:;::?itrffi,'ilil',i:T,::i,
Longer briefs may contain five or six paiagraphs; ifthey're bigger than that, they're called sfones,

Some briefs are written as entertaining little featurettes, They're called brites, and they're usually odd
or amusing news nuggets told in a humorous or ironic way, as an alternative to ordinary briefs.

Here's an example of each,

I{ernul4elviTb

A BRIEF: Most standard news briefs are written
using the inverted pyramid structure: a summary
lead followed by additional details in descending
order of importance, That's true for this example,
as well. It's a rypical news brief summaizing the
key fac* of a local bank robbery.

A man robbed a Lake Grove-area bank Monday,
makinq off with an undisclosed amount of cash.

No weapon was seen, and no one was hurt ln the
incident.

According to lake Oswego police records, a man
entered the Key Bank branch at 16210 S.W. Bryant Road

about 3J5 p.m. and presented a teller with a note
demanding money. The man then left the branch's
back dool and rode away on a bicycle.

Police described the man as in his 20s, about 5 feet
l0 inches tall and 180 pounds. He was last seen wear-
ing a baseball or fishermantype cap, ieans, and a

black, long-sleeved, quilted jacket.

A ER|IE: Brites p.rovide more personality and nore
comic relief than standard news briefs. The lead
tries harder to protoke intercst; the ending often
serves as a "kicker," providing a whimsical or
unusual punch line. The key k keeping everything
as short and tight as possible.

It's enough to bring tears - or milk - to your eyes.

ln lstanbul Wednesday, a Turkish constru(tion
worker poured milk into his hand, snorted it up his

nose and squirted it 9.2 feet out of his left eye in what
he hopes will be recognized as a new world record.

"l'm happy and proud that I can get Turkey in the
record book even if it's for milk squirting," said llker
Yilmaz,28, who is able to perform the unusual feat
because of an anomaly in his tear gland.

Guinness World Records will officially verify Yilmaz's

record after reviewing documents from witnesses at
the event, which was sponsored by Kay Sut, a Turkish

milk company.

THE SEGOIUD
Pf,Nf,GnIPH
(THE IYUT GnAfl
AND WIIT IT'S
ftTPONTf,ilT

As we've seen, there are basically
two types ofleads:

1) Those that summarize the
story getting nght to the Point, and

2) Those that don't.
Now, there's nothing wrong with

writing a punchy lead that teases or
amuses readers. Like this:

Want to live longer? Have another beer.

Fun stuff! But readers will quickly
ask, What's this story about?Which
is why the next paragraph says:

Researchers from Laube University

say beer has antioxidant boosters that
could help fight cancer, heart disease

and diabetes.

Aha! Now we see.

That paragraph - the one that
condenses the story idea
intoanutshell-is
called the nut graf.
And it's vital.
Without a nut
graf, impatient
readers may wonder
What's the point? and drift away,
no matter how clever your lead is.

}IUST EVERY STORY
cot{TAilt A ltuT GRAF, T|{EN?

No. Nut grafs are helpful for
feature stories (see examples at
right), But for news stories, your
second or third paragraph may
have other duties to perform. You
may need it to supplement any of
the five Ws missing lrom the lead.

A Salem qolfer ls recovering after
being hit by liqhtninq Friday morning.

Adam Neve, 53, is in fair condition
at Mercy Hospital after being knocked

unconscious on the third hole of Salem

Golf (lub during a sudden thunderstolm

Or to proviile background for the
action described in the lea*

Electricity was finally restored for
1,000 shivering Loften residents Friday.

Repair crews worked for more than

72 hours after Monday night's ice

stotm downed dozens of power lines.

Or to add a supporting quote:

It's official: lke Arumba, the Stars'

slar shortstop, is out tor the season.

"My doctor said he's never se€ r a

wrist as badly shattered as minr: 
' 

said

Arumba, who was hit by a pitch 'n
Saturday's game against Lincoln.

EXERC|SES tN WRnNG BRtttS AND ERtItS > 65, 66
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TIIE PANTS OF A STORY:
HOW TO ONGANIZE YOUN Ff,CTS EFFECTIVELY

You've written a terrific lead. You've added a solid nut graf.
Congratulations. Now what?

You need to outline your story. To do that, first review your
notes. Organize your material into sections, then try arranging
those sections in different orders to see what's most logical.

For instance, suppose a college is debating whether to outlaw
dogs on the school grounds. Here are two different ways to
organize that story. Both work fine, but which do you prefer?

How to read these storler:
ln the first story (left), we
labeled each paragraph

o,o@,oetc
ln the second story, notice

how we've repositioned

those same paragraphs.

Here's a straightforward story written as an
inverted pyramid. (Notice how you could cut the

text after paragraphs E G or H.) As you read the story, pay attention
to its structure, Doa the material flow logically from point to point?

@X'"W,f:;:::,;{,,r:';",";;,:*r':i:ii:'
produce a different ffia. Noice how this version begins and ends
with Juliet, the dog owner. Does this structure seem more appealing?

THE LTAD

A humorous approach
to the dog problem.

IHE ]IUI GRAT

This is the essence -
the so ryiat? - of the

sloty: Dogs may soon
be outlawed.

, 
IHE PROTESTTR

We now hear from an

anti-dog spokesman
who addresses the

ryDy question.

RECEIII
DEVEtOPiIEilTS

This describes rhen
and fory students and

staff are reacting.

srlrs 0uoIE #t
To balance the

argument, Juliet now
expresses the views of

student.dog owners.

stlts 0uoTE #2
With quotes this juicy,

we're happy to let her

keep talking....

stl{s 0u0lt s3
Another juicy,

dramati( sound bite.

IHI CURNEilI I.AIV
This provides more

context about pet

rules on campus.

IYHAI IIEXI?
We finish by sending

readers to the big

meeting.

Dog poop. Il's evcrywhere: on the side-

@ u'alk, on thc lan'n, on the solcs of 1'oul
shoes.

But that ma1' soon change. The Bilford

^ College board of truslces. in response to
lil hundrerls of complaints. is considering a

nerv regulation declaring the campus off-
limits to dogs.

Ferris Whceler, president of Students
Against Dogs (SAD), has collected nearly
300 signatures on a petition calling for a

r csrllDllS dog ban.tJ| "'lihis srilks," \4'heelel sa1,s. "l mean,
this school smells like dog doo. Irresponsi-
ble pet owners are letting their dogs chase
cyclists, bark and crap all or'er campus."

Last week, the school's landscaping
cre\\' - which students call the "poop

O prt.ot" - tried posting signs saying "NO
. DOGS ALLOWED." Students tore thenr

down. Tempcrs have started to flare.

"This proposal is ugly and unfair to
, responsible dog ou'ners like mc," sal'sjun-

@ ior Julict Sims. "l atlmit there's too much
poop on the sidewalks, but it's wrong to let
a ferv bad apples ruin it f<lr everl'bod1'."

Sims lives off-campus n'ith a goklen
retriever named Romeo. "He's my svyeet-

@ ie," sirc sa1's. "He slecps uith nre, eats
with me, showers u'ith me. He even goes

to class with me."

A ban on dogs n'ould pose a painful
rl5 dilemma for dog-lovers like Sims.\j' "l hate locking Romco up all da1 ," she

says. "I'd rather quit this stupid school."

Campus regulations currentll' require
_ all dogs to be leashed. but the rulc is rarell'

@ cnforced. And rvhile pcts are prohibited
in campus dormitories, no larv has ever
banned them from school grounds.

Juliet loves Romeo.
"He's my swectie." shc says. "Hc sleeps 15

u'ith me, eats n'ith me, shou'ers u'ith me. I
He even goes to class with me."

tsut that ma1' soon change. The Bilford
Collcge board of trustees. in response to
hundreds of complainls, is consi-riering a @
nen'regulation declaring the campus off-
limits to dogs.

Which means that Juliet Sims may
have to bid farewell to Romeo, her golden
retriever, whenever she goes to school.

"This proposal is ugll' and unfair to
responsible dog owners like mc," says @
Sims, a junior living off campus. "l admit
there's too much poop on the sidewalks,
but it's rvrong to let a feu'bad apples ruin
it for everl'bodr'."

Campus regulations currently' require
all dogs to be leashed, but the rule is rarely
enforced. And u'hile pets are prohibited @in campus dormitories, no lau' has ever -
banned them liom school grounds.

But latell', some anti-dog activists have
started to bark. Ferris Wheelcr. president
of Students Against Dogs (SAD), has col-
lected nearly 300 signatures on a petition
calling for a campus dog ban. fi

"This stinks," \\'heeler sals. "l mcan, Y
this school smells like dog doo. Irresponsi-
ble pet orvners are letting their dogs chase
cyclists, bark and crap all over campus."

Last u'eck, thc school's landscaping
cre\i' - which students call the "poop
patrol" - tricd posting signs saying "NO O
DOGS ALLO\\IED." Students tore thenr
don'n. Tempers have started to flare.

To resolve the dispute, the board rvill _
hold a public hearing it ? p.m.'l'hursday in (D
Bilford Union, Roonr 11.

IHE IEAD/
stits 0u0IE #2
This lead starts the

story with a more

human angle.

IHE IIUT 6RAT

sil,ts 0u0il st
ilor we get the joke:

Romeo is... a dogl
This is called a D/ind
/ead - where readers

have to wait a para-

graph or two for the
setup to pay off.

IIIT CURREIII TAW

This info now appears

sooner than it did in
the previous story.

THE PROTESIEN

Notice how the anti-
dog argument comes

later in this version.

Does that seem to tilt
the story in favor of
Juliet? ls this biased?

I

RTCEIIT
DEVH.oPItEilIS
Notice how the line

about "tempers" leads

into the next paragraph.

IYHAI IIEXI?

sHs 0u0IE #3
Like closing a circle,

the story ends where it
began: with Juliet. V

^ To resolve the dispute. the board n'ill
ll trotO a public hearing at 7 p.m. Thulsdai'in

Bilford Union, Room 11.

A ban on dogs u'ould pose a painful
dilemma for dog-lovers like Juliet Sims. a

"l hate locking Romco up all da1'," shc 19
says. "I'd rather quit this stupid school."

HOW WOULD YOU WRII[ THIS STORY IOR BROADCAST? > I88 THIS sTORY 5iRU(TURI 15 5HAPED LIKE A I(4808> 50
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Story structure
Giving an overall shape to your writing.
Let's be clear: There's no simple, droolproof, one-

size-fits-all solution for organizing news material.

Every story will unfold in a different way.

Still, there's nothing random about good writing.
Every story needs a beginning, middle and end.

You can't just toss facts together into a news salad

and expect readers to swallow it. If you want them

to digest what you're saying, you've got to organize

each story's overall structure. Here are some recipes.

ONGAIUIZIIIG YOUR
STORY: TIIE MOST
GoMtlroil sEnpEs

You may think newswriting is a free-

style, seat-of-the-pants, spur-of-the-
moment, sit-down-and-just-bang-it-
out kind of thing.

lVrong. Write that rvay and your
stories become clumsy, rambling
jumbles of random facts and quotes.

Readers hate chaos. Confuse them
and you'll lose them.

So think before you write. Organize
your ideas. Plan your story, lvhether by
sketching a quick outline, visualizing a

mental image or brainstorming with
an editor - whatever helps you draw
a road map for your story to follow.

If you get stuck, try carving your
story's structure into broad sections,
such as:

l. The Problem

ll. How lt Got This Way

lll. Where We Go From Here

Or try something like this:

l. look: This Person Has a Problem

ll. Uh-oh. Ihe Problem ls Everywhere

lll. What the Experts Say

lV. What the Future Holds

V. What lt All I'leans for lhat Petson
We Met at the Start of the Story

That structure, it turns out, is quite
popular with journalists, especially
feature writers at the Wall Street

Journal. To save time and effort, many
crafty reporters automatically pour
their stories into that tried-and-true
shape (just like they pour breaking
news into inverted pyramids).

Yes, rve know: Every story is unique.
Still, il it helps you structure material
by visualizing physical shapes like
pyramids, circles or martini glasses,

consider the options at right.

TIIE IITTVENTED PY-RAITIID
Beit tor: News briefs,'stories about

breaking news events.

ltosr ilitP0IIAllT f Acrs

OIIITR I(EY TACIS

AND AS YOU
MOVE IROI}I
PANAGNAPH TO
Pf,naGnaPE,
RETTIEMBER:
o Keep paragraphs short.
Short, punchy paragraphs

are much easier for readers

to scan and absorb.

Really.

Some reporters have

even trained themselves

to write just one sentence
per paragraph.

Like this.
Think of it this way: In

a thin newspaper column,
thick paragraphs (like the

one you're reading now)
get dense and daunting.
As long, wordy sentences
stack up, your eyes find
no place to rest. Deep
paragraphs may actually
discourage readers from
sticking with your story.
So you should also try to:

C Write one idea per
paragraph. Keep your
focus tight, especially
when explaining complex
material, Parcel out your
information in short,
paragraph-sized chunks.
Think about hitting the
return key every time you
type a period.

c Add transitions.To
keep your story flowing,
guide the reader from one
idea to another with care-
fully placed transitions -rvords or phrases such as:

However, Meanwhile,

lnaddition, Previously,

Finally, 0n a related issue,

In this example, notice
how transitions (in italics)
help connect the ideas
tiom sentence to sentence:

Police will (ast a watchful
eye on downtown revelers this

New Year's Eve.

Buf police admrtted theY will
not be as prepared for trouble

as they had noped. For one

thing,backups from the state
highway patrol will probablY

not be available.
/nslead Police (hief David

Barker said he will rely on

reservists to auqment the citY's

regular officers.

llot recommended tor: Anything else. HonE [A(IS
How lt works: Summarize the key facts in a

concise lead. Ihen organize the story as logically EIC', EIC'

as possible, arranging paragraphs in descending order EIC.
of importanre. End the story when you run out of facts
(or you run out of room on the page).

TEE IiIARTINI GI.ASS IHE I.EAD
Also known as: The hourglass.

Eest tor: crimes, disaslers or other dramatic .-...{!Y-FACIS lll
news stories where you want to incruoe a 

- 
lllYERrED PYRAIIID

chronology to explain how events unlolded.

How it works: Begin with an inverted-pyramid
summary of the story's most imporlant facts. Once (HR0ll0[0cy
that's done, shift into a chronological narrative. OF EVEIITS
(Try setting it up with a phrase such as Police gave

this account of the arcident:). Then detail what
happened, step by step. lf possible, end with a kicker
(a surprise twist or strong closing quote).

Erample: See "(heck-writer sets off clerk's jnternal

alarm" in the Morgue, page 217. flC(ER

&
th,r"
?s
ffi&
+

TTIE KTBOB
Also known as: The Wall Street Journal formula or

the circle.

Best for: Stories on trends or events where you want to
show how actual people are affected or involved.

How lt workr: The story begins with a quote or anecdote

about a specifr person. Then it broadens inlo a general

discussion of the topic. lt ends by returning to that
specilr person again.

Ihink of it as arranging meat and veggies on a shish

kabob skewer: Start with a juicy red tomato (an ane(dote).

Follow that with a nut graf. Ihen add meat - chunk after

* r chunk after chunk - until

Ct0slll6 *gpEillilG you reach the end, where you

A]iE(D0IE AilECD0TE reprise with another tomato
(a final quote or anecdote).

The Wall Street Journal

t{U is well known for writing
DET ll,S Gnff stories this way. Some also

view it as a circle ilke the

one at left. Whatever.

Example: See "For those cut off, a life primeval," page221.

NUT
GRAT

AIIECDOTE

lttAt

I'IEAT

I.IEAT

AIIECDOTE
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trI,TENilATIVES TO LOIYG, GNAY IYEWS STONIES

BUtI.ETS SUBHTADS

SO WIIAT CAN
YOU DO TO KEEP
REEI'ENS FROM
GEITING BONEI'?

See these two guys here?

See how they're reading their
newspaper with excited grins
on their faces? Well, nobody
does that anyrnore. Sorry.

Nowadays, readers are in a hurry. They're impatient. They're

easily bored. Your job is to deliver the nervs to them in the most
appealing, accessible, easy-to-digest way. In fact, we could argue

that the modern journalist's job basically boils down to:
l) teaching, and
2) storytelling.

Which means that anytime you have a wonderful narrative story
to tell, by all means tell if. Weave your magic. Paint a picture.
Make us laugh. Make us cry.

But how often will you find those wonderful narrative stories?

Sad to say, they're awfirlly rare. Which means that most of the time
your job will be teaching readers about complex issues and events.
You'll have to tirinfr like a teacher; you'll have to constantly ask:

What's the most effective way to convey this material?
For today's readers, gray pages packed with paragraph after

paragraph of long-winded narrative text simply isl'f the most
effective way to communicate anl.rnore.

Later on, we'll explore this topic further.V But for now, before
you unleash any mile-long narratives, consider these alternatives:

One effective way to emphasize a

series of items is to add bullets, which

hiqhlight key points so they "pop" out

of the text. For best results:

a Stail wlth a boldlace phrase, like this,

to make your main points easy to s(an.

a Use parallel (onstludlon. Here, for

example, every bullet item is a handy tip,
and each phrase begins with a verb.

a nun at least three ltems. Fewer than

Ihat and lists look odd or incomplete.

Throughout this book, we use bullets
(with boldface type and diamond-shaped
dingbats) to highliqht and summarize tips

and lists. Bullets work in news stories, too.

'tD_Eq4Bl

A sidebar is any short feature written
to accompany a lonqer story. Sidebars

usually run in boxes beside or beneath

the main story, like the one you're read-

ing now. Ihey help you reorganize com-
plex rnformation into smaller sections, to
which you can add graphics, photos, etc. .

As it turns out, sidebars often have

higher readership than the stories they

accompany simply because they're
shorter and easier to access.

0urs are boldface, underlined and gray

(but they work in plain black, too). Notice

how they visually divide the text in this

sidebar into four smaller sectrons.

Subheads break long stories into short,

arcessible rhunks. You can add them
anytime there's a shift in topics -
which means that if you want to make

complex material more reader-friendly,
you can build subheads into your story as

you write it. Like we've done here.

qI!E_SjEqBI:tglI_0_[L0il1
Not every story requires paragraph

after paragraph atter paragraph of text.
Take this book, for example. Have you

noticed how there's virtually no long-
winded text anywhere in this thinq?

You be the judge: Has this format made

the informalion easier for you to absorb?

0r have we dumbed it down too much?

You can craft news slories the same

way we've structured this book. You can

break complex material into lists. 0uizzes.

0 and A's. Timelines. Chronologies. First-
person flashbacks. Diagrams.

ln Chapter 6, we'll show in more detail
how these alternatives work. V

SAI'I STAI{T0I{ o/tfte
Sacranrcnto Bee concluded
his story about tlrc execution
of a murderer this way,:

A guard read the wordy
announcement that contained a

simple message:

Robert Alton Harris had been

declared legally dead at 6:2'l p.m.

The witnesses filed outside,

into the bright sunlight.

After 25 years and nine days,

Cailfornia's gas (hamber was

back in operation.

DOt{ HAl,lltI0N covered thc
dedicaion cerernony at a
Vietnanr War nrcntorial.
His story ended:

Toward the end of the cere-

mony, Lee Ripley looked down

and shook his head. Ripley served

in the Air Force in l968 and 1969.

"l hope we don't have to do

this again anytime in the future,"
he said quietly. "But I bet they

said that after Gettysburg. We

still haven't learned anything."v

ERltl BARlltil $,rote about a

u'ontan caring for her failing
husband, an Alzheimer's victim:

5he pulls a turtleneck over John's

wiry gray hair. Ihen she brushes his

teeth and his wet hair before pull-

ing him up. He looks down at her.

She looks up at him.
"There you go sweetie," she says.

And John is off. He strides back

through the bedroom. He passes a

watercolor of maroon, yellow and

brown on the wall. Nellie says it is

nasturtiums climbing out of their
planter box. Like all her paintings,

this one has a name. She calls it
"Breaking Free."

RlCl( B[t[A begins his stor1, about
a seaside sand-castle contest v,ith
a biblical reference:

ln the beginning, there was mud.

The story concludes this way:

Finally, as the crowd retreated,

the Pacific lapped at the creations,

reclaiming the sand to re-(reate
the familiar beach.

Ashes to ashes, mud lo mud.

O Plan a[ead. Don't
just end a story because
you ran out of material.

Wdte the ending right
after you write the lead,

then fill in the middle.
Ihink of the lead and

the ending as bookends.

a Don'l ond rtorles
by sumnarlzlne what
we've learned, like term

Papels do. There's no

need to revisit or rehash
points you've previously

made. lYe don't rlbed

any sermonettes, either.

,a lYold cule dlrhds
Ike fhat's ail, folks, ot
And'that's the way it is.

l) End wllh a bang (a

strong word or phrase),

not a whimper (a weak

attribution like "he
said"). Effective writers
try to place their most

emphatic words hete,
at the end.

.(HUNKIN6" 
sTORIES TOR ONIINT READERs > 165 RIAD THIS TN.IIRE STORY > 116 MORE ON SHORi.TORI'4 AITERNATIVis> I32
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Rewriting
4,oi\i S:.' rli -l :-' .f

? gf:ir) tr...f*:: 1+ *.i ',-l'

Your story's good. Now make it better,

Observe, at right, Ludwig van Beethoven struggling

to write one of his orchestral works. Notice how the

brilliant composer wrote and rewrote and rewrote

note after note after note. And even after he died,

Beethoven kept on decomposing.
Ba-da-boom.

Hey, but seriously... any veteran journalist will
tell you that writing, as the adage goes, is rewriting.

Few stoiies arrive fully formed and perfectly
phrased; most require rethinking, restructuring,
rewording and a lot of other "re" words.

"There's no rule on how to write," Hemingway
once said. "sometimes it comes easily and perfectly.
Sometimes it is like drilling rock and blasting it out with charges."

We could explain further, but first we've got to go back and

polish up that Beethoven joke.

ITEEEE''

BEFONE & AFTER:
E NEPONTESS
Ef,ALY IDNAFT
AND TINTI. STONY

No, no, no. This lead

is too cutesy. ........

Sentence is long and ...
dull, with weak verbs,

clunky phrasing ("as

such") and redundancy
(grading, inspecting,
nonitoilng). Very slow
going.

... For the past four years,
Marvin has been a cheese grad-
ing analyst for the Tillamook
County Creamery Association,
and as such, she is responsible
for inspecting and monitoring
the quality of 'lillamook cheese.

As quietly as a mouse, she
cuts the cheese, chews it, smells
it and rubs her fingers in it.

.,.. Nlarvin carefully inspects the
color, texture, odor and flavor of
the cheese, which other cheese

makers don't do. That lowers

- their quality, she says, rvhich
" hurts the inriustry overall.

"I'm very proud of my work,"
she says. "People say,'l don't
know if I could chew cheese

every day.'But luckily, I love
cheese. I really do. And I really

'don't rninrl doing this."
So with all this constant

cheesc-cherving, has IIan'in
put on a lot of weight?

"l spii it out," she says, "so I
haven't gained any weight."

As chcese grading analyst
for the Tillamook County " "' This paragraph is now

"Very few sentences come out
right the first time, or even the

third time. I'm nlways surprised
that people think professional

writers get everything right on
the frst try. Just the opposite
is true; nobody rewrites more
often than the true professional.

I rewrite everything at least

five or six times."
ffilllaar Zlrlttttt

author of 0n Writing Weil

"I hate to wite; I like to revise,

And the amount of levision I
do is terrifc. I like to get the

frst draft out of my system.

That's the hardest thing for me."
lllalcoln Gowlct,
reporter and novelist

"It is perfectly OK to write
garbage - as long as you edit
brilliantly. ln other words,
unrtI you haw something
down on paper (even if it's
terrible) there is nothing you
can improve. The audience
neither needs nor gets to see

the less - than -brilliant first
drnft, so they von't know you
weren't brilliant all along."

G.l. GhcrrYh'
scien(e fiction author

"Sotneone said a work of art
is never finished, it's always
abandoned. I will ravrite until
they literally seize it from my
hand and say stop."

Sally Onlnl, tolumnist

"There is nothing to writing.
All you do is sit down at a
typavriter and open a vein."

B.d SEttb' sports (olumnrst

Stories don't always start otst bad. They don't alwap end up good.

The goal of rewriting is to make things a little better, then a little better,
then a little better- until you run out of time.

Take the story below, part of a Labor Day package on people with odd
jobs. Compare the before-and-after changes that make it more readable:

This lead is better

N{arvin is a cheese Linrla Nfarvin's noru ...1... (or, at least, it,s fun

knorvs cheese. to read aloud).

Such a weak clich€.
And "cuts the cheese"?
Please. Are we trying to
embarrass lhis woman?

"Carefully inspects" '
seems redundant.
(Can you carelessly

inspect something?)

The word "which""'
is used the same way
in two consecutive

senten(es.

A nice quote, but it
rambles on for too "
long.

That phrase ?ufon
a bt of weight" '*""
sounds harsh and
insensitive.

Creamcry Association, she tighterandpunchier'

spends each day smelling Verbs are stronger

anrl squcezing chunks o? and more colorful'

Tillamook cheese.

she chooses some cheese- '........ Anothersentence

then chews it. sniffs it. Snaps ,,j1il'il:lJ:rtj]
off a slab. Rubs her fingers ;iil;;;iil;i;
in it.

i\rarvin'gives that cheese a speed the read'

complete physical checkup -
color, texture, odor, flavor _"""' A change in wording.

something lesser cheese
makers don't bother doing Anothersentence

which cheeses her oft ...."'......... fragment'And an

"I'm vcry proud of my attempt at humor'

rvolk," she explains. "People Those last two
say, 'l don't know if I could extraneous sentences

cherv cheese every day.' But """ have been removed

luckily, I love cheese." from this quote.

.\fter four 1'ears of cheese 
The reference to

chcrving, has llarvin packed ifo* yrui" h*
on a few extra pounds? moved here, from the"l spit it out," she says second paragraph.
with a laugh, "so I haven't "A few extn pounds.
gained any rveight." is kinder and genler.
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Q rnssnn vEnBs
There is a problem many reporters struggle

with. The sentences that are written by them

are passive. Their phrasing is made awkward

because of this, and - wait! Stopll
Let's rewrite that paragraph to make it less

passive:

Many reporters struggle because they write
passive sentences. This makes their phrasing
awkward.

See the difference? We've strengthened our
syntax by starting sentences with their subjects.

We've eliminated that clunky phrase there is.

And we've replaced the verb to be (words such

as rs and are) with stronger verbs.

You don't have to be a grammar geek to see

our point here. Make your sentences emphatic.

Avoid weak, flabby verbs. No-don't just avoid
them. Zapthem. Whackthem. Give them the
heave-ho. Gun thenr down and snuff them out.

,,) REDUNDf,NGY... trrD
V NEPEATING YOUNSELF
Sorry. Obviously, we got carried away at the
end ofTip #1.

But sometimes it's not so obvious that you're
using unnecessary words and phrases. Why say

that someone is currentlypresident of the club?

Or that the game is scheduled for Friday night?
Or that the victims were burned in the flames?

Those italicized words add bulk but no extra
meaning, just like these doublespeak phrases:

srateful thanks true facts personal opinion

all-time record end result serious danger

totally destroyed very unique first time ever

Be on the lookout for unnecessary modifiers
that soundlogical but add nothing. Eliminate
waste. Edit yourself ruthlessly. As Mark Twain
once advised: "When in doubt, strike it out."

LOilG, LONG, LOITIG
WOBI'Y SENTEI{CES

It should be pointed out that many
writers, in order to make themselves

sound much more profound and
scholarly than perhaps they actually
are, use flabby, inflated wording such
as "it should be pointed out" and "in
order to" and "perhaps" - which we
just did ourselves, in fact, earlier in
this sentence - in addition to piling
up clauses (some using dashes such as

those a few words back) or parentheses,

such as those in the line above, not to
mention semicolons, which often sug-
gest that the writer wants to end the
sentence, but just can't bring himself
to actually type a period; nonetheless,

today's busy readers are too impatient
to tolerate the sort of l8th-century
pomposity wherein writers, so in love
with the sound of their own voices,

@ lxncon f,ND touBNALEsE
Bureaucrats love to use wordslike utilize,

finalize and structured. Cops like to say suspects

are apprehended and incarcerated, And ifyou're
a campus spokesman, why say "the school can't

ffird the pay raises" when you could say "the

salary scale revision will adversely ffict the

university's financial stability" ?

Good reporters relentlessly filter out bloated,
convoluted jargon and ofificialese. And those
who don't should be redirected, transitioned,
involuntarily separated, or possibly subject to
personnel surplus reduction - i.e., fired.

But reporters often lapse into "journalese"
without realizing it. Journalese, as veteran editor
Joe Grimm puts it, is the peculiar language that
newspapers have evolved that reads like this:

Negotiators yesterday, in an eleventh-hour decision

following marathon talks, hammered out agreement

on a key wage provision they earlier had rejected.

That's not as bad as bureaucratic gobbledygook.
But it's still a problem because it's full of:

CLICHES

Beyond the shadow ofa doubt, you should work
2417 to avoid clichds like the plague. Hel-lo?
It's a no-brainer. Go ahead . . . make my day.

Tired clich6s instantly lower the IQ of your
writing. So do corny newswriting clichds (a

form ofjournalese) like these:

The close-knit community was shaken by the tragedy.

Tempers flared over a laundry list of complaints.

The embattled mayor is cautiously optimistic, but
troubled youths face an uncertain future sparked by

massive blasts in bullet-riddled, shark-infested waters.

So now begins the heartbreaking task of cleaning up.

Yes, clich6s can come in handy. And yes, a

skilled writer can vse them in clever ways.

Once in a blue moon. V

0

and on and on and

'"1'-;.{:ils your writing murky? Dense? Too wordy and complex?

Test it and see. The Fog lndex, developed by Robert Gunning

50 years ago, measures the readability of your prose. lt assumes

that the longer your sentences are, and the bigger the words you

use, the tougher your stuff is to read.

Here's how to calculate your Fog lndex:

l) Find a tvpical sample of your writing, one that uses

around 100 words.

2) Count the average number of rvords you use per sentence.

Since most Americans tead at about a gth-grade level,

experts advise aiming for a Fog lndex of 7 or 8, just to be safe.

The Bible, Mark lwain and TV Guide have Fog lndexes o[about

6. (So does this Fog lndex story.) 6assy academic papers and

foggy government reports score in the - ugh - tvrenties. ,

Consider this example:

"fhe developnents in the reQnstruction woiect come

alter revelations that an ertensive effort by the Goode Administration to repair

damages at 82 houses near the destroyed homes has been plagued by shoddy

workmanship, double-billing by contnctors, inadequate management controls

and ongoing disputes over how nuch damage was caused by the l1ay 13 siege in

which a police bomb ignited a blaze that killed ll people."

That paragraph has a Fog lndex of 30. l{ow consider this from Winston Churchill:

"We shall go on to the end. We shail light in France. l4e shall fight in the seas

and oceans. We shall fight on the beaches, in the tields, in the streets, and in the

hills. We shall never sunender."

like it? lt has a Fog lndex of 3.4.

j'ils
-lrJ-'J:i-iJ

l) Now count the total number 0f "hard" words you use - those with
three syllables or more (not counting proper names).

4) Add those two figures together.
Example: lf you average l? words per sentence and use l0 big words,

12 +10 =22.
5) l'lultiply that sum by 0.4.

The resulting number is your tog lndex: the number of years of schooling a

reader needs to understand what you've written.

AN AMUSING LIST Of .'OURIIATISTIC CTICHES >29'
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Editing
Who's going to clean up the errlrs in your story?

For centuries, reporters have had a love-hate relationship with
their editors. On the one hand, reporters see editors as "the

boss" - barking orders, spiking stories and mangling their
exquisite prose. "l am not the editor of a newspaper,"

lvlark Twain once said, "and shall always try to do right
and be good so that God will not make me one."

But on;he other hand, where would yoube with-
out editors? Who would organize the news coverage? \
Pacify angry readers? Fix your clumsy spelling?
Delete that innocent-looking phrase in your story
that might get you sued?

Every story needs editing, and every news-

room needs good editors. Copy editors,
photo editors, design editors, online editors

- they all play a part in making your
efforts as effective as they can be.

:.,

-*

i r'
t

''-*1,,,
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HOW EDITONS
PI.AY A PTNT
IN THE STORIES
YOU PNODUGE

Every story you write will be edited by an editor -or possibly many editors.It varies from newsroom to
newsroom. At smali publications, one editor may write,
proofread and design every page. At big newspapers,
you might find an "assistant night sports editor" who

never writes a word and relies on a dozen other editors
to process the reporters' finished stories.

Generally, though, editors are responsible for
a) managing the newsroom staff, and b) making sure
every story is as error-free as possible. For example:

Don Colbum, a reporter covering heabh issues

at The Oregonian, discusses a story idea witlt
his editor, SaIIy Cheriel,

a Asslgnlng the 5tory. Edrtors try to
match the story to the right reporter,

weighing factors such as workload,
beat, writing style, prior stories, etc.

a Plannlng the angle. Editors often urge you to focus

on a particular aspect of the story: "let3 examine how
this new law alfeds paft-time students."

a lstlmatlng the scope. How long should each story
be? Editors will often decide ("just give ne l0 inches")
based on a story's impact, the amount of news traffic
that day, or how much space or time is available.

a Antl(lpatln! the packaglnq. Some stories are
simple: just text and a headline. 0thers require photos,

sidebars, charts or graphs - and the best time to plan

a complex parkage is before you start writing.V

' As deadline approaches, Cheriel works with
Colburn on the final draft of his story, making
contments and suggesting changes.

<) Addlng new detalls. Editors will
notify you of new developments
("the mayot just got arrested")
that force you to revise your story.

a l,lonltollng your speed. "When's that tax story
gonna be done?" Wilh many stories in progress,

editors always keep one eye on the clock, gulding

the staff's work flow as deadline approaches.

a Flne-tunlng your apptoach. Before you veer in

the wrong direction, editors try to ensure your story
answers the right questions. ("The lead isn't that lref
lost the game, it's that lre quarterbail broke his leg.")

a I'tonitorlng layout changes. lf a new ad c0mes jn,

your 20-lnch story may suddenly get cut in half. 0r
the story may hold for a day, waitinq for a late photo.

Copy editor Kay Mitchell follows behind The
Oregonian's rcporters and editors, making
last- minute conections and writing headlines.

a tdltlng the content. Several

editors may examine the structure

and substance of your story to
ensure it's readable, loqical and fair.

a Copv edltlng. This is where any errors in spelling,
grammar, punctuation or style get fixed. When

that's done, a copy editor writes a headline that
summarizes your story.

a Cuttlng or paddlng to flt. 0nre all the photos, ads

and stories combine on the page, some elements

may need to grow or shrink. 0n deadline, the easiest

solution may be to cut the bottom off your story.

t Asslgnlng follow-up storles, 0ften, one event
("the mayor resigni') flows into anolher ("neet the

new nayor") - and the whole process begins again.

I'ICRE OI'1 PA(XAGE PTATNIN6 >IIO
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* Wni*wouldyouprint?

- 
a) Police arrested the rapist,

Levon Coates, who sheriffSmith
described as a homeless drug addict.

- 
b) Police arrested the alleged DO YOU I|EED?

How's your spelling?

Grammar? Puncnntion?
Know much about

, Et/b, usage or libel? '
Take this tat and see ,

.if you're rcady to write
apintable story. '

Answers on parc !08.

EOW IIUCE €I Whichiscorrect?

EDITUING r,fl 
,'ffi il ;::::;,,.,

rapist, Levon Coates, whom Sheriff Smith
described as a homeless drug addict.

_ c) Neither of the above.

@ Which would you pint?

- 
a) The $4,400,000 grant is allocated into three

areas: $1,700,000 for research, $1,900,000 for new
oscilators, and $1,800,000 for salaries.

- 
b) The $4.4 million grant is allocated into

three areas: $1.7 million for research, $1.9 million
for new oscillators and $ I .8 million for salaries.

_ c) Neither of the above.

@ wn;cnwouldyouprint?

- 
a) The terrorist will be hanged at midnight.

- 
b) The condemned terrorist will be hung at l2 midnight.

Q Whicnwouldyouprint?

- 
a) By the time Lincoln became President, seven states had

succeeded from the union: South Carolina, Mississippi,
Alabama, Florida, Louisiana and Georgia.

-,b) 
By the time Lincoln became president, seven states had

seceded from the Union: South Carolina, Mississippi,
Alabama, Florida, Louisiana and Georgia,

_ c) Neither of the above.

@ wnicnwoulil you pint?
_ a) Melman is the candidate that is very heavily favored.

- 
b) Melman is the heavily-favored candidate.

- 
c) Neither of the above.

reporter than me.

@ wnichwouldyouprint?

- 
a) Iim and his friend, Jack, n'ere chased byhis

dalmatian puppy, Rex, which bit him.

- 
b) Iim and his friend Jack were chased by his

Dalmatian puppy Rex, who bit him.

- 
c) Neither of the above.

Q Wnicn woulil you print?

- 
a) The bop'golf team won their first play-off.

- 
b) The boys golf team won its first playoff.

O Wnicn wouW you print?

- 
a) 20,000 helpless villagers died in the tragic volcano eruption.

- 
b) Twenty thousand helpless villagers died tragically in the

volcano eruption,

- 
c) Thevolcano killed 20,000 helpless villagers.

- 
d) None ofthe above.

@ wn;cn woulil you print?

- 
a) More than 50 anti-war churchgoers carried handmade signs.

- 
b) Over 50 antiwar church-goers carried hand-made signs.

@ Which woulilyou print?

- 
a) Prof. Anne Benson said, "Dr. Wormer is a blackmailing

faggot, Iike my ex-husband."

- 
b) Professor Anne Benson alleged that Dr. Wormer was

"a blackmailing faggot" like her ex-husband.

- 
c) Neither of the above.

I

I

I

WHAT DO YOU
IIIOST RELY UPON

EI'ITORS TOR?

I have learned - after man)/ years
ofproud ignorance - that I am
only as good as the editor working
with me. A good editor can do
everything from offer emotional
support on a tough story to help
you reshape the inevitably
bad first draft of a long story.
Conversely, a bad editor can lead
you down the road to hell.

Peter Sleeth, [he qregonian

Making sure the narrative of the
story flou's, finding any holes in
a story, and - yes - catching
spelling, grammar and punctua-
tion boo-boos.

llichael Becler, Journal-Advocate

I rely on editors to save me from
mi'self. After a year rvriting for
The Associated Press, I generally
write pretty cleanll'. Then there
are those days when I produce
massive brain farts and I hope
and pray they yank my copl'back
from the writing abyss.

(arol (ole, lhe Shawnee News-Star

More than anithing, I need an
editor to find the holes in my
stories. My copy is pretty
seamless, and it can disguise a

lot, even from me.
Jerly Schwirtr, lhe Ass^cidted Prcss

\Vhen you get stumped on some-
thing or run into a reporting or
writing.problem, an editor can
stand back and provide ideas you
haven't considered. It's easy to get

blinded when you'r'e been work-
ing on a story for a long time, and

a good editor will help you get

through that.
Sarah Bahari, Fort Wor:h Sh:reysr:n

I rely on editors to determine
which stories I need to tackle first,
which ones deserve the most (or
least) space and which ones I can
shelve. This is important input for
busy journalists who have ever-
growing lists of story ideas.

Jesse lantlulli, Grceley Ddily hibune

Catching tiny details like "Is it
EIi s ab eth or El izab et h? "

Patrirla lilller, Durango Herald

The best editors inspire, energize,
constantly question my copy and
edit within the tone and cadence

of my stories. Onll' one has done
that in my career.

llark freeman, Medford Mail Tribune

This is something that js

universally underappreciated and
overlooked and, dammit,,for me
it's the most important thing ever:

enthusiasm. I want an editor
who invests as much energy and
enthusiasm and spirit in a story
as I do. Most of the other stuff
I can get on my own (even m1'

husband-aTVguy!- can
line-edit with the best of 'em).

Big-picture editing - the kind
where thinking and brainstorming
are required - is a very close
second.

Beth liacy, lhe Roanoke limes
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I{ewswriting style
You say "Mister Potato Head,

IWA}ITYOU

TO USE YOUR
srnEB00K

Historical footnote: Years ago, editors wore green eyeshades

to shield their eyes from the glare ofharsh newsroom lights.

" I say "Mr. Potatohead." Who's right?

When you write stories, some things are indisputable:

how to spell paraphernalia, for example. As you type the

letters, they'll either be right or wrong.

But other writing questions can't always be answered so

easily. For instance, one reporter might choose to write
The ten-inch T.V. costs ninety dollars. Another might say

The 10" TV costs $90. Both sentences seem correct, but
which version is preferable? And who decides?

That's where style guidelines come in.
When journalists talk about "style," they mean either:

I the way you write (in a:'playful, comic style," say,

as opposed to a 
j'somber, intellectual style"), or

a the rules governing punctuation, capitalization and

word usage (saying the president was born ]an.I instead of
the President was born on January first).

Every news outlet customizes its style guidelines. Some

news organizations, such as The New York Times, refer
to men as Mr. throughout a story; other publications
discourage using such "courtesy titles." Some capitalize

the l4lin Web site; others say website.

It's the copy desk's job to standardize the style in your
stories - but it helps if you know the rules, too.

HOT DOGS,
POPSIGLES,
DUMPSTENS
AND IIANNY
S. TNUDIAIY
You'll find lots of valuable
Miting advice inside lhe AP
Stylebook (see next page).

But if you're a word nerd,
you'll be fascinated by its
grannatical and factual
oddities, too. For instance:

Styloloam is a trademark for
a brand of plastic foam, but
it's never used to make cups.

Which means there's no such

thing as a styrofoam cup.

Heroln once was a trademark,
too. But it isn't anymore.
(Neither is iro-l0.)

It's Smokey Bear, not
Smokey the 8ear.

When writing about the deity,
God is capitalized. But when
cursing, use lowercase,
goddann it.

Dumpster is the trademarked
name for a brand of trash bin,
so it's always capitalized.
Ihe same goeslor Popsicle,

Frisbee, Mace, Kitty Litter and
Seeing Eye dogs.

Plngpong is one word. So

is bonbon. Bul boo-boo and
pooh - pooh are hyphenated.
And ball point pen islhree
words.

It's the U.S. llavy (capitalized),

but it's the French navy
(lowercase).

Dl Pepper: There's no period

in the soft drink's name.

Har?y S. Iruman said there
was no need for a period after
his middle initial because it
didn't a(tually stand for a
name. Even thoush the period

is often omitted (at the Harry
S Truman National Historic
Site, for instance), AP style
requires a period after the S.

Yams are not botanicallv
related to sweet potatoes.

Hot dogs got their name in

1906, when a cartoonist drew
a dachshund wrapped in a

long, narrow bun.

You are a boy or a glrl until
your l8th birthday. Ihen you

become a nan ot a woman.

They're called Canada geese.

Nol Canadian geese.

And speaking of Canadians:

It's derogatory to call them
(anucls unless you're talking
about the Vancouver hockey
team, the fdnu(kr.

THE ASSOGIATEL PBESS SI*T.EBOOK: EIf INIDUSTNY STEITDERD
Over time, every newsroom develops

style guideiines for writing about local
people, places and things. Suppose
the center of your campus is officially
called Smith Quadrangle, but students
call it "the quad." Should you refer to
it that way in print? And should 4uad
be capitalized?
. Most publications don't have the
time, energy or grammatical wisdom
to grind out a comprehensive guide to
the English language. So they select a
proven, professional manual to serve

as their official arbiter of style -and the American news industry
standard is "The Associated Press

Srylebook and Briefing on Media Law."
The Associated Press is a news

cooperative providing state, national
and international stories, photos and
graphics to more than 15,000 news
outlets around the world.

Newsrooms do use other stylebooks
(The New York Times markets its
style manual, for instance). But if you
pursue a print reporting career, the
AP stylebook is the one that's most
likely to land on your desk.

Cross-referencing
helps you learn more ""'
about a topic elsewhere
in the book.

WIAT A SIYI.EBO(T
EIIIRY IEttS VOU

Entries are alphabetical,

as in a dictionary. But "'
the listings include topia
such as days ol lhr reel,
as well as specific words.

Some entries simply ""
show you the corrrect
spelling, capitaliuation
or hvDhenation.

Italicized text """"'
provides examples of
conert and incorrect
u5age.

Ihese boldface
show you the (orrect
punctuation - but they
also provide background
information to help you

verify facts,

days of the week capi- 
"tallze them. Do not abbreviate,

"' except when needed in a tabular
formal Suru Moru Tue, Wed" Thu
fh ftJ (three letters, without
perlods, to facilitate tabular com-
position).

...'.. See time element.

day to day, day-to-day
Hyphenate when used as a
compound modifier: Tlvg hme

... exfended the contact on a dag'te
doEbasis.

.... D-Day June 6, l9zl4, the
." dav the Allies invaded Europ,invaded Europe in"O"y ,t.

World War II.

"" DDT Preferred in all refer-
ences for the insecticide dicltlol
diphenglticlilore thane.
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nurunrns
a Spell out one through nrne, then go to figures for

/0and up. lf a sentence begins with a numeral, either

spell it out or rewrite the senten(e. Figures for years,

however, are an exception: 2008 was an election year.

a Always use numerals for ages: He's an 8-year-old
genius. lhe law is 1 year old.

a Always use numerals in ratios: ,he won the
election by a 2-to-l ratio.

a For dimensions, use figures and spell out inches,

feet, etc.: She is 5 feet 9 indes tall.

a Wtile percent,nol pet cent or %. Depending on

the sentence, you may use either a singular or plural

verb. Both of these are correct: Ihe teacher said 75
percent was a failing grade. As a rcsult, 25 percent ol
the studenls were tailing the class.

a )ollars and rcnls: Both are written lowercase. Use

a dollar sign ($) and numerals for an exact figure:
fhe hanburger cost $3.99. For amounts less than

a dollar, use numerals: lt cost 99 cents. Use a $ and

numerals to two decimal points for amounts of

$l million and up: lhe plan costs $79.J1 million.
Spell out casual uses: I loaned her a dolldr.

TITLES
a Titles generally are capitalized only when used

before a name: President Roosevelt, Professor [ate,

Pope lohn. But when used otherwise, do not capital-

ize: lhe prBsident spoke to Congress. lhe professor

scheduled a committee neeting.

a Some titles are descriptive of occupations and are

not capitalized: astronaut lom Swift, assistant clach
Janet lohnson.

a King, queen and other royal titles follow much the

same guidelines. (apitalize them only directly before

a name. /l/ were a king, I'd be like King David.

a Some titles are a bit more complicated, such as

former President Gerald Ford or acting Mayor lill Fox.

Note that the qualifying word is not capitalized.

a For long titles, it's best to put them after a name

for easier readability: lim M(Mullen, president of the

association, wants taxes lowered. 0r, it you prefer,

you can say lhe president of the association, lim
Mdullen, wants tdxes lowered.

'The Associated k*s Stylebook"
kthe ubimate desktop referene

for pint repor^ters and edinrs.
It's the book you'll arn to fim when

you're unsure about usage, gramma6
cap inlizatb n an d p un xuatio n

There's a bt to barn in its 400 pages,

but hne's a roundup of the guidelina
you'll use most often. (To save ime

hter, ommit these to memory.)

PANEIYTHESES
a When a phrase in parentheses is inside a sentence,
place the closing parenthesis inside the period:

Ihey gave everything they had (but they still lost).

lf it's a separate thought, the closing parenthesis

goes outside the period: fhey gave everything they

had. (Unfortunately, they stiil lost.)

a Use parentheses to insert a state name or similar
information within a proper name: She's a sports

reporter at the Allentown (Pa.) Morning Call.

a Do not use parentheses to set off a political

designation. lnstead, use commas: Joan Jeffries,

D-Fla., said fhursday that she would run for re-

election next year.

POSSESSIITES
a For plural nouns not ending in s, add 's: men's

clothing. ll they end in s, add only an apostrophe:

the dogs'leashes.

a For singular nouns not ending in s, add 3. lhe
school's playground This applies to words ending in

r or z as well.

o [or singular common nouns ending in s, add 3
unless the next word begins with s: the wattress's

order book, the waitress'sugar.

o For singular proper names ending in t use only an

apostrophe: Jones' music, Phyllis' car.

a /13 is not a possessive; it means only "it is." /fi is

a possessive: A dog likes its tood, not it's.

PNEFIXES
a Use a hyphen if the prefix ends in a vowel and

the word that follows begins with the same vowel:

re-entry, anti-inflamnatory. (Cooperate and

coo rd i n ate ar e exceptions.)

a Use a hyphen if the word that follows is capital-

ized: lhe song was witten by ex-Beatle Ringo Starr.

GUIDEIINES TOR SPTCIFIC PRTFIXES:

pre- : The stylebook does list exceptions to Webster's

New World Dictionary, including pre-empt, pre-exist

and pre-election.

co- : For nouns, adjectives and verbs that describe a

partnership, use a hyphen: co-author, co-workeL

co-pilot. Do not use a hyphen in other cases: coexrsl

c oed u ca t i o n a l, @o pe rat e.

sub-: ln general, no hyphen is needed: subtolal
subcommittee, su bmachi ne gun.

f, FEW OTHEN NITPICKS
WORTH NEI}TEI}TBERING :

. lt's adviseL nol advisor.

a amid, nol amidst.

c minuscu le, nol ni niscu le.

a doughnut, nol donut.

a amok,nol anuck.
a Smithsonian lnstitution, nol lnstitute.

Iulther/farthet:
a Further is an extension of time 0r degree: l'ye

need to take this idea further.

a Farthet is used to show physical distance: / /ive

farther fron school than you do.

lmply/lnfer:
aYou imply something by what you say or write.

a People rnlersomething by reading your words.

APSWI.E

1\.ra
,t

ABBNTUIATIOI{S
a Abbreviate these titles before a full name, except
in quotations: Dr.,6ov., It. Gov., Mr., Mrs., Rep., the

Pev. and .len. When used before a full name in a

quote, spell out all except Dr., Mr., Mrs. and Ms,

a After a name, abbreviate junior or senior as Jr.

or 5r. After the name of a business, abbreviate

company, corporation, incorporated and Iimited.

a Always abbreviate a.n., p.m., A.D. and B.(.

a When using a month with a specific date, abbrevi-
ale lan., Feb., Aug., Sept.,0rt., Nov. and Dec Spell out

months when used alone or with a year only: l,7e rnel
in December 2007, then got married an Dec. 14, 2008.

a Spell out the names of all states when they stand

alone. Eisht states are never abbreviated'. Alaska,

Hawail ldaho, lowa, Maine,qhio, Texas and Utah. Ihe
others are abbreviated when used with the name of

a city, town, etc., whether in datelines or in text. See

the stvlebook for the acceptable state abbreviations.

Cf,PITf,I.IZf,TION
a Alwavs capitalize proper nouns: Wally, Nike, Texas.

a tapitalize common nouns when they're a part of

the full name for a person, place or thrng: Republican

Party, Dixon |ake, Benson Boulevard. ln othet
references, the nouns are not capitalized if they

stand alone: the pdrty, the lake, the boulevard.

a Some words derive from a proper noun and depend

on that word for their meanrng. They should be cap-

italized, as in (hristian, English, Marxist. But other

words no longer depend on proper nouns for their
meaning: french fries, pasteurize, venetian blind.

a The first word in a sentence is always capitalized,

even 
'f 

it is a proDer noun that otherwise is not. tor
instance, e.e. tumnings is all lowercase, but at the

beginning of a sentence it would be E.e. cummings,

which looks odd and should be recast t0 avoid.

a ln composition titles, the principal words in a book

title, movie title and the like are capitalized, including
prepositions or conjunctions of four or more letters:
"Gone With the Wind."

f,DDRESSES
a Abbreviate street, avenueand boulevard when
they're used with a specific address, such as /2J4

Della St.,bul spell them out otherwise: VI/e took a

drive down Electric Avenue.0ther designations, such

as court, lane and road, are always spelled out.

a Always use figures for the address number.

a Spell out Flrsl through illnlh if they're street

names, then go to figures atter that: 222 lath Avenue.

a lf you have a complete address, abbreviate any

compass points, such as 712 lones Jl. 5.8 But without
an address, it's just Joulneasl-lones sl/eef (note

J/reel is spelled out and capitalized).

TIIE INTENNET
a Some basic styles: /nterrei the Net, World Wide

Vleb, the Web, Web site, dot-con, JPEG, DVD,

CD-R0M, onl i ne, cyberspace, e- mai L

a When listing Web addresses, use this format as a

guideline: http://www.ti m harrower.con

EXERCISIs IN SIYI.E AND GRAI4I'IAR > 64
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TIPS TROI'I THE PROS

TO GEI IHAT STORY

DO}IE BY DEADIIIIE

Bob BeU,

Pi ttsbu rg h Post -G azet te :
I always tell people who are

stuck, including myself: Breathe,

think, and then just write down

the story like you'd tell it to a

friend. You can always go back

and fine-tune it il you have time,

Peter Sleeth, fhe 0regonian:
It helps when you are stuck on

a story to realize there are just

three boxes to fill: Ihe lead, the

nut graf and the explanatory

body of the story, in that order.

lf you write each one as a stand-

alone, it can help the biqgest

weenie get through deadline.

Jesse lantlulll,
Greeley Daily lribune:
Wiite a super-fast first draft.
Just let the words tumble

out, write as fast as you can and

don't let your inner critic prod

you into self-editing. once you

have everything you want to say

down, look it over, pinpoint the

angle, write the lead, reorgan-

ize, insert quotes, facts and

figures, rewrite where neces-

sary and check the facts.

Mahing deadline
When you're a reporter, you live by the clock.

In broadcasting, you measure stories in minutes and seconds.
At print publications, you measure them in inches - but still,
those presses roll at a set time. Which means every page must be
designed, edited and proofed at a set time. Which means you
must turn in your story at a set time - otherwise, you
create problems for lots of people.

Which makes them angry. And gets you fired.
Meeting deadlines isn't optional. It's mandatory. Sure,

some stories straggle in, a few minutes late. Once in a while,
they even fall through at the last minute. But every reporter knows
how career-threatening it is to blow a deadline.

Now, if you write for online publications, you might argue that
there are no deadlines in cyberspace - that news is constantly
updated around the clock. Which is true. But nevertheless, it's just
a different form of deadline pressure. Editors will always be pushing
you to file your stories; you'll always need to write with speed and
efficiency, because the beast will always need feeding.

;E

"In real life I am
basically sIry anil can't
do alot ofthings,but
on the job, the snry is
allthat matters - the
deadlineis comingat
yotl unstoppable,lib
an avalanchedmma
mountain Youbrave
thewrathof oookand
cops andbad crowds
and mean dogs uith-
out aun seeingthem"
Thercis no timc.Do
what you have to and
wony about itlater,
Andfortunately, you
do notworry evmthe4
becauselater arrives
with thehotbreath of
a ne*' deadline on is
heeb'

Edlr Blchrnarr
legendary crime reportet

\
,/

YflKAff,ilMKIII,U,
PRI$IffiARMhffiID
DRAh/AI}EARCISD
A(ATTURfr
(f/DIR,
A^D

TEUHIM-.;

L;'t

'4:"|'y';::

YAIRUATHN
IJEAI\DYffRT

wa-x't9"Tt#f. mqlK
fftrvflADI0h0RRYAeilr
6ETTN6qfiT -TUEffiT ATI

Kevln Pang, (hicago Tribune:

lf Vou're stuck staring at your

monitor, walk away from the

computer. Grab a pen and steno
pad. Go to the break room and

write out your story. When
you're typing, the words fly on

the screen almost reflexively.
By wrlting each word out, you'll

have time to think and process

what you want to say, and how

to say it.

l(evln Du(hs(here, Star fribune:
Assemble the story in your head

even as you're reporting it.

Make mental notes to match

the jottings in your notebook:

an apt quote, the best scene-

setter, telling details.

Jlm Souhan, Star fribune:
Some people freeze on deadline.

My cure for that: Start tvping.
The simple act of typing in
possible leads or details frees
you up. Sometimes writing a

bad lead on deadline helps you

remember what a good lead

looks like, and allows you to
jump-start your writing.
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ACGUNtrCY
Yts ilo

fl D Have you checked the spelling of every name? Double-checked

it with theactual person? (lsil (hristyn? Krystin? 0r jusl Kris?)

D! Have you verified all dates, places and times of events?

n ! Have Vou personally tested all phone numbers mentioned
in your story, using what you actually typed on the screen?

Did someone answer and approve the number for publication?

n I Have you personally tested any Web or e-mail addresses in
your story? Are you sure allWeb addresses willstillbe valid

when the story is published?

n tr Have you double-checked every job title? (ompany name?

! D Have y0u run spell check? Double-checked all unusual spellings
(Smyth, Millar)? (aught any homonym mix-ups (their, there)?

! ! Have you tested all the math in your storv? Do the numbers

, and percentages correctly add up? (lf in doubt, ask a colleague
to recalculate your figures for you.)

!tl Have you checked the accuracy of facts or claims made by

sources quoted in your story?

n! ln reviewinq all the sources of information you used, are you

sure that everything is reliable and up to date?

I n For stories on complex topics that are new to you, have you

tried running your story by an expert on the subject?

! ! Have Vou checked the accuracy of all information in related

sidebars or photo captions? Does everything match what's in
the story?

n ! Do all quotes accurately capture what was said, and convey

what was meant? Are they clearly and correctly attributed?

I n Have you added middle initials where appropriate (especially

crime or court stories)?

TAINNESS AND BAI,ANCE
Yts t{0

n ! ls the storv fair? Are all sides of the issue represented?

n D Have you given all your sources an opportunity to respond to

any negative charges or opinions?

D D (an readers clearly tell facl from opinion h your story? Are
you sure that your story doesn't disguise opinion as fact?

n I Have Vou clearly labeled any facts that may be in dispute?

! D ls there a diversity of voices quoted in the story:

a representative mix of genders, races, ages, etc.?

! ! Have you avoided unnecessarily alluding to anyone's race or

religion unless it's relevant to the toplc?

n ! Does the lead or nut graf clearlv state what the story's about?

tl ! Does the story back up what's said in the lead?

n n ls your lead concise? Fewer than, sav, 30 words?

t-Lre all the five W's clearly explained without making readers

dig through the rest of the story to find them?

n D Does the story convey why readers should care?

n fl Have you taken pity on your readers and explained complex

information in a way that ordinary folks can understand?

D n Do you personally understand everything in the story?

n n lf appropriate, does the story give readers enough tools to
get involved (phone numbers, Web sites, event information,

organizations to contact)?

tr n Have Vou gone through the story to weed out all excess flab,

like unnecessary adjectives and adverbs?

! ! Are sentences short enough?

n n Are paragraphs short enough?

n n Are senten(es written in the active voice, with strong verbs?

! n Have you corrected all grammar and punctuation problems?

fl ! Have you removed all jargon and journalese?

tr! Have you made all cliches as scarce as hen's teeth?

nn Have you ever actually seen hen's teeth? You know why you

haven't? Because they are so freaking icane, that's why.

n ! Have you eliminated inappropriate slang, such as "freaking"?

n !.Does your story avoid unconscious sexist 0r racist phrasing?

tr n Have you eliminated all dull, unnecessary, say-nothing
quotes?

Mave you clearly sourced and attributed all information that's
not general knowledge?

! D Have you considered how your sources will react to this storY?

Are you sure you haven't violated their trust, included any'
information without their consent, or caused them any

embarrassment?

D D Have you refrained from mentioning Vourself in the story or

using "1," "me," "we" or "us" (except when quoting others)?

! D Have you alerted your editors to anything in your story that
readers may find offensive or objectionable?

! D Have you read a printout of your storv? 0his will help you

view the story with fresh eyes, and it may reveal errors you

missed on the computer screen.)

MORI 0N souR(Es> 70 MORT ON OUOTATIONS > 82 I,lORE ON ATTRIBUIIOIIS > 81
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66 newswriting tips
B o ring-b ut - imp o rt ant advi ce ev ery r ep o rt er sh o uld m em o rize.

Luckily for you, this book won't bog itself down analyzing grammar, syntax and punctuation.
Instead, on these two pages we've summarized key principles every reporter should know -adapted from the "Hot 100" tips compiled by Sheryl Swingley of Ball State University.

WnITIIIG LEf,IIS
l) Keep leads short. The first paragraph

should usually be 35 words or fewer.

2) Try to limit leads to one or two sentences.

3) Avoid starting leads with the when or
wftere unless the time or place is unusual.
Most leads start with who or what.

4) Avoid beginning leads with there, this or it.
5) Use quote and question leads sparingly.

5) The first five to l0 words determine if the
iead will be an attention-getter.

7) Remember, what happened makes a better
story than the fact it did.

TIIE NEST OF THE STONY
8) Vary your sentence lengths. Stories

become dull when sentences are all the
same length. If you notice that happening,
try turning one long sentence into two or
three shorter ones.

9) If you must write a long sentence, try
using a short sentence before or after it.

l0) Avoid using several prepositionai phrases
in a sentence. Prepositional phrases start
with some of the followingwords; about,
above, against, at, between, by, down,
during, for, from, in, like, ofl, over, through,
to, toward, under, up, until, upon, with.

ll) Remember that short paragraphs
encourage readers to continue reading.

12) Try to limit paragraphs to:
r 60 words or fewer, or
a no more than l0 typeset lines, or
a one to three sentences.

l3) Paragraphs should generally contain only
one idea.

14) Avoid introducing new information at
the end ofa news story. All aspects ofa
story should usually be introduced or
outlined in the first few paragraphs.

15) Transitions - linking words such as bur,
and, also, besides, however, meanwhile,
subsequently, finally, etc. - are necessary
to shorv the reader that the writer has a
sense of direction. Carefully placed
transitions guide the reader from one
thought to another.

EDITING AI|D SNLE
I6IEA@Fqbwords such as wlterrr,kdand

cadiifel These are weak transitions.

Just report what wa*$
17) Whenever possible, omit the word tlrq1;,

Example: The quarterback says he's ready,

not the quarterback says thitt he's ready.

f8) The correct order for writing rJrocnd
r.*c{s tin+d.}r Gdr* end pkrc*- Th e

concert begins at 8 p.m. Friday in Fox Hall.

19) For a past event, say it happened TWC%,
*^ol@,Tia&. For a future event, say

it will happen Mm&7, w&*,M*fr
Eliminate the words last and. next.

20) Use the day of the week for events
occurring within six days of a specific day;
use the date for events occurring seven or
more days before or after a specific day.

2l) On first reference, identiff a person by
his or her first and last names. On second
reference, refer to the person by his or her
last name only.

22) On second and all other references, don't
use Miss, !v[rs., Ms., Mr. or Dt unless it's
a style requirement of the news outlet
you're writing for.

23) A long title should follow, not precede
someone's name.,{'tjthlhrtfeilfl$ the
n@ffin
cqtq{{.ut

24) Short titles may precede names and
usually are capitalized. See rirles in the
AP Stylebook.

25) AJways double-check the spelling of all
names,

26) Use the computer's spell-checker. When
in doubt, consult a dictionary. The latest
edition of "Webster's New World College
Dictionary" is the preferred reference.

27) For style questions, consult the AP style-
book.'lfthe answer cannot be found
there, consult a dictionary or a grammar
guide.

28) Ask for help. Public library informa-
tion desk personnel can be resourceful
and helpful in person or on the phone.
(University librarians are usually better at
otfering advice face to face.)

NULES OF GRf,IilI}tf,N
29) If none means no one er not one, vse a

singular verb.
Example None was found guilty,

30) When you use a pronoun to refer to a
team or a group, the proper pronoun to
use is irs, not they.

Example The teamwants to improve ifs
record,

3l) Use parallel construction for verbs in lists
or sequences.

Example He likes camping fishingand
huntiag.
uor: He likes campfug fishlng and to hunt.
Example The fire killedsupeople,
injured 60 more and forced hundreds of
residents to leave their homes..
xor: The frre killed su people, injuring 60
more, and will forcehundreds of residents
to leave their homes.

32) When using either.. . or and neither. . . nor,
the verb agrees in person with the nearer
subject.
Examples: Either the coach or the players
are to blame. Neither the players nor the
coach is to blame,

33) Know the difference between irs (no
apostrophe for possessive pronoun) and
irt (the contraction for it is).

Examples: The dog has a thorn in its
(possessive pronoun) paw, and irt
(contraction) time to remove it.

34) Know the difference between whose
(possessive pronoun) and who's (the
contraction for who is).

Examples: Whose (possessive pronoun)
coat is this? Who's (contraction) wearing iti

35) Know when to vse their (possessive

pronoun), there (adverb) and they' re
(the contraction for they are).
Examples: Itis their (possessive pronoun.
project. The project is over there (adverb)

They're (contraction) working on it.

36) When making comparisons, as and such

as are generally preferable to like. Llse likt
as a preposition, not to introduce clauses

Examples: It tastes like a peach.
The farmer grows peaches, as he did last

year.
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WORD GHOICES

37) Eliminate lazy adverbs. Let strong verbs

do their jobs. Instead of the radio ploycl
loudll',ttrite the radio blared.

3E) Eliminate lazy adjectives. Let strong
nouns do their jobs. instead of
the gtng nrentbers created a clnotic scetrc,

u,rite the gangstus creoted clnos

39) Choose strong verbs that suggest rvhat

they mean. Active verbs add pace, clarity
and vigor to writing.{sig {rqrrb's.

40) Use simple rvords. Don't send readers

to the dictionary. Odds are they won't
bother looking up definitions; rvorse, thel'
might quit reading.

4l) Words such as+lrrgand riorannoy
many readers and editors. Choose better
synonyms. (Note correct spelling ot a lot.)

42) Be careful using the word*dd. lt{ake
sure the object can be held physically.
Weak The Rotary Club meeting B,ill bc

held ot noon Morday irr Rootrr 125.

Better: Tlc Rotary Club will nrcct at tJoon -
Motttlny irr Roorri 125. * \ r"f I ? ,

43) Avoicl using u,ords that qualffl,l"h 
. : 

i f
sonreone feels, thinks or sees. Qualifiers i-,.
includc the following: aloitl*linh n t o7, | '

bint of, takcr, aomd quia vfry,, Fufty
mueh,in q wy leal eusc. flt t$rhat,

,{4) If you use jargon that won't be under-
stood by a majoriry of readers, be sure to
explain each term used.

45) Writirrg yesterdny or tonrorrow may be
confusing to readers. Use the day of the
week. (Toclal,may be used with care.)

46) Give a person's age if necessary for iden-
tification or description; it's preferable to
saying teernger or suior citizcn. Write
Iim Slu, -3p, instead of 3)-year-old Iim Shu.

47) For suicides, until the coroner cornpletes
his or her investigation, it's best to say the
persorr rlns /or nd dead or fell or plwtged
to his death. (Some papers avoid using thc
word suicide; check ivith your editor.)

48) For arrests, rvrite arrested in corurcctiort

n,ith, sought in cowtectiort v,ith, clnrgcd
lr'itlr or arrested on charges of.

49) For murders, rvrite that arrests are made
in connection v,ith the death oi. Do not
report that a victim rvas murdered until
someone is convicted of the crime. In
obituaries, it may be said the victim *'as
killed or slain.

50) For fires, rvrite that a building is destroyed,

not conryletely dcstroyed. Buildings also

are damaged lightl1', nroderatell' or heavill'.
A fire may gft or destrq,the interior of a

building. 'To raze a building is to level it
to the grourrd.

NONSEXTST, IYOTAGEIST,
NONI'ISGruUINf,TORY

WORID CHOICES
5l) Avoid words that reinforce ethnic,

racial, gender or ageist stereot)?es.

52) Avoid referring to someone's ethnic-
ity, race, gender or age unless it's
essential for the clarity of the story.
(Race might be relevant when a crimi-
nal is at large; referring to ethnicity,
race, gender, age or disability might
be appropriate when an achievement
or event is a first.) Use the substitu-
tion test: If you wouldn't say it about
a Caucasian man, then don't say it
about a woman, people of otler races

or people with disabilities.

53) Use he or sheinstead, of he. Women do
notice the difference. If using he or she

or him or fter is awkward, try a plural
pronoun: they, them, their or theirs.

54) Substitute asexual words for sexist
manwords. For example:

mankind

man-made

manp0wer

founding fathers

anchorman

cleaning woman

lsd.#trfrtl
ffnlbnlbilrlhk€d
wtarre&hse,strffirel
r.ee$B#l9ir$s,
p{rcbJ&lflss
do.
lldcmnilhdian

coed l*ltr
tireman lffihj€r

foreman :flrflCgf!
housewife irnm**

postman igm*
policeman ieCglJta
salesman iCt|!Sfp{'

stewardess 
i 
Jttftrdant

weatherman tgle*el4*t
the girls rttr*iln'A;

(for women over l8) l

55) Respect people with disabilities:

crippred lrrsr!ffi?rr'0Hl"tfor
ilnllltlifi?'t€?ldegic

deaf and dumb, ilmleqnrt/or
deaf mute i rrrtranrtnO

(razy, insane, j rcnelll.j&delPlw-
half-witted, retarded lq.*dlt ltvt?rtaged,

Fr|'ltltiltilheu -
'46lelrinijic:
| 8trglllallr4islurbed

Separate the person from the disability.

Mary, an epileptic, j Mary, who has epilepsy,
had no trouble doing , had no trouble doing

herjob. i heriob.

Examples adapled trcn an lntemational Association
of Business Connunicators' book called "Without Bias."

PUNCTUATION
56) li{tr{ffiffi2i1$lSbuld appear betvrrcn tinre,

da&*d,gler...
Example:'77ie lire started at 4:32 a.m.

Monday in tlrc kitchen of Bob's Bakery.

57) In aseries - red, wlrite and blue - a

comma is usually not needed before and
unless the series is complex or confusing.

58)zurc *.4oqun4 with*cwding to..

Example: Dogs arc beconitrg ntorc
intelligent, according to researchers at Penn

State Universitl'.

59) Avoid comma splices: joining two
independent clauses with a comnra.
Example: Half the contpany's customers

lost power after the ice stornr, power :.;''as

restored to nrcst o.f them quickly. (A period
or semicolon should replace the comma,)

60) Another common problem: adding a

comma betrveen the subject and the verb.

Example: About half of the conpanls
custonrcrs, lost power after the ice storm.
(The comma is not needed.)

6 I ; *.bon*douix dreutoin;. e.cornina,
lotrc.i+$d.n..

52) Quotation marks always go outside
commas (,") and periods (."). They alwal,s
go inside semicolons (";) and colons (":).
They may go inside or outside of question
marks. Check the AP stylebook.

63) The dash is a long mark (-) most
often used to separate a list or series in
sentences where extra commas might be
confusing. Examplel All these punctuation
narks - comillls, periods, dashes, lryphens

- have their ov,rr peculiarities.

Dashes also provide a rvay'to insert
interruptions or dramatic phrases.

Example: All these tips - don't worry,
v,e're nearb, done - are important to know.

64) I'he hlphen is a short mark ( - ) used in
hyphenated modifiers (ttvo-week workshop,

well-read studcnt), in words that break at

the end of a line of type (like this hyphen-
atedword here), in telephone numbers
and Social Security numbers. Pon't
hlphenate adverbs ending in "ly" paired
with adjectives: It's a freshly, painttd roon\
not a frelily-painted roont

65) Use an exclamation point only after brief
expletives.
Examples: Fire! Rutt! Goal!
Exclamation points often demonstrate a

lack of control (or excess of emotion) on
the writer's part. Use them sparingly.

66) Ifyou ever catch yourselfoverusing a

particular set of punctuation marks -
dashes, parentheses, semicolons - force

yourself to stop. Remember, simple
sentence structures are alrvays best.
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Tatrring notes
Wat's thebest way to record the faas and quotes you gather for a story?

It seems ridiculously simple: People talk to you. You write it down. You type it up. Done. Next!

Not so fast, Lois. Reporting may not be rocket science, but the truth is: If you don't take good notes,
you cannot write a good story. And good
note-taking isn't easy. It involves major
multitasking - lots of listening, interpreting,
observing, evaluating, writing and reacting in
a hurry. Under pressure. About unfamiliar
topics. In strange places.

If you're not careful, your notebook can

become a confusing, chaotic mess, which is
why every good reporter needs a system for
recording'information quickly and organiz-

' ing it efficiently - a system that guarantees
that the data going into your story exactly
matches the data your sources give you.

And it all starts with your notebook.

TEE OTEEN
NEf,SOIY TO
Gf,nnv f,
ITOTEBOOB

While researching San

Francis(o's alternative
lifestyles in the 1970s,

journalist Elizabeth

Fishel found herself at
an orgy where every-
body was naked.

Irying to be "a good

sport," she disrobed.

And for the rest of the
night, Fishel doggedly
interviewed guests

while scribbling in a
notebook ("my shield,

my alibi, my fig leaf,"
she called il) tiqhtly
clutched against her

naked body.

- fhe New York lines
via anecdotage.conChristina Leonard takes notes and makes a backup tape recording

while interviewing a county oficial for an Arizona Republic story.

WEAT YOU I|IIGET fIND Otf ^ ^"OQIF 
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lrons ano wrrtrnq answers'

Q) As soon as you have a free moment, review your notes to clean up dny O I Clt ,14 Remember: Tie more you practice,

sloppy shorthand and add details that you were too busy to record at the time: ;Z the more adept you'll become at:
physical descriptions, emotions, tone of voice. (For instan(e, little Mary here was a "Z 

r writing while looking somewhere else;

curly-haired blonde in a red-white-and-blue dress, clutching small American flags ,.2 . talking about one thing while writing another;
in each hand.) Fill in any gaps in your data collection. Don't worry about gathering .,V r stalling for time (rephrasing a question, making small

f*ffii.!'i.ffifii}:,.^' '
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0r add a phrase like splGheck spelling) or rq?((heck the accuracy). &\ff -\Ap* ^ Z tions and writrng answers.

too mu(h material. You may not use it all, but you'll regret what youdonT have. .'Z talk) while you furiously finish scribbling a quote,



_REPo&rrNq_D4gel z7

WEICH IS TEE BEST Wf,Y TO Tf,KE NOTES? A LOOK f,T TIIE PNOS AND CONS
Ah, the simple notebook. It's the most

indispensable, time-tested tool in your
toolbox. No matter how high-tech you

try to be, you'll eventually end up
someplace where your only option

is scribbling notes in a notebook (or, if
you're really desperate, on gum wrappers,
envelopes, toilet paper - or your arm). So

you might as well get good at it, to avoid
being caught unprepared.

e lt's low-tech. Nothing to
break, no batteries to fail. Worst

case; Your pen runs out of ink,

so you borrow another one.

a Wrltten notes are easy to
access and transcribe later.

a You keep a permanent record

of what you heard and saw.

a Since most people talk faster
than you can write, quotes may

be inaccurate (unless vou learn

shorthand).

a Standing still to write can be
(umbersome and restricting.

o Some of your scribblings will
later seem illegible to you.

Recording interviews is the best way to
ensure accuracy, especially for iengthy
Q-and-A's with fast talkers. Some care-

ful reporters even take additional
notes while thel/re recording

(as backup, and to add comments and
observations). But remember, recorders
make some interviewees uneasy. And in
some states, taping people without their
permission is illegal. Alrvays ask first.

o lt's the most accurate way
to capture every word spoken

during an interview.

. lf anyone tries to challenge
your story, you have actual
proof of what was said.

r lt lets you post interview
audio on your paper's Web site.

o Replaying and transcribing
interviews wastes valuable time.

r lf the background is noisy, it
can be impossible to make out
what's being said.

. lf the machine fails, the tape
jams or the battery dies, you've
got a serious problem.

Some reporters lug their laptops every-
where, taking notes and writing stories
while they interview newsmakers or

watch the Big Game. But laptops
are still buggy and delicate; their

batteries can die unexpectedly. That's
why most computer note-taking occurs
in the newsroom, where reporters sit at
their desks and work the phones hard,

Qping up what they need as they taik.

r lt's the fastest way to turn
your notes into a slory, sin(e it's
all right there on the screen.

a lt's the most efficient way to
gather last-minute details or
fill holes in a story on deadline.

a You can conduct an entire
interview using chat or e-mail.

a Since most people talk faster

than you can type, quotes may

be inaccurate (unless you learn

to type with blazing speed).

a Computer problems can ruin
interviews or destroy files.

. You're stuck sitting in one
place, staring at the screen.

Arm yourself with a small recorder, but keep
it in its holster and take notes. The recorder is

often intimidating and you don't have time to
transcribe the tapes, Ifyou discover, however,
that you can't keep pace with your subject's
logic or elo,quence, fire up the recorder.

Steve lluln, The 0regonian

I became dependent on tape recorders as a cub
reporter and had to wean myself from them.
I never use tape recorders. I only take notes.

Deb Holland, lhe Rapid 0ty Journal

Use a tape recorder. Only by listening to the
tape later can rve be properly appalled at how
badly we misheard a quote and/or bungled it
in our notes.

Jlm l(erslner, lhe Spok esma n - Reylew (Spokane, Wash.)

I detest tape recorders. They set an adversarial
tone and make interview subjects less inclined
to relax and open up. Only the killer quotes
need be used and they can be accurateiy
captured with pen and paper.

Rrndy [udlow, lhe fulumbus Dispatch

WIIICH DO YOU PREFERT
TAITITG TOIES ON USING

A TAPE BECOnI'EN?

Once I interviewed Ralph Nader for a

story about a congressman. "His problem
is he has no poiitical guts," Nader said into
my tape recorder. "Are you referring to his
work on health care?" I responded. "Yes."
The quote ran and the congressman's chief
of staff hit the roof. "Nader says you mis-
quoted him," he said. "You tell Nader I've
got it on tape," I said. Half hour later he
called again. "Nader says you took it out of
context." When I stopped laughing, I told
him about the context.

Don Hamilton, lhe @lunbian(Vancouver, Wash.)

For a series on adolescent girls, I recorded, to
ensure I couid capture the way girls talk. Ifthe
person speaks fast, I record. Ifthe person has a
habit of changing their story or stretching the
truth, I record. In interviews for daily stories,
however, I don't record, unless it's the governor.

llonira Llendoza, lhe Arizona Republrt

Both. Take the tape recorder, turn it on and
set it aside, Take clear notes. When you hear
that perfect quote, check the meter on the tape

recorder and write it in your notes, so you can
find the exact quote when you need it.'

Phillip Pina, St. Paul Pi\neer Press

Tape recorders always fail (at the worst moments).
Tape recorders make sources talk funny.
Recorders encourage lazy notetaking.
Recorders encourage lazy listening.

Clip and paste on your tape recorder:

O wAntttllc! Tape recorders

*, r::, :; !,!il i!,ii o"' "
Don fry, writing coach
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Interuiewing
Interyiews, Iike stories, come in an endless variety of styles and structures,
They can be fast five-minute phoners where you ask a senator for a sound bite ("What do you think
of theproposedtaxincrease?"). Or theycanbe intimate interrogations of the rich and famous (like

the 1977 Playboy interview with Barbra Streisand that took nine grueling months to complete*).
Writing may be a solitary art, but interviewing is a social skill. You must be friendly, but aggressive.

Polite, but probing. Sympathetic,
but skeptical. You need to hurl hard
questions at complete strangers who
may be shy, sneaky, suspicious of the
media or emotionally distraught from
the disaster they just survived.

But for many reporters, it's the

moit fun part of the job. It offers you
a fascinating opportunity to pick the

brains of the stupidest and smartest
and most successfr:l people you'll ever
meet. If you're a good listener, you can

be a great interviewer.

*Each month, the Playboy Interview provides a fine
example of a celebrity Q-and-A. ln fact, many men
read Playboy just for the interviervs. No, seriously.

ISK YOURSELf: WIIIGII ry?E OF INTERVIEW SHOULD TIIIS BE?
Anytime you talk to someone

to gather material for a story -facts, quotes, opinions, reactions -
it's called an intervielv,

But no two interviews are alike.
They'll vary according to the time
you have, the facts you need and
the accessibility of the interviewee.
The most common options:

c A long, formal intemiew
where you sit privately in a room,
asking probing questions and get-
ting revealing answers.

t| A quick phoner where you
seek fast facts to plug into a story.

a Awalkaroundwhereyou
accompany your interviewee as he/
she does that newsworthy thing
you're writing about.

c An on-the-fly chatwirh a news-
maker (say, a politician or athlete)
rvhere you tire offquestions as they
whisk through a public place.

) A backgrounder rvhere you
informally pick an expert's brain
on a topic you're researching.

But before you start asking any
questions, decide rvhether it's best
to conduct your interview in per-
son, over the phone <lr via e-mail.

o lt's the best way to build rapport
and encourage sources to cooperate.

o A subject's physical surroundings

often provide useful information.

o You can pick up cues by watching
a person's gestures, body language,

o People take you more seriously

when you're risht in front of them.

o Fast, efficient way to get answers
( lF they answer their phone).

o For many people, talking to a
reporter isn't as intimidating when
they can't see you takinq notes.

o With cell phones, conversations
can o(cur anytime, anywhere - no
advance notice is even necessary.

a Gives interviewees time to ponder

and construct intelligent responses.

o Offers the most flexibility; you can

ask and answer questions whenever

it's convenient.

o Since responses are typed, they're
easy to copy and paste - and they
provide a record ol all that's said.

o You can waste time setting up a

meeting, traveling, waiting around,

making small talk, etc.

a Distractions (people, phone calls)

often interrupt the interview.

r lf youle uncomfortable, unlikable

or unpleasant to be around, face-

to-face interviews can go badly.

a lt's impersonal. You (an't tell
what people look like, what they're
doing, how they're reacting.

. lt's difficult to record a phone

conversation without buying a

reliable recording gizmo.

o You're much more likely to mis-

hear or misquote someone.

a There's no personal interaction.

r lhe lag time between questions

and answers makes it hard to ask

immediate follow-up questions.

r Some people take an hour to type
what they could say in five minutes.

o Are you sure this is really the
person he or she r/alms to be?

{!EM@tt
"One thing l've learned

nbout cloing interuiews:

it's important to establish

early on tlnt you're not
a schmuck."

lool Slegcl, movie (ritic

"lnteniaving is one of
those skills that you only
get better at. You will
newr again feel so ill
at ease as when you try
for the first time, and
probably you will never

fe el ent ir ely co trrfo rtable
prodding another person

for answers that he or
she may be too shy or
inarticulate to reyeal."

Wllllan Zllste4
writer, editor and tea(her

"If you let the other
person control the inter-
view, then you've lost."

Ted toppel, AB( News

"The better I treat
people, the bexer the
information I get. My
M.O. is to retnember
that just because I have
n press card in my
pocket, it gives me no
special claim. People
have no obligation to let
me into their life and
ask probing questions."

Ray Snarer, host of NPR's

falk of lhe Nalion

"This is tt sad fnct:
Sometinres the dumbest
questions get the best
(.tnswers, You've gotta be

willing cts an interyiewer
to take chances nnd ask
the durnb qrrcstions

every now and then."
Stcvc Krofl,

"60 l'1inutes" correspondent

"People are interesting.
You just hnve to ask them
the right questions,"

lobl Travolla, attor

"Play with the quotes,

by nll means - selecting,

rejectitg, tlinning,
transpositrg their order,
saving the good one for
the end. lust make sure
the play is Jair. Doit
chnnge nny words or
distort the context."

Wllllan Zlngrer

Orlando Sentinel reporter Ken Ma takes notes during an interyiew with
former heavyweight boxing champion Evander HoMeld.
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TIPS FON SUCGESSFUL INTENVIEWS:
BEFONE, DURING AND trFfER
You're a reporter. Yotive got stories to write. You need to interview people who have
infornntiotr your readers require. So what do you do? Here's how the process work.

a Fllst, do your homework.
Get familiar with the topic.

Read old news stories. Do

online resear(h. Check with
affiliated organizations. Talk to your editors. Then:

. Ihlnk through youl ttory. Decide who your best

sources will be. Who are the experts? Who's in charge?

Who's being affected? Who has strong opinions? How

many different sources will you need to contact?

a Deternlne the best way to lnterulew those soulces.

Who's your top source? Should that interview be done

face to face? Should others be done by phone or e-mail?

r Set up the lnterylew(s), usually by phone or e-mail.

a Contlnue your research.

Ihe more you understand
your subject, the more
productive your interview

will be. D0N'T waste people's time forcing them t0
explain basic stuff you should. already know; instead,

use interviews to collect details, insights and opinions.

o 0rganlze your questions. For your tirst few inter-

o nelax. Be friendly and

curious. Don't be afraid. Granted,

interviews aren't exactly casual

conversations, but the more

comfortable things feel, the more suc(ess you'll have

loosening your interviewee's lips.

r llever forget: You're ln charge, 0nce the interview
starts, it's youl show. You'll ask the questions, and you'll

keep asking until you're satisfied. Don't let anyone

intimidate you, not even ticked-off bigshots. Remember,

there's real power in that story you're going to write.

o Stalt wlth the baslts: name, age, address, title, etc.

Be sure to double-che(k sp€llings as you jot them down.

. Budlet your tlme. lf you've only got five minutes,

don't waste time with chitchat or inessentials. Get right
to the meat of the matter. lf it's a longer interview:

a Be0ln wlth soltball questions. Warm up with the
big-picture, nonthreatening stuff. Save the complex,

controversial topics for later.

a tocus youl questions. Broad, vague queries (l/hals
it like being on the soccer tearnU) aren't as effective as

precise ones (How'd it feel to score that winning goal?).

a [eep lt slmple. Avoid long, rambling, two- 0r three-

Be persuasive and polite. lf necessary, be

nicer than you actually are. Act like you

need help (which you do) and describe what
you want. People are more likely to assist

you if they know what you're looking for.

o Declde when tnd wh€rc to meet. Find

a quiet, convenient location - or should you

meet them in their native hObitat (a doctor

in a hospital, a mechanic fixing a truck)?

Would background activity enhance your

reporting, or would it be distracting?

. Ask lf photos wlll be allowed or if tape-
recording is 0K. lt's always smart to clear

these issues in advance.

A Bitish reporter climbs a rope to intentiew an acrobat

praaicing a circus routine in London in the 1990s.

views, you may feel more confident writing out entire
questions ahead of time. Some veteran reporters do that;
others simply itemize key topics on the covers of their

notebooks, glancing at them as they scribble notes.

o Prlorltlze. Decide which questions require simple
yes-or-no answers (to quickly nail down essential info)

and which should be phrased open-endedly (for more

detailed, thoughtf ul answers).

I lehearse vout lnterview wlth a lilend if you're not

feeling comfortable with the process. See how questions

sound when you ask them. Fine-tune your phrasing.

. 6et to lhe lntetvlew on tlme. And another thing:

a Dress approprlately. Don't wear jeans and a T-shirt to

interview a banker; don't dress like a banker when you

interview a poor farmer. Your appearance can actually

help you gain the confidence of those you interview.

part questions. lt's more eflicient to ask one question at

a time, about one thing at a time.

a limlt questlons that can be answered slmply "yes"
or "no." 0uestions like "Were you worried on election

night?" ile called close-ended questions, and they

often yield dull answers: "No, not really."
lnstead, ask open-ended questions - "What was

going thtough your mind as you waited for the election

resu!ts?" - to reveal thoughts and feelings that explain

why and how Ihings happened.

a llale sure everv questlon gets answeted. Pay

constant attention. Listen (losely. Don't let inlerviewees

out-clever you and sidestep sensitive issues.

o Rephrase questlons. when you think an answer is

unclear or contradrctory, or if you think you'll get a

more quotable response.

o Ask lollow-up questlons. The best ones are:

l) How do you know that?

2) Can you give me an example?

3) And,..?

o Stay llexlble. Sometimes an interview takes a turn
you never predicted. Go with the flow. Some of your

best material may come put of deep left field.

o AsI people to slow down if you're falling behind in
your notes - or slow them down deliberately when

they get to the good parts of their stories, so you can

fish for more interesting details ("How did you feel

about that? So lhen what happened?")

. Don't worry about asllng dumb questlons if they

lead to smart answers. Better to sound stupid in an

interview than to write a stupid story later. Don't ever

be embarrassed to say, "Sorry . . . you lost me."

a nemember to look around and note what you see.

What gestures, physical descriptions or activities will
add color to the story - or trigger new questions?

t Use reassullng body language (facial expressions,

nodding, making friendly eye contact, et(.). But keep

unnecessary comments to a minimum.

o lry uslng sllence as a tactl( to prod people into

saying more. often, just gazing blankly at somebody

makes them uncomfortable, and they keep talktng.

o Don't lntenupt. '
o Don'l take sldes,

o Save your loughest questlon ("the bomb") lot last.

lf they trust you, they'll answer. lf they stomp off in

anger, at least they answered all your other questions.

a Revlew your notes belore
you end the sesslon. Recap what
you've discussed to fill in gaps,

correct errors or clarify confusion.

. AsI, 'Who else should I (ontact?" 0ften, the most

valuable thing you get from an interview is a link to a

better source - a person, a Web site or an organization
you didn't previously know about.

a Ask permlsslon to call back latet in case you have

more questions. lf the interview went well, your subiect

will be glad to help further.

. AsI lnterulewees to (all YOU if they think of any-

thing else that might be helpful to your story.

) Sau thanl( fou. And mean it. These people have just

given you their time, their trust and their information.
Show a little gratitude, eh?

o Reylew your noter agaln, pllvately, to add further

observations, clean up illegible scribbles and mark the

most noteworthy passages. That's always a good time

to ask yourself: Do I have the lead lor my story yet?

a Checl batt wlth your sourtes altet lhe story runs.

They may offer useful feedback or tips for new stories.
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IntgrvigWin S rco,,inued from previous page)

GRtG ESPoSlr0,
The RoanokeTima:

"After a day of covering

flooding throughout Giles

County, we saw a man

standins on his front porch,

surrounded by water. We

yelled over to him to see if
he needed help. Ialking to

him wer the rushing water
proved impossible, so I put

my haM up to my ear to
let him know I wanted to
call him. He gave me his

phone number by holding

up his fingers. I sat down
on the edge of the road,
pulled out my notebook

and dialed my cell phone.

Ihe scene of Bill Turner

watching ducks swim in
his front yard became the

lead for the story."

TIIE O-and-A FORITIAT:
Interviews are usually worked into

stories. But for an engaging alternative,
you can run a transcript as a Q-and-A.

Q-and-A's usually look like the one
at right, with questions posed in one
font, answers in another. They can be
light or serious, long or short. You can
even edit remarks for brevity, as long
as you don't distort their meaning.

The best Q-and-A's let us feel like
rve're eavesdropping on a stimulating
conversation. Consider this excerpt
from an interview with Mel Gibson.

"My ears were burning with joy!"
interviewer Lawrence Grobel recalled.
"l've talked to hundreds of movie
stars, and not one of them had ever
expressed such rigid beliefs on the
record. If this isn't manna for an
interviewer, I don't know what is!"

Q: Do you believe in an afterlife?

GlBS0ll: Absolutely. There has to be an

afterlife. 0therwise, where is the evening-

out process? There has to be an after-
life because Hrtler and I both walked

the planet and I'm not soinq to the

same place as Hitler.

O: ls there a hell?

GlBS0il: Absolutely.

A: What's your image of the devil?

GlBSoil: Ihe beast with eight
tongues and four horns and fire and

brimstone. Probably worse than any-
thing we can imagine, as paradise is prob-

ably better than anything we can imagine.

A: Do you believe in Darwin's theory of evo-
Iution or that God created man in his'imaqe?

GlBS0ll: The latter.

O: So you can't accept that we descended

from monkeys and apes?

GlBS0ll: No, I think it's bullshit. lf it isn't,

why are they still around? How come apes

aren't people yet? lt's a nice theory, but I

can't swallow it. Ihere's a big credibility gap.

The carbon-dating thing tells you how long

somethinq's been around, but how accurate

is that, really? I've got one of Darwin's

books at home and some of that stuff
is pretty damn funny. Some of his

stuff is true, like that the giraffe has

a long neck so it can reach the leaves.

But I just don't think you can swallow

the whole piece.

O: I take it that you're not particularly

broad-minded when it cones to issues such

as celibacy, abortion, birth control -
GlBS0ll: People always focus on stuff like

that. Those aren't issues. Ihose are unques-

tionables. You don't even argue those points.

O: You don't?

GlBS0il: No.

- Frcm fhe Aft ol the lnterview

rrE@tt
"lf someone calls me up

antl says her toastn is

talkingto her, I don't
refer her to professional

help. I say,'Put the

toaster on the phone.' "
Sal lYonr,

Weekly Woild News edilot

"You may have to act like

a jerk at times, or you
may have to challenge,

tease, coax or goad

your subject into saying

so methi ng p rov o c ative,

but that's part of the
job desciption of an

interviqwer. You have

to be willing to think on
your feet,'change direc-

tions quickly and take
charse."' lawren<e Grobrl,

celebnty rnterviewer

"I compare myself to a

gold prospector... I start
asking questions and up

comes all this ore, dirt,
everything Now you
gona fnd the gold dust.
I start ediing, cuning.
Now you've got to find a

form. Then it's not just
gold dust; it becomes a

ring, a watch, a necklace."

ttllds Terkel,

legendary oral historjan

"lt's preny common for
nre to be in the middle
of an interuinv, hear
something, and think,
'Well, there's nry lead.'
If I walk out of an
interview knowing my
lead and my conclusion,
I know I'm in pretty
good shape." 

steyc pond,

music journalist

"Long, complex, multi-
p art que st i o ns ge ner ally
do not elicit very good

information. I find that
most of the news I've
ever gotten in my career
has been when I ask

very short and specifc
questions that just corne

to the point. And when
I'm talking to young
reporters, that's always
my advice. Ir;.st ask the

auestiott."' Bob s(hletlet,
host of (85' Fdce lhe Nation

Gf,PTUNIilG CONVENSATIOIYS VENBATIIE

THNEE WAYS
TEE WEB GAIT
ENNIGE YOUN
INTENVIEWS
Whether you're writing
for pint or theWeb, these

options help maximize an
i nt eryiew's ffi ctiv ene s s :

PO$ COIiIPI.ETE
IRAIISCRIPIS

lf an interview is unusually
interesting or newsworthy,
don't just edit the best sound

bites into a story and toss the
resl lnstead, post the entire
0-and-A online, using a format
like the example above.

POST AUDIO
0n uDEo

Most interviews are dull and

routine. But if you land a

conversation with someone

famous or newsworthy
enough, consider recording

it so you (an convert it into a
podcast or online video clip.

I.ET READERS JOIII
ilrE (oltvERsAilolt

Promote the interview in

advance on your Web site and

ask readers to submit their
questions ahead of time -
or better yet, post questions,

answers and user (omment5

/lve as the session unfolds.
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,,OT THE NEGOND,''
,,OFF THE NECORI'"-
WHTT DO WE MEAN
WIIEN WE Sf,Y TIIAT?

A soccer star quits the team, but she's afraid to say why. A union boss says

the strike is nearll'settled, but he won't let you quote him. A rape victim is

rvilling to discuss her ordeal, but she doesn't rvant you to print her name.
How do you handle delicate situations like these? Over the years, reporters

have adopted these conventions for conducting sensitive interviews:

OII TIIE RTCORD

Ihe reporter's source agrees

that anything said during
the interview can be printed,

and the source's name can be

used'. "0bama plans to veto

that tax bill," said Roy G. Biv,

secretary of connerce.

ffUse the lntolmatlon?
d ldentlfy the sour(e?
dtun actual quotes?

OFI TI{E RECORD

The information cannot be

published in any form. lf a

reporter is told off the recod
that Obama plans to veto the

tax bill, the reporter must

confirm it from a separate

source before printing it.

! Use tte lnlolmetlon?
tr ldentlly the source?

I nun aclual quotes?

O}I BACI(GROUIID

Ihe information can be used

in a story - and can even run

as a quote - but the source

cannot be identified by name;
"0bama plans to veto that tax
bill," a highnnking comnerce

departnent official said.

ffUse the lnlormatlon?
n ldentlly lhe source?
dtun adua! quotes?

OII DEEP BACTGROUIID
The information can be used,

but the source cannot be

revealed. The reporter could

write that P/es/dent 0bama is

expected to veto the tax biil

- but publishins unattributed
speculations may be risky.

dUse the lnlormatlon?
D ldentlly lhe source?

D nun adual quoteJ?

Obviously, it's best for all conversations to stay on the
record. Uncertainty and mistrust emerge as soon as things
go off the record - which is why, to avoid misunder-
standings, many reporters refuse to allow it. Ever.

Editors are wary of printing information from anony-
n'lous sources, too. What if the source is lying? If you're
being duped, your paper's credibility could be damaged.

Still, unnamed sources often provide valuable material.
They can leak stories you'd never find on your own; the)'
can steer you to other sources you'd never know about. V
But before you agree to give any source anon)mity, ask:

Can I persuade this person to go on the rccord?
Have I explained the benefits of telling this story openly
and the problems anonymous sourcing might create?

Can I obtain this information through another source
so I can avoid unnamed sources altogether?

Do we aII agree on the ground rules for this interview
and exactly how we'll handle any sensitive material?

Is our newsroom policy clear on anonyffious sourcing?
You may be wise to stop the interview, place a quick
phone call to your editor and discuss how best to pro-
ceed - beforeyou make any promises to your source.

T ONE.ON-ONE ITTENVIEW
IS YOUR BEST OPTION. BITT
IT'S IYOT YOUN ONLY OPTION.

Sometimes you just don't have the time, the ability or
the clout to schedule private interviervs with ne\\'s sources.
Depending on your beat, you may frequently find your-
self in situations nfiere there are:
I Many interviewers, one interviewee. You'll find this

at formal news conferences (rvhere politicians meet the
press) or at informal post-game media mobs like the one
shorvn above. Reporters usually take turns tossing out
questions, and everyone gets to share the ansrvers.

ADAl'l SCHEFIER, The Denver
Post (in the white shirt and shades):

"l don't ask too many questions in

a setting like this. I try to save

most of my questions for one-

on-one sessions, where l'm not

advertising to everybody else

what l'm writing about. lf there's

an issue that everybody knows

about - like, say, the status of
whether the Broncos signed their
first-round draft pick, as was the
(ase on the date of this picture,

which was the first day of training
camp - I'll ask it in a public setting

like this. 0therwise, for more

confidential subjects, I wait until I

can ask someone in private."

c Many interviewers, many interviewees. You'll find
this in the "spin room" at political debates or during
media gatherings at trade shows, rvhere impromptu
interviews arise in random clumps. (Tip: If you ever find

1'ourself lost and confused at one of these events, iust
shadow a veteran reporter who knows who's who.)
I One intemiewer, rnany interviewees.lt gets chaotic

talking to a crowd (teammates who just won the big
game, assembled members of a rock group), so filter out
the distractions and keep a careful note ofrvho says *5ut.

Keep in mind that e-mail may be the most efficient way

to ask many people the same questions; just duplicate one
message to several sources, then wait for their replies.

rtEEEIr*
"If 1,ou *'nnt sorne -
thing to remain ofl'tlrc
record, don't say it."

Anlla (reamQr,

lilestvle (oluntnist

"lf you're really going
to do an in-depth inter-
view, then you have

to know an awfiil lot
about the person, cer-
tainly enough to knou,
vhen he or she isn't
telling the truth, isn't
telling the whole story."

Billara lYalte6, ABC News

"Your purpose in
conducting an interyiew
is pnrtly to get facts, but
you also want color;
you want anecdotes;

you warlt quotes; yoll
want material that will
give readers an impres-
sion of the interyiewee's
personality."

tlax Gunther,

author

"The single most
interesting thing yotr

can do is ask a good
questiotl and then let
the answer hang there

for wo or three or

four seconds as though
yoire expecting more.
You ktrow what? They

get a linle embarrassed
and give you more."

l,liI€ Wallace, (BS News

"Listen NOW. When
people talk, Iisten

cornpletely. Dotr't be

thinking about what
you're goittg to sq,.

Most people na,er
Iisten. Nor do they
obserte. You should be

able to go into a roont
and uhen you come out
know everything that
you saw there. If that
rootn gave you any feel-
itrg you should know
exactly uhat it was that
gave you that.feeling."

Emesl Hemlnguay,
reporter and novelist

"The reporter who

believes all that he is
told'rvill not last long."

llell l{a<Hell,
fhe New York lines

MORE 0N At{01{Yil0u5 souR(ts >ill, 248
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guotations
'fhey make stories more appealing, more authentic - and yes, you can quote me on that.

Of course, you can write entire stories in your orvn words, without quoting a single source. But those stories often sound

like dull, dry nervs releases. Adding realwords spoken by realpeople gives your stories personality. Authenticity. Humor.

Quotes provide the emotions' 
:::il'ffifr:J;:r;jil;';H:,i:I :,tl..:.'i;::ljHii11,., But be serective you,'

need to rveed out many of the quotes you gather simply because:

I People lie,They exaggerate. They fudge facts to make their case; they

bend the truth to win our approval. So stay skeptical. Never forget that

classic journalistic adage: When your rnother says she loves yott, check it out.

) People yat men And stammer. And fumble around trying to express

ideas that you - a professional wordsmith - could say better. Take the

disjointed ramblings of former president George Bush at left. Who'd rvant to

read that stuff in a news siorT? As writing coach Chip Scanlan once advised:

--."-i "By all nrcans, fill your stories with voices - but just as

A ,. yoiid u.ru ctri, oi a winclbag at a party, sp(ffe yoLff readers

7W those bloated quotes that deaden a piece of writing."

OII, YOU'VE FINISIIED YOUN INTERVIEWS.
HOW DO YOU USE THOSE QUOTES rN A STORY:|

governor,lfcwheilel and to VouFr'
former gouelnol lamar Alexander

- we'Ye gotten great ideas for a '",

national goals proglam flom, ln
thls counhy, from the governors

who were respondlng to, mayle,
the prlncipal of your high school,

for heaven's sake!'

Direct quotes state
exactly, rvord for word,

statements always begin and end with
quotation marks. A phrase identifring
the speaker - called an ttttribution 

-usually follows the quote.

"Without a doubt, we've got the biggest,
fastest, best darn team in the league this
year," said Bears quarterback Bruce Easley.

Use direct quotes rvhen a source's entire
sentence presents ideas or opinions in a

concise, relevant rvay; othenvise, one of
these other options may be preferable.

Ifa direct quote is too
long or arvkrvardly

phrased, you may decide to insert just a

part of it - a clause, a phrase or even a

porverful word- into your own sentence:

Quarterback Bruce Easley calls this year's

Bears the "best darn team in the league."

But beware of overusing /ragilrcntary quotes,

Using quote marks to "highlight" certain
"ivords" may just make them look "odd."

When you summarize
what a source told You

quotation marks, it's cailed an indirect cluote

or paraphrase. It's a common way to clariry

or condense someone else's statements:

Bears quarterback Bruce. Easley claims

that this year's football team will be

the best in the league.

Paraphrasing is necessary because - let's

be honest - 
people don't always speak

articulately or efficiently. Quoting them

indirectly lets you rephrase their ideas in
a clearer, more concise lvay.

To capture a conversation
betlveen, say, nvo speakers,

you can reprint their actual dialogue:

"We'll be number one in the league

this year," Easley said.

"And in the state, too," added coach

Buttkus. He winked at Easley.

Easley groaned. "Geez, no pressure," he

said.
Buttkus smiled. "You can do it, son," he

said, punching EasleY's arm. "You'll do fine."

rvhat someone said (or rvrote). The quoted lvithout using the exact words or adding

Avoid "partial quotes." They "get in the way of " the reader, often

imparting a meaning to words not "intended" by the "writer."
Or "speaker," for that matter. Do youknow what I "mean"?

Dlck Thlen, editor and writing coach
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PNOBLEMS TO TVOIID WHEN
usrNc QUOTES rN STOnTES
o Don't bore readers with dull, obvious quoles.

A cheerleader tells you "l'm very excited about our
big victory." Uhhhh. . . that's news? A pianist says "the
concert will be at 9 p.m. Friday." That may be true, but
why quote him on it? Use quotes to add color or reveal
character - not to state the obvious. (That's lorrrjob.)
a Don't tehash what a quote is saylng. For instance:

lvan Oder boasts that he never uses deodorant.
"l never use deodorant," he says.

Either you say it, or shut up and let hln say it.

o Avoid using a guote as a lead. OK, we admit it:
Occasionally, a wonderful quote will make a terrific lead.
But not usually. And most editors think it's lazy. So

write the lead in your own voice, thenlet others talk.

a Don't be telepathic. It drives some copy editors nuts
to read sentences like these:

Barb Dwyer dreams of being a rodeo clown somedav.
She feels certain it's the best career she could (hoose.

How do you know what Barb feels? Have you actually
observedher dreams? Don't put ideas in anyone's head
ifyou can't support them with quotes. Instead, say:

Barb Dwyer says she dreams of being a rodeo clown.

a Beware of monologues. Most quotes are one, maybe
two sentences. Some are one or trvo paragraphs. Beyond
that, it had better be brilliant, engrossing stuff- or you
risk letting some windbag seize control of your story.

a ll's best not to mimlc someone's dialect. Why? Because
eef yoo bungle eet, den dey git veddy, veddy MAD atchoo!
You might not think it's insulting (or racist), but it is.

Leave the dialects to novelists and comedians.

a Beware of loul language. Every publication has its own
decency standards, so you constantly need to gauge

what your readers will tolerate and where your
editors will draw the line. Remember, you're
ultimately responsible for every word that
runs in your story. If you use a quote that's

offensive, you'll be criticized; ifyou use a

quote that's defamatory, you could be sued. V
O Don't distoil a quote's meanlng by carelessly deleting
words or altering any phrasing - but it is OK to clean
up minor hdmming and hawing (see below).

I
*
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PUNCTUATION f,I'VIGE fOR
USING OUOTES rN STOnTES
a Use double quotation malks at the beginnlng and end

ol direct quotes:

"l am not an animal," said John Merrick.

a Use single quotation marks lor quoted statements
lnside othel quoted statemenls. \Ahen one speaker
refers to something someone else said, it looks like this:

"l love that movie," Sarah said, "the one where the
Elephant Man goes, 'l am nol an animal."'

a Put perlods and commas lnside quotatlon marfis:

"l am not an animal," said John Merrick in "The Elephant Man."

O ll you're quoting someone's guestion, put the
questlon mark lnside the quotalion mar[s:

At one point, John Merrick asks, "Am I an animal?"

BZI if you're asking a question about guoted material,
the question mark goes outside the quotation marks:

Does he actually say, "l am not an animal"?

a Colons, semlcolons and dashes go outside quotatlon
matks. This usualiy occurs when the quote is used as

part of a longer, more complex sentence:

"l am not an animal": Merrick's plaintive cry still haunts us.

Merrick's cry - "l am not an animal" - was quite dramatic.

O When edlting a quote, use an ellipsis (...) to indicate
deleted words, phrases 0r sentences. But be careful not
to distort the quote's intended meaning:

"l read no newspaper now but Ritchie's," Thomas Jefferson
wrote, "and in that chiefly the advertisements, for they
contain the only truths to be relied on in a newspaper."

fdlted verslon: "Advertisements . . . contain the only truths
to be relied on in a newspaper," Thomas Jefferson wrote.

When the ellipsis comes at the end of a quote, use four
dots instead of three; the fourth dot represents a period
ending the sentence.

a Use parentheses to supply mlssing words. It's a little
annoying, but in small doses this helps add meaning:

"l think that he (Jefferson) is right about that," Bush said.

o Capltallze the first word ol a direct quote -
Bush said, "No, Ihomas Jefferson was not an animal."

- but you don't need to capltalize paltial quotes:

Are we finished with this "not an animal" quote yet?

LIhis liftout quote

is a design gizmo all
publications use. lt

lets you pull a catchy
quote out of a story

and display it in a bold

way. Hemingway's

advice, incidentally, is
worth remembering

as you gather quotes

for your stories -
but what about his

language? ls the "s"
word too offensive to

use in a magazine?

A family newspaper?

A school Web site?
A reporting textbook?

HOW FAN DO YOU
GO WHEI{ IT COMES

TO GHANGING
(on GLEANTNG UPI
TrrE QUOTES yOU

GATHER?

Stammering and the like are the
equivalent of typos - they can
be fixed. But othenvise, I don't
mess with quotes, ever. There
is no shame in paraphrasing -quotes should be used only r+fien
they illuminate, or say something
better than the writer can say it.

Jery Schwartz,

Ihe Asociated Pres

I must admit to an inconsistent
approach. I hold politicians,
public officials and public figures
to a high standard. I generally
use their quotes verbatim, unless

their quotes wiil be incompre-
hensible without paragraph after
paragraph ofcontext to set it up.
I give private citizens ("civilians")
a lot more leeway and generally
clean up their grammar.

Rlcl Bella, lhe 0regonan

I've interviewed a lot of foreign-
ers whose command of English
is not always the best. I have no
problem changing a "has" to a

"have" on my computer screen if
it means letting my subjects keep
their dignity.

l(eYin Pang, (hicago Tribune

Take out the um's and ah's, and
that's about it.

Jesse tanclulli, Greeley Daily lribune

If your source is grammatically
challenged, you can better say
what he meant to say by para-
phrasing. Run quotes verbatim
if the manner of speech goes

to the essence ofthe story (i.e.,

clean up quotes in a story about
hip-hop and you lose credibility.
Knowwhatlmsayin'?). Otherwise,
minimally clean up the quote to
avoid having the reader stumble.

Ionl Coleman, Pioneer Prass
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"The time has come," lhe Watrus sald,

"To talk of many things:

Of shoes and ships and sealing-wax.

Of cabbages and kings -And why the sea is boiling hot,

And whether pigs have wings."

lewls Canoll

Attribulions
Make sure sources get proper credit (or blame) for what they sny.

Sources provide you with facts, opinions and quotes. When you rvrite stories, you must

clearly indicate where those facts, opinions and quotes came from.
That's the purpose of attributions.
If a statement is considered common knowledge - the Earth rotates every 24 hours -

it doesn't require attribution because it's widely known and easily verifiable. But when

someone says something new and different - the core of the Earth contains seeds for
growing new Earths - you must source it in a way that's clear to readers:

"The Earth's core contains seeds for growing nnv Etrths," said astronomer Dr. lean Poole.

Now, Dr. Poole may be wrong . . . or nuts. If so, you should find another source to
contradict her. ("Dr. Poole is sadly mistaken," said professor LM. Shirley Wright.)

The important thing, jourrralistically, is to keep your own opinions out of the story.

You can say thatthese tlvo sources disagree with each other; you can explain how
Dr. Poole's ideas are considered odd. But you must stay as neutral as you can.

Collect facts, opinions and quotes from the best possible sources - then attribute them.

NINE GUII'ELIITES FON
() The first time you identiff a source,
use his/her firll name (and title, if needed).
o1.: tnut':._ 

:nly lls/her,astname.

Ralph Nader, (onsumer advocate and political I

activist, urged (olleges to focus on academics, :
not athletics. .

"lf Martians came down from space and i
watched television, they would conclude that
universities are sports organizations," Nader said. ,

€) For most attributions, it's preferable to
put the noun ahead of. the verb:

"l'd rather meet Madonna than the president

0f the United States," Britney Spears said.

NOf: "l'd rather meet Madonna than the pres-

ident of the United States," said Brilney Spears.

But put the verb ahead of the noun if that
helps you avoid awkward phrasing:

"ihe kids let out an 'oooh' sound," said James

Iwomey, the father of a Kenosha, Wis., third-
grader who was accidentally shown a porno-
qraphic film in class.

() When a quote uses just one sentence,
the attribution usually/ollows the quote:

"l just wish people would love everybody else
the way they love me," Muhammad Ali said.

NOT: lluhammad Ali said, "l just wish people

would love everybody else the wdy they love me."

WONDIIIG TTIUD POSITIONING
@ When a quotation uses more than one
sentence, it's often best to put the attribution
at the md of the first sentence:

. "l like to drive with my knees," actress Sharon '
: Stone said. "0therwise, how can I put on my i

lipstick and talk on the phone?" 
.

: NOf: "l like to drive with my knees. 0ther- ir wise, how can I put on my lipstick and talk on
; the phone?" actress Sharon Stone said.

@ There are times when it makes sense

to start a quote with the attribution: to set

up a partid quote, for instance. Or to avoid
forcing readers to scan a long quote without
first knowing who the speaker is:

, Keith Richards, guitarlst for the Rolling Stones,
; explained that "rock'n'roll is always considered,
, quite rightly, a juvenile music. Ihat's because

i it's young itself. But that doesn't mean it has to

I be played by young juveniles."

: XOf, "Rock 'n' roll is always consrdered,
quite rightly, a juvenile music. That's becausei it's young itself. But that doesn't mean it has

I to be played by young juveniles," said Keith

r Richards, guitarist for the Rolling Stones.

@ It's also acceptable to set up long quotes
with an attribution followed by a colon:

As Dylan told "60 l.linutes": "l never wanted to
be a prophet or a savior. Elvis, maybe. I could

see myself becoming him. But a prophet? No."

ATrNIBTrrIONS
Q) When inserting an attribution lnro a
quote, try to find a logical spot for it, then
insert additional quotation marls,

I "0ne of the great things about books,"

' President George W. Bush once said, "is that
: sometimes there are fantastic pictures."

: f,OI! "lt just makes you feel permanently
. like a girl," said Brad Pitt, explaining his sexI appeal, "walking past construction workers."

€) Once you attribute the first sentence
of a quote, you don't need to attribute
additional sentences that directly follow:

, wnOlc: "We are the caretakers of God's' creation," sard Burger King spokesman Robi Doughty. "We have a moral obligation to treat

, them humanely, and, when we do slaughter
1 them, to do so in a painless manner," he said.

@ Begin a new paragraph whenever you
change speakers. To avoid confusion, add
new attributions as soon as possible:

' "When a man's best friend is his dog, that
. dog has a problem," Edward Abbey said.

Groucho Ilarx saw things differently. "0utside

i of a doq, a book is man's best friend," he said.
"lnside of a dog, it's too dark to read."

I{OT: "You can put wings on a piq, but you don't

make him an eagle," Bill Clinton said. "l like
pigs. Dogs look up to us. [ats look down on us.

Pigs treat us as equals," Winston (hurchill said.

I
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SO SHOULD IT BE SAID? ON SAYS?
News stories are almost always written in the past tense:

Coach Wormer saiil the victory was "a team efort."
But sometimes you'll see an attribution written this way:

Coach Wonner says next week's game will be a "mothetwhomper."

So n'hich should it be, saiil or says?

That depends on the gpe of story - and sometimes, the style

of your publication. Serious news stories almost always stick to the

past tense (said).But the present tense (says) is appropriate for:

a Revlews, which describe music or drama as if it's happening now;

At the start 0f the movie, Kane says "Rosebud" and drops dead. The film be-

(omes an inquiry into what that word meant, as a way to understand Kane.

a teatule storles, especially the "you are there" Qpes ofprofiles
where all the action seems to be occurring nou

Loreen doesn't know where she'll go when the food runs out. "l got a son

in Texas," she says. "l used to, anyways." She turns away and starts to cry'

But be careful not to mix past and present tenses carelessly or
inconsistently when you write a feature this way.

a Broadcast newswrlting, where present tense is usually preferable.v

HOW AAOUT STATEIT? UrrENED?
SNONTED? SPOItrEI'? SHOITTED?
Paula [aRocque, writing coach:

Stick to plain and neutral verbs of attribution. Said is safe and,

unless liadly overworked, unobtrusive. Stated or added can work if
you've overuse d said. Explained and announced are ftne if the source

really is explaining or announcing. Avoid the weird (opined, averred,

snorted, Iaughed, chuckled, uttered, voiced, shrugged) or the overly

emphatic (declared, proclaimed).

Louis E. (alron, playwright and professor at the College of William and Mary:

Remember that said is invisible. . .. Familiarity breeds acceptance.

That's the way saidworks in dialogue: The reader just doesn't notice

the word no matter how often it is repeated.

Like a good actor, the invisible "said" supports the primary lead

but never calls attention to itself. Sptonyms, however, are like a
circus clown with an outlandish red nose, screaming for attention.

Rene Cappon in "Ihe Word: An Associated Press Guide to Good Writing":

Never use verbs denoting nonverbai processes as attributives, Iike

sntiled, wept, laughed. You don't smile words; you say them, smiling.
"I'm t'ond ot''him," she smiled, is no less absurd than "I'm very hot

this morning," he radiated.

nosroe C. Born in "Ihe Suspended Sentence: A Guide for Writers":

EXf,IttPLES OF A balanced story requires a variety of

f,I5RIBIITIOIY sources - some providing facts, others

i* i ft1plfC;1f. providing.opinions'.But each source

NEWS srony'"iT,:i'i'**,11'il,l*,*oychuck
Slothower, a senior at the University of Oregon, while interning at

The Oregonion Notice how each fact and quote is attributed. Notice,

too, how t}re emotion in the story comes from one of its participants

- not from the rePorter.

This incident $/as tirst reported A pit bull attacked and mauled a

. in a triday-morning news release I 2g-year-old horse so severely that it
fromthesheriff'sdepartment....- had to be euthanized, Clackamas
that cited findings from the '.. County authorities reported Friday.

Details from the nervs release.......i.. Clackamas County Animal Control
, and Sheriffs investigators reporied.

serhan provides a description of The horse suffered extensive inju-

the injuries. Thele's no need to ries. to its 
. 
face and right rear leg'

verity them separately, since """i"Serhan said' Afte.r a veterinarian

they match the sheriff's leport. gave the horsea slimto-none chance

' ofsurvival, Serhan decided to have it

county's animal (ontrol officers.

At a news conterence Friday

afternoon, Sethan and Manley
(the spokesman quoted below)
answered questions. Notice how "
this sentence structure requires

the verb (said) to precede

Serhan's name and description.

Note how this attribution l

combines Serhan mid wilh
the phrase choking back tea's..

It's more accurate and dramatic "'i...
than writing Serhan cried.

a matter of public record and

needs no attribution.

Manley explained this process

attribution to Serhan nld she

wants the dog destroyed.

Some editors might also move

' "I can only imagine the terror she

went through," said Tami Serhan, 29,

of Boring, who had cared for the

... mixed Appaloosa-quafter horse since

" she was a young girl. "To me, this is
' like losilg a child."

A neighbor's 3-year-old male Pit
' bull escaped through an open gate
'. 

and attacked the horse in its pasture,

be killed. In Clackamas County, dogs

that attack another animal are sub-

ject to a hearing. A second attack

means automatic euthanasia, said

noting that her neighborhood has a

school bus stop and manY Pets. She

also wants the dog's owner charged

with a crime. Manley said that isn't

put down.
"My baby, after 25 years of orming

her, ended up in the back of a meat

wagon," Serhan said, choking back

tears.

A hearing is scheduled March 8 to

Schedulinq a hearing is .""""""'determine whether the dog should

at the news conference. Again, Deputy Joel Manley, a sheriffs
notice the placement of sald. "' " " ' ' 

spokesman.

-... Serhan wants the dog destroyed,
Some edilors would change this """--^rr-- *hqr hor noiohhorhnnrl hes e

the Manley paraphrase to a new 
'keiy, 

but the inveitigation contin.You seek a better word not for variety or novelty but to report
precisely how a person said a thing if he did it in some

distinctive way. This from The Detroit News will illustrate:

Dirty Harry/(lint Eastwood is squinting down

the barrel of his .44-caliber Magnum. "Go

ahead," Eastwood aspirates, daring the

dude to begin shooting. "Make my day."

Have you seen Eastwood in
that scene? That is emctly what
he does: He aspirates. This writer
wasn't seeking a cheap alternative to says

for variety's sake; he wanted the precise verb

that would describe how the man said it. And
he found it.

Ilm Hanoyuel, "lnside Reporting":

Aspirates?What kind of high-falutin' verb is that?

j Dog attacks against PeoPle some'

times result in assault charges against; LlIIlgs I'esult rll assdulL uudr 6En 4SdruDr

rhis rinatparasraph ..........'i" the animals ownel{ 1l:}l::lil,.irrt.iit'i'*:.i"n. j wassentencedS"tq:{l?,11i::!l:

;il;;;;'il-iti;;t' I in prison arter her pit bulls t!":1.:9

paragraph, though it makes

sense the way it's'written
here.

Because this case is a

matter of public record,

no atkibution is necessarv.

a 7-year-old boy and a woman who

came to the child's aid.

One key source is omitted from this storpthe owners

of the oit bull. Slowthower said he wasn't able to contact

" them bv deadline. "I didn't want to put their name in the
\ paper without talking to them," he iaid. "l didnl want to

accuse them ofbeing negligent Pet owners."

I'1ORE ON WRITING TOR BROAD(AST>I8()



Writing editorials and columns
lf yoive got opinions and an urge to express them, here's how.

By now, it's been hammered into you: Reporters must remain neutral. Balanced. Fair.

But opinion-writing is different. In editorials, columns and reviews, writers'view-
points aren't just allowed, they're encouraged. They're essential.

Opinion columns appear throughout most newspapers. Commentary on current

events is usually concentrated on the editorial page and the page opposite (called,

appropriately, the "op-ed" page). Specialized columnists comment on sports for the

sports section, on business for the business page - while in the feature section, you'll
find advice columnists, gossip columnists and reviewers. Beyond that, many publications

maintain a stable of columnists, each with a distinctive voice, to ponder life, crusade for

noble causes, or tell offbeat stories that might otherwise fall through the cracks.

In short, publications need editorials and columns to provide the pergonality and

passion that news reporting doesn't allow.

EDITORIAIS: WHERE PUBLIGATIONS TAIIE f, STIIND

COMMENTARY T

(D Editorlals: Jhese columns usually run from 300 to 500

words, commenting on current events, criticizing or praising
public officials, endorsing candidates and explaining what
issues mean to YoU, the reader. Editonals are usually un-
signed, thus appearing t0 express the opinion of the paper -
which means, at small publi(ations, the editor or publisher.

At larger publications, an editorial board debates topics as

a group, then assigns one board member to distill the
discussron into an editorial.

€) Edltorial cartoon: Combining art and commentary, this
(artoon renders current events in graphic form, lampooning
public figures by turning them into exaggerated caricatures.

€) Column: Unlike editorials, these opinion pieces are
signed. The opinions are solely those of the writer - and
the most successful writers are those whose views attract d .
loyal following. Columnists usually work for one publication,

but some sell their columns to national syndicates that
distribute them to publications worldwide.
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America boasts a proud tradition of opinionated
editors dating back to Ben Franklin and Isaiah
Thomas, who not only expressed strong political
views but ran the presses that printed them.

Today's editors confine their opinions, arguments
and recommendations to the editorial page, where

space (and reader patience) is limited - which
means that, to write an effective editorial, you must:
c Keep it tight. There's no time for rambling and
preambling. Have a point and get to it. Recap key
facts and summarize your case like a prosecutor
trying to sway a jury.

Or to make this point more visually: The longer
your editorial, the more daunting that gray biock
of text will look, and the fewer readers may read it.
C Keep it relevant. Select a timely, newsworthy
topic that genuinely matters to readers. If necessary,

explain why tt ought to matter to them.
C Take a stand. Craft a strong thesis statement
that urges action or invites reaction. Avoid broad,
bland platitudes: asking readers to "support
America" or "study both sidbs of the tax plan."
c Attack issues, not personalities. Avoid name-
calling and mud-slinging. If someone's actions arre

a problem, criticize those actions and tackle the
problem without cheap shots that make it personal.

a Don't be a bully. As jourrialism professor Walter
Spearman used to say, "Use the rapier, not the
sledgehammer." Be precise, subtle and clever. Sway
and persuade, don't bluster and bludgeon.
I Control your anger, Beginners often find it
easier to rvrite an editorial (or a song, or a poem)
when they're hurt or angry, Spearman observed. If
you're extremely steamed, go ahead and rvrite it -then toss it out and try again rvithout the shrillness.
) Write a stronglead and a solid finish. Grab our
attention at the start, maintain our interest, then
ivrap things up rvith a thoughtful ending. Don't let
your argurnents just dribble away; relvard us ivith ir

conclusion that smartly caps the case you've made.

GOI}lIlTENTf,TORS:
ANE THET TNUE
IOUNTAI.ISTS?

A 2005 survey revealed that 40
percent of Americans considered
talk show host Bill O'Reilly to be a

journalist. More than a quarter said

Rush Limbaugh was a journalist,
too. But only 30 percent thought
that Bob Woodward was one.

Professional journalists disagreed.
Only ll percent of polled journalists

said O'Reilly was "somervhat close"
to being a journalist; 3 percent said
that about Limbaugh. But 93 percent
called Woodward a journalist. Y

Are we just quibbling over the
definition of journalist? Or does this
point to a more serious problem:
the blurring of the line between
objective fact-finding and biased
commentary?

We live at a time when 85 percent
of Americans believe that news
reporting is biased (according to
a Missouri School of lournalism
study), yet many of these same
Americans avoid newspapers and
newscasts, getting their news from
talk radio, "The Daily Show" and
partisan Web sites instead.

So back to the question: Are
commentators, columnists and
bloggers journalists? Yes. And no.

J<lurnalists are those rvho gather
and report facts - ideally, as fairly
as possible. Commentators gather
facts selectively, rvhich isn't fair.
(Some ignore and distort facts, too,
rvhich is intellectually dishonest.)
Then they mix in their orvn vicws
to promote their own agendas.

'Ihe more comment you insert
into your rvriting, the more you're
obligated to label yourself a com-
rnentator, not a journalist 

- out
of respect for the ideals of fairness

every trrrejournalist should have.

IPlxt0fJlcr nre6ils'

\t?/
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GOLUTTII{S:
TIIE OPTIONS
IINE ENDLESS

All columnists share the same
goal: to build a loyal following.
And one way to do that is by

specializing.

Some columnists specialize in

sports commenlary. 0thers focus

only on music. 0r movies. 0r TV.

Some dispense advice, like

Dear Abby, answering readers'
questions about relationships,

cars, gardening, even sex.
(Sex-advice columnists are

oopular in many campus news-
papers and Web sites.)

Some columnists become

clearinghouses for tidbits on

local social events. 0thers write
celebrity gossip columns, dishing

dirt about the rich and famous.

Many columnists, however,
prefer to tackle a broad range

of issues. While their choice of
topics may vary, they maintain
a recognizable style and voice

by adopting one of the common

approaches described at riqht.

Visit ltlt I{0RGUE for examples

of column-writinq ) 282, 284

Ihe most numerous and popular columnists

are those who react - with insight, outrage

or humor - to political events and social

controversies. 0ver time, reade15 learn to
recognize both their predictable partisan

biases and distinctive writing stvles:

I'm not sure I'vc ever seen an)'-

thing as odd as the right u'ing's
insistence that global rvarming
docs not exist. I'm not a climat
ologist, but I can reacl u'hat thcy're
saying. In lact, thei"rc scleaming it
Rush Limbaugh is not a climat-
ologist, oither; nor ale any of the
rest of thesc pinheads rvho.secni
t0 thil* th{r u'hole thing is sourc
figment of liberals' inragination.

'l'hele's nothing Iibclal about
global rvarming. It's scicncc.
Thcre seems to be some elemcnt
ol childish spite in the re'fusal to
recognize it: "Ilo5', lvc can dlivc thcr

liberals crazl' b)' pretending it's not
happening, ha-ha-ha."

If you read right-n'ing blogs, you
find a kind of Ileavis-and-Butt-Head
attitude about thc subiect. a sort
of adolescent-jerk humor. What's
astonishing is findiug the sanle atti-
tude among mcmbers of Congress.

- l4olly lvilts

Some columnists mine their persdnal

lives for universal truths that resonate

with readers. Sharing painful, poignant

and humorous insights about families,
friends and so(ial relati0nships, their
(olumns often read like diary entries:

A slate roof is a hunlbling
thing. The one rve're putting on
the old farmhouse is Pennsyl-

vania blue-black, and it's mcant
, to last at lcast a hundred yeals.

,lcff thc rt-rof gu1' sltou ed us

thc copper nails hc's using tr.r

hang it; theyl'e supposed to
last just as long. So n ill thc
nrassive beanrs upon rvhich
thc slatcs rcst. "Solid as a can-

nonball," Jeff says. Looking up
at the rool taking shape slate

by enduring slate, it is diflicult
not to think about the lhct
that by the timc it needs to be
leplaced, u'e rvill be long gonc.

ln this fast-food, face'lift, no-

fault-divorce rvorld of ours. the
slate roof feels likc the closcst
we will come to etcrnitl'. It, and
the three children for rvhont it
is really being laid dorvn.

- Anna quindlen

(olumnists can be storytellers, too,
roaming the streets, eavesdropprng

on ordinary folks, capturing slices of
everyday life. Ihe best 0ractitioners of
this form use dialogue and nanative in

dramati(, evocative ways:

"l rvould not say," Scoop said,
"that I am the rvorld's gXeatest

shoeshine boy.

"But I have heard it said."
If not the u'orkl's greatesl shoe-

shine boy, Wilford (Scoop) Antlel'
is anong the world's greatest talk-
ers. Scoop can talk. He can hardll'
get the shoes shined down at thc
Tate Barber Shop fol talking.

"l am a professional," Scoop said.
"l am norv 35 years old, and I start-
ed whcn I u'as 10. I'm bettcr nov,
than I've cvcr been. I'm at my peak,
you nright sny."

He popped thc lag, like the plo-
fessional that he is. I{c squirtcd
shoe crcam out of an oil can.

"l'hat's the secret," he said.
"Ple'nt1' of shoe cream, plenty of
elbow grease. I takc shoes like they
comc. Lots of bovs don't like trvo-

tones. Shining two-tones comes to
me like chewing this tobacco."

- (harlPs knlt

WRITING GOI}IDIENTARYT
ADVICE FOR COLUMITISTS
I Develop a distinctive voice, "It's not so

much what you say as the way you say it," says

Keith Waterhouse, a vetcran Ilritish columnist.
"Your column must havc a distinctive voice, to
the extent that ifyour byline were accidentally
dropped, your readers rvould still knorv rvho
rvas writing. Ifyour style isn't instantly recog-
nizable, r,ihat you have there is not a column
but a signed articlc."
Q Base your opinions on facts - and present
thosefacts. It's a delicate balancing act: Ifyou
lcap to conclusions without providing facts to
support thenr, readers will think you're just
a raving loon. Yet ifthe facts crorvd out your

commentary, you're just rehashing old news.

Successful columnists knorv hoiv (and
rvhen) to weave facts into their commentary.
"lt's your voice'n'ith facts embedded in it," says

political columnist David Sarasohn, "not a

huge pile offacts held together by your voice."
a Do your own reporting, Reading previously
printed stories may not tell you ever)'thing
you need to knorv. Columnists often research
public records, conduct their orvn inten'iervs
rvith sources and grill reporters for extra
details that werr:it'twritten into news stories.
) Choose worthy topics. "Feeling passionate
about a subject does not necessarily make it
interesting reading," Waterhouse obsen'es.
"Having something to write about is not the
same as having something to say."

c Avoid jumping on the bandwagon every
tin.re a celebrity goes on trial or a scandal
erupts. Ifyou don't have fresh insighfs to
share, why add to the media-circus noise?

On the other hand, u'hen major nervs grips
everyone's attention - ifa terrorist attack or
disease epidemic is all anyone can think about

- it's your job to comc up rvith fresh insights
for your column. " fhere is no point in writing
about anlthing else," Waterhouse says, "since

nobody will be talking about anlthing else,"

; Always have a backup column, something
generic and timeless, ready to run on those

days rvhen you simply cannotfind anlthing
'*'orthrvhile to write about. Better still, keeping
rrvo backup columns handy provides a safety

net that greatl)'relieves the pressure to produce.

Buthow
do readers
recognize

that THIS
story is an

opinion
column?

uppose I'm rvriting
a reporting book,
and I suddenly

decide to express my
outrage about the unfair

federal lau,s regulating
ntonkey cloning. Won't that be confusing
to readers? Shouldn't we find a \\'a)'to
diffcrcntiatc the textbook material from
rny opinionated comnentary?

Publications usually
provide visual cues to help
readers identif,, opinion
columns. These include:
a Column logos, such as

the one at left, rvhich label
commentaries using the rvriter's namc
and photo along with a titlc or topic.
I A headline forrf that's different frorn
thc style that standard n*vs storics usc.

c An initial cap.That's design jargon

for the big capital "S" that begins the

first paragraph of this column.
These design devices signal to readers

that fhrs is not just anotlrcr typicol story.

It's special - it's opinion, nlt news
Responsible journalists knorv there's a

line betrvcen objectivc'facts ancl personal

,opinions. It's important to dratv that line
clearll,and visibly for rcaders, too.


